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ISSUED  EVERY  SATURDAY 


FOUNDED  IN  1884 


OFF  Instructing  Government 
Services  to  Issue  Propaganda 


Agency  Suggests  Broad  Plan  to  Information 
Bureaus  .  .  .  White  House  a  Diminishing 
Source  of  War  News 


WASHINGTON,  D.  C.,  March  17— The 
White  House  is  a  diminishing  source 
of  information  in  the  rapidly  changing 
Wuhington  news  picture  and  is  likely 
lo  figure  even  less  as  the  United  States 
■pands  its  military  and  production 
hes. 

President  Roosevelt  continues  to  be 
lo.  1  personage  in  the  dispatches  out 
d  die  Capital,  but  the  news  revolving 
iwut  him  comes  from  a  variety  of 
Burces  rather  than  almost  exclusively 
fcom  the  Executive  Mansion  as  was 
the  case  before  Pearl  Harbor. 

Prop  la  FDR  Conference  Attendance 
White  House  press  conferences — 
koth  the  President’s  and  those  of  Sec- 
■tiry  Stephen  Early — are  not  as 
lugely  attended  as  formerly.  The 
is  due,  to  some  extent,  to  the 
•wessity  of  covering  simultaneous 
■tion  on  a  relatively  wide  news  front. 
Other  contributing  factors  are  stricter 
mles  laid  down  by  the  Secret  Service 
•hich  strictly  limit  attendance  by  out- 
d-lown  newspapermen,  and  a  restric- 
lon  in  assignments  to  federal  press 
Wwits  who  formerly  swooped  down 
■  the  White  House  twice  weekly  for 
V>hcy  hints”  stemming  from  official 
ponouncemcnts. 

Hie  popular  conception  that  the 
Office  of  Censorship  is  a  prolific  news 
■urce  in  time  of  war,  is  a  gross 
■Tor.  That  agency  has  issued  about 
kilf  a  dozen  press  releases  and  these 
■diraced  the  newspaper  and  radio 
•des,  and  personnel  announcements. 
Cbrrespondents  use  the  Byron  Price 
•fice  daily,  but  only  for  the  purpose 
d  clearing  stories  for  publication. 

In  World  War  I,  the  George  Creel 
4ce  was  a  productive  source  of  copy, 
ktoiuse  it  was  concerned  with  both 
4e  negative  (censorship)  and  the 
Mntive  (propaganda)  handling  of 
Censor  Price  deals  only  with 
kfannation  at  its  source,  and  in  the 
Wlative  function. 

,  Increasing  in  importance  in  Wash- 
■Wton  news  coverage,  however,  is 
^  Office  of  Facts  and  Figures  whose 
F>*ing  staff  of  former  newspaper¬ 
man,  magazine  writers  and  research¬ 
’d*  is  actively  planning  a  powerful 
■npaign  to  “sell  the  war  effort”  to  the 
An  ambitious  project  to 
impose  a  propaganda  campaign 
the  informational  services  of 
d"®*!  agencies  was  launched  about 
month  ago  and  is  being  furthered 
2  weekly  meetii^s  called  by  OFF 
•J®  public  relations  men  from  all 
•Pertments  concerned  with  the  war. 
projected,  the  Office  of  Facts  and 
would  not  appear  as  the 
agent  behind  the  drive  to 
JJ^te  greater  industrial  and  civilian 
and  the  sponsoring  agencies 
not  be  r^uired  to  report  to 
the  reception  their  material  is 
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accorded.  The  Archibald  MacLeish 
office  merely  suggested  a  broad  plan, 
and  left  the  methods  to  the  existing 
informational  offices. 

The  newspapers  were  not  “let  in  on” 
the  project  but  a  score  of  agencies 
have  been  supplied  voluminous  and 
detailed  material  and  have  been  asked 
to  make  suggestions  and  criticisms. 

In  operation,  each  agency  would  be 
expected  to  select  from  President 
Roosevelt’s  declaration  of  the  war 
aims,  the  portions  which  most  directly 
affect  it.  For  instance,  the  War  Pro¬ 
duction  Board  would  begin  an  affirma¬ 
tive  campaign  to  describe  the  produc¬ 
tion  nee^  going  beyond  mere  statis¬ 
tics  and  presenting  a  colorful  appeal 
to  workmen;  the  ’Treasury  would  be 
expected  to  elaborate  upon  the  neces¬ 
sity  for  bonds  and  taxes. 

Newspapers,  magazines,  radio,  and 
posters  are  recommended  for  con¬ 
stant  use.  Dealing  would  be,  in  the 
first  instance,  through  Washington 
correspondents  or  representatives  of 
the  media.  Suggestions  have  been 
made  as  to  methods  by  which  special 
events  might  be  used  for  special  cam¬ 
paigns:  Fourth  of  July,  the  anni¬ 
versary  of  Magna  Charta,  etc.  Mo¬ 
tion  picture  companies  are  to  be  told 
that  a  “short”  picturing  a  typical 
American  community  under  Nazi  oc¬ 
cupation,  might  be  helpful.  Eminent 
writers  who  have  escaped  totalitarian 
prisons  would  tell  their  colleagues  in 
the  United  States  how  culture  would 
suffer  in  the  event  of  conquest. 

Reader*  to  Be  Led 

Between  complacency  and  defeatism 
is  a  “zone  of  safety”  to  which  the 
American  readership  is  to  be  led  by 
the  OFF  campaign. 

Most  publicized  in  recent  days  of 
the  many  official  information  offices, 
the  Office  of  Government  Reports 
would  continue  to  play  a  very  minor 
role  in  the  propaganda  picture.  Con¬ 
struction  of  a  $600,000  official  informa¬ 
tion  house  on  a  centrally-located 
Washington  park  has  focused  atten¬ 
tion  on  OGR  and  has  led  to  many 
misconceptions  of  the  functions  of 
Lowell  Mellett’s  office.  Actually,  the 
Office  of  Government  Reports  says,  it 
has  never  issued  a  press  release  or 
volunteered  a  news  tip.  Dealings  are 
with  individuals,  and  only  in  re¬ 
sponse  to  inquiries. 

Expansion  of  Washington  Bureaus 


of  the  press  associations  began  almost 
one  year  ago  but  it  was  greatly  ac¬ 
celerated  by  the  hostilities  which  be¬ 
gan  at  Pearl  Harbor.  The  Office  of 
Production  Management  and  related 
agencies  had  staffs  almost  as  large  as 
today  before  the  war  declaration  and 
they  were  distributed  about  the  Cap¬ 
ital  much  as  they  are  now;  then,  as 
now,  constant  watch  had  to  be  main¬ 
tained  at  the  Navy  Department  be¬ 
cause  ship  sinkings,  while  fewer,  were 
not  unheard  of;  the  growth  of  the 
army  had  started  via  selective  service 
and  the  headquarters  of  that  system 
required  coverage.  For  many  years 
“State,  War  and  Navy”  has  been  a 
single  beat,  covered  by  one  man, 
usually.  Now  each  requires  several 
reporters. 

Largest  of  the  Washington  bureaus 
is  Associated  Press  with  approximately 
90  men,  many  of  whom  have  been 
shifted  from  the  less  active  to  the 
more  newsworthy  agencies.  There 
have  been  some,  few,  additions.  Brian 
Bell  is  chief  of  the  bureau. 

Staffs  Increased  25% 

William  K.  Hutchinson,  chief  of  the 
bureau  of  International  News  Service, 
has  increased  his  staff  “slightly  more 
than  25%. ”  Most  of  the  additions  came 
before  the  outbreak  of  war. 

United  Press,  whose  chief  is  Lyle 
C.  Wilson,  has  augmented  its  per¬ 
sonnel  by  “about  25% .” 

Nelson  A.  Rockefeller’s  Office  of 
Coordinator  is  the  major  source  of  in¬ 
formation  on  South  America,  a  news 
field  formerly  covered  by  the  State 
Department  in  matters  diplomatic,  and 
by  the  Department  of  Commerce  in 
its  contunercial  sense.  The  Rockefeller 
office  collects  and  distributes  items  in 
both  fields  but  in  reporting  on  affairs 
among  the  governments  works  very 
closely  with  the  State  Department. 

The  Coordinator’s  press  division  is 
headed  by  Francis  A.  Jamieson  and 
is  staffed  by  writers  expert  in  South 
American  affairs.  Their  releases  are 
models  of  factual  statement  and  seldom 
enter  the  realm  of  propaganda. 

Col.  William  J.  Donovan’s  office  of 
Coordinator  of  Information  is  an 
agency  for  the  collection  of  facts  con¬ 
cerning  events  abroad  and  for  analyses 
of  trends  indicated  in  the  news.  It 
has  been  described,  perhaps  too  loose¬ 
ly,  as  a  counter -propaganda  arm  of 
the  United  States. 


PRESS  UNAFFECTED  IN  BILL  TO  DROP  40-HR.  WEEK 

WASHINGTON,  D.  C.,  March  16 — The  Smith  Bill  to  shelve  for  the  duration 
of  the  war,  federal  laws  fixing  a  40-hour  standard  work-week,  and 
barring  the  closed  shop,  apply  only  to  war  production  industries.  Rep. 
Howard  Smith  of  Virginia,  its  sponsor,  said  today.  Not  affected,  for  instance, 
are  editorial  or  mechanical  department  contracts  entered  into  with  publish¬ 
ing  companies,  in  which  the  provisions  of  the  federal  statutes  have  been 
written. 


In  addition  to  the  “geographical” 
problem  which  has  resulted  from 
mushrooming  of  agencies  which  must 
be  closely  covered,  the  war  has  cre¬ 
ated  several  annoyances  for  Washing¬ 
ton  correspondents  and  censorship 
rules  have  interfered  with  their  copy 
output. 

The  War  Department  has  a  rule  re¬ 
garding  awards  of  contracts  for  con¬ 
struction  and  production  which  states 
that  Members  of  Congress  shall  be 
given  the  information  in  advance  of 
the  press.  Congressmen  frequently 
wire  the  facts  to  friendly  newspapers 
and  “call  backs”  to  Washington  bu¬ 
reaus  result. 

The  War  and  Navy  Departments  are 
not  answerable  to  the  Price  office,  but 
are  set  up  as  “appropriate  sources” 
which  may,  if  their  officials  desire, 
release  information  to  the  press.  The 
Navy,  particularly,  has  decentralized 
its  public  relations  and  material  re¬ 
garding  sinkings  and  other  sensational 
developments  channel  through  district 
offices  rather  than,  as  in  the  past, 
through  the  Department  here. 

Defense  Plant  Corporation  which 
formerly  supplied  important  items  on 
factory  construction  financing,  no 
longer  makes  that  information  public; 
and  if  DPC  did,  the  code  of  censor¬ 
ship  would  prohibit  mentioning  the 
specific  location. 

Other  typical  restrictions  are: 

The  Navy  does  not  announce  its 
successes  at  sea,  except  in  very  im- 
usual  circumstances. 

The  Weather  Bureau  no  longer  is¬ 
sues  information  for  general  publica¬ 
tion. 

The  War  Production  Board  doesn’t 
release  information  on  contracts 
awarded. 

Movement  of  troops  between  camps 
within  the  United  States  is  ‘Re¬ 
stricted.” 

Commerce  Department  statistics  on 
imports  and  exports  are  not  available. 

Crop  estimates  are  withheld  by  the 
Department  of  Agriculture. 

Quotas  of  draft  registrants  assigned 
to  a  state  or  city  may  not  be  published 
in  the  newspapers. 

■ 

Canada  Studies 
Tax  Credits  on  Ads 

Montreal,  March  14 — Income  tax 
credits  now  allowed  under  certain 
circumstances  to  firms  which  contrib¬ 
ute  advertising  to  patriotic  causes  may 
be  eliminated,  it  was  reported  today 
in  official  circles. 

“The  matter  is  receiving  very  ac¬ 
tive  consideration,”  one  official  said. 
In  the  recent  second  Victory  Loan 
campaign  advertisers  were  allowed  to 
take  credit  for  advertising  exp)endi- 
tures  not  exceeding  10%  of  the  aver¬ 
age  appropriations  in  the  1936-39 
period. 

While  the  government’s  future  pol¬ 
icy  has  not  yet  taken  definite  form, 
officials  who  are  studying  the  matter 
say  that  if  the  credit  plan  is  not  elim¬ 
inated  entirely  very  definite  restric¬ 
tions  will  be  applied,  and  firms  will 
not  be  allowed  to  take  credit  for  all 
forms  of  patriotic  advertising. 

Restrictions  of  income  tax  credits 
for  normal  advertising  is  not  immedi¬ 
ately  contemplated,  one  sotirce  said, 
but  any  increases  shown  “must  be  rea¬ 
sonable”  in  relation  to  p>ast  advertis¬ 
ing  exp>enditure. 
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OFF  Releases  Government 
War  Information  Policy 


To  Give  Out  Every  Bit  of  War  News 
Which  Will  Not  Aid  and 
Comfort  Enemy 


Washington,  D.  March  17  — 
Adopting  a  policy  of  giving  the  public 
“every  bit  of  war  news,  bad  as  well 
as  good,  publication  of  which  will  not 
give  aid  and  comfort  to  the  enemy,” 
the  Committee  on  War  Information  has 
expanded  the  field  of  information  to 
the  press. 

The  Committee,  a  division  of  the 
Office  of  Facts  and  Figures,  pledged 
the  government  to  withhold  nothing 
except  when  “military  security”  de¬ 
mands  restriction. 

To  Delay  Facts  48  Hoars 
News  of  the  destruction  and  sinking 
of  American  combat  vessels  will  be 
published  when  release  of  that  knowl¬ 
edge  will  be  of  no  value  to  the  enemy, 
but  the  facts  will  be  delayed  48  hours 
from  the  time  the  navy  has  had  op¬ 
portunity  to  begin  notifying  next  of 
kin  of  the  casualties. 

If  an  American  combat  vessel  is 
damaged  within  view  of  enemy  craft, 
the  information  will  be  released  when 
received,  but  the  extent  of  damage 
will  be  withheld  until  repair  has  been 
made. 

News  of  the  destruction,  sinking  or 
damage  to  enemy  vessels  will  be  re¬ 
leased  as  soon  as  verified  information 
has  been  received,  but  news  of  the 
probable  destruction  of  enemy  sub¬ 
marines  will  ordinarily  be  restricted, 
for  the  following  reasons: 

1.  It  is  often  difficult  to  verify  the 
sinking  of  a  submarine;  2.  Experience 
has  shown  that  the  withholding  of 
news  of  the  sinking  of  submarines  has 
an  adverse  psychological  effect  on  the 
enemy;  3.  If  the  enemy  is  informed 
that  one  of  his  submarines  has  been 
destroyed,  he  knows  it  is  necessary 
for  him  to  replace  it  by  another. 

Occasional  “roundups”  of  past  sink¬ 
ings  or  probable  sinkings  of  subma¬ 
rines  will  be  made  public. 

When  merchant  ships  are  lost,  the 
commandant  of  the  naval  district  will 
notify  the  navy,  and  the  maritime 
commission  will  advise  families  of 
casualties.  Then  the  navy  will  release 
a  story  to  the  press  and  eyewitnesses 
may  be  interviewed.  Names  and  pre¬ 
cise  tonnages  of  vessels  ordinarily  will 
not  be  released. 

Damaged  Ships 

The  Committee  reminded  that  a 
vessel  damaged  at  sea  cannot  use  its 
radio  without  disclosing  its  position  to 
other  enemy  craft  and  there  is  likely 
to  be  delay  while  a  damaged  ship 
limps  into  port. 

Numbers  of  planes  lost  in  action  in 
the  air  will  be  made  public,  if  no 
assistance  to  the  enemy  will  result; 
but  numbers  of  planes  destroyed  on 
the  groimd  will  be  restricted,  at  least 
for  a  time.  The  underlying  reason  is 
the  difficulty  enemy  airmen  have  in 
appraising  losses  on  the  ground. 

Destruction  of  enemy  planes,  both 
in  the  air  and  on  the  ground,  will  be 
publicized  when  verified. 

American  aircraft  lost  in  transit  or 
through  accident  at  air  fields,  except 
in  Continental  United  States,  will  not 
be  the  subject  of  a  news  release  be¬ 
cause  of  its  value  to  the  enemy. 

When  the  reports  of  American  pilots 
or  observers  have  been  verified,  the 
extent  of  damage  inflicted  by  bombers 
on  enemy  objectives  will  be  made 
public.  The  same  will  be  true  of 
damage  to  American  objectives,  ex¬ 


cept  when  the  effect  would  be  to  help 
the  enemy  adjust  his  sights. 

With  reference  to  actions  on  land, 
release  upon  verification  will  be  given 
as  to  enemy  casualties,  enemy  forces 
engaged,  positions  won  or  lost;  but 
ordinarily  it  will  not  include  the 
strength  or  distribution  of  American 
forces. 

News  of  ship  and  troop  movements 
will  be  withheld  until  after  the  move¬ 
ment  has  been  completed;  identifica¬ 
tion  of  vessels  or  army  units  in  action 
will  not  be  published  xmless,  clearly, 
it  would  not  help  the  enemy;  sailings, 
routes  and  cargoes  of  cargo  ships  will 
be  withheld. 

Military  Aetians 

Prospective  military  actions  will  not 
be  discussed  officially  but  the  joint 
chiefs  of  staff  will  issue  bulletins  from 
time  to  time  furnishing  an  authorita¬ 
tive  general  review  of  the  situation  in 
various  theatres  of  war. 

Casualty  lists  will  be  given  out  with 
the  proviso  that  no  national  roundups 
will  be  printed  and  local  names  will 
be  used  only  after  the  lists  have  been 
verified  and  the  relatives  notified. 
Rank  and  ratings  of  officers  and  men, 
as  well  as  designation  of  units,  will 
be  restricted. 

“Production  communiques”  will  be 
instituted  by  the  War  Production 
Board,  appearing  at  intervals  to  en¬ 
able  the  public  to  judge  whether  the 
program  is  progressing  satisfactorily. 
The  U.  S.  Maritime  Commission  will 
announce  laying  of  keels,  launchings 
and  deliveries. 

Discontinued  is  information  as  to 
specific  contract  awards,  site  loca¬ 
tions  of  war  industries,  military  in¬ 
stallations,  estimated  supplies  of  stra¬ 
tegic  and  critical  materials,  special 
production  scheduled,  and  detailed 
progress  reports.  However,  informa¬ 
tion  of  a  non-detailed  character  with 
regard  to  plants  and  installations  and 
the  placing  of  large  contracts  will  be 
released  “for  local  publication.”  Full 
information  will  be  available  to  sup¬ 
pliers  of  labor,  materials,  facilities  and 
services  necessary  to  execute  the  con¬ 
tracts. 

No  data  will  be  made  public  on 
utilization  of  ship  tonnages. 
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March  22 — ^Wisconsin  Univer¬ 
sity  Daily  Newspaper  League 
Conference  for  advertising  man¬ 
agers  and  staff  salesmen,  4th 
annual.  Memorial  Union,  Ma¬ 
dison. 

March  23-24 — Interstate  Cir¬ 
culation  Managers’  Assn.,  annual 
convention,  Benjamin  Franklin 
Hotel,  Philadelphia. 

March  26-27 — Life  Insurance 
Advertisers  Assn.,  round  table 
Pennsylvania  Hotel,  New  York. 


Chicago  Times  Goes 
From  2  to  3  Cents 


SLA  TO  MEET 

The  Special  Libraries  Association, 
national  organization  of  infoimation 
experts  in  ten  fields  that  include  com¬ 
merce,  finance,  insiu-ance,  education, 
the  press,  science  and  technology,  has 
decided  not  to  suspend  its  annual  con¬ 
vention  this  year  because  of  the  war 
as  have  several  other  organizations  of 
national  scope.  The  decision  was  made 
at  a  meeting  of  the  association’s  exec¬ 
utive  board  in  New  York  a  week  ago, 
and  it  has  just  been  announced  that 
Detroit,  Mich,  has  been  selected  for 
the  1942  meetings.  Previously,  by  a 
mail  vote,  the  board  had  rescinded  its 
choice  of  Los  Angeles  for  the  1942 
convention. 


HIGH  COURT  TO  REVIEW 

Washington,  D.  C.,  March  16 — The 
Supreme  Court  of  the  United  States 
has  agreed  to  review  the  decision  of 
a  three-judge  Federal  Court  in  New 
York,  which  dismissed  the  petition  of 
broadcasting  chains  to  set  aside  orders 
of  the  Federal  Communications  Com¬ 
mission  affecting  network  operation. 
The  New  York  tribunal  refused  to 
enjoin  FCC  from  enforcing  its  order 
against  exclusive  affiliate  contracts 
and  barring  ownership  of  more  than 
one  network  by  any  company. 


WOULD  BAR  EDITORIALS 

Washington,  March  19 — Representa¬ 
tive  Butler  B.  Hare,  of  South  Caro¬ 
lina,  has  proposed  a  joint  resolution 
to  bar  from  the  Congressional  Record 
editorials  and  news  stories.  Mon¬ 
day’s  Record,  he  said,  contained  32 
pages,  16  of  which  were  taken  up  by 
material  clipped  from  newspapers. 
“Most  of  them  were  able  and  timely,” 
he  conceded,  “but  I  question  the  wis¬ 
dom  of  appropriating  money  to  pub¬ 
licize  these  articles  or  editorials.” 


RAISE  RATES 

The  Spokane,  Wash.,  dailies  have 
advanced  their  weekday  home  deliv¬ 
ered  subscription  rates  from  20  cents 
to  23  cents  a  week.  The  rate  for  the 
daily  and  Sunday  Spokesman-Review 
is  being  advanced  from  25  cents  a 
week  to  30  cents  a  week. 


SUGGESTS  AD  TAX 

Washington,  March  18 — The  sugges¬ 
tion  that  receipts  from  newspaper  and 
radio  advertising  be  subjected  to  a 
special  tax  as  a  means  of  raising  rev¬ 
enue  and  offsetting  a  $90,000,000  an¬ 
nual  postal  “subsidy,”  was  made  in  the 
House  today  by  Representative  Harry 
Sauthoff,  Wisconsin  Progressive.  The 
issue  was  not  formally  before  Con¬ 
gress  but  was  raised  in  general  dis¬ 
cussion  of  the  revenue  act,  and  it  was 
not  further  debated. 


Chicago,  March  18 — Effective  today, 
the  Chicago  Times  raised  its  street 
sale  price  from  two  to  three  cents.  No 
change  was  annoimced  in  the  price 
of  the  Sunday  Times,  which  continue! 
to  sell  at  its  regular  five-cent  price. 

The  tabloid  Times  announced  its 
price  increase  on  Tuesday,  the  day 
before  the  new  price  became  effective 
Under  the  caption:  “Why  the  Price  d 
Your  Daily  Times  will  be  Increased 
One  Cent  Beginning  Tomorrow,”  die 
paper  published  a  full-page  announce¬ 
ment,  giving  its  reasons  for  making 
the  increase,  illustrated  by  pie  charts 
entitled  “The  Times  Dollar  for  1941- 
Where  it  Came  From — How  it  was 
Spent.”  The  text  elaborated  on  the 
loss  in  advertising  volume  and  the 
increased  cost  of  producing  the  paper. 

In  raising  its  newsstand  price  to  3c, 
the  Times  increased  its  wholesale  rate 
from  $1.40  to  $2.20  a  hundred,  adding 
to  the  circulation  revenue  affected  ap¬ 
proximately  80c  a  himdred.  The 
Times  net  paid  February  circulation 
was  446,000,  approximately  a  fourth  cf 
which  is  home  delivered  at  20c  a  we^ 
daily  and  Sunday.  The  remaining 
three-fourths  of  the  circulation  will 
be  affected  by  the  price  increase. 

The  Chicago  Daily  News  and  the 
Chicago  Herald- American,  both  stand¬ 
ard-size  papers,  are  already  sold  for 
3c  at  newsstands.  The  Tribune  and 
the  Sun,  Chicago’s  two  morning  pa¬ 
pers,  sell  at  newsstands  for  2c  a  copy 
daily, — the  Tribune  selling  for  lOc 
and  the  Sun  for  5c  Sunday. 

S.  E.  Thomason,  Times  publish^, 
stated:  “I  make  no  claim  to  pre¬ 
science  or  the  gift  of  prophecy,  but 
with  an  estimated  12  billion  dollar 
decrease  in  the  production  of  con¬ 
sumable  goods,  and  an  estimated  ( 
billion  dollar  increase  in  consumer 
purchasing  power  this  year,  I  can  see 
no  likelihood  of  increased  advertising 
dollars  in  Chicago.  Everyone  has  seen 
in  the  last  10  years  what  happens  to 
newspapers  that  have  resorted  to 
economies  which  reflect  themselves  in 
the  quality  and  service  of  the  pub¬ 
lication.  We’re  convinced  our  reader! 
will  pay  an  added  cent  for  the  Times, 
so  that  it  won’t  happen  to  us.” 

Asked  what  prospects  he  saw  of  in¬ 
creased  advertising  in  the  post-war 
economy,  Mr.  Thomason  said:  “I  cant 
see  that  far  ahead.  So  far  I  have 
seen  few  parallels  in  the  results  of  the 
present  war  economy  and  those  that 
we  saw  during  and  after  the 
World  War.” 
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AP  APPEALS  ON  DRAH 

Ernest  A.  Agnew,  Associated  Press 
foreign  correspondent,  was  summoned 
by  his  draft  ^ard  in  Huntington,  W. 
Va.,  recently  for  his  physical  exam¬ 
ination  but  was  unable  to  apptear  be¬ 
cause  he  has  been  in  London  for  more 
than  a  year.  The  board  refused  defer¬ 
ment  on  an  AP  request,  and  is  now 
considering  a  second  AP  apF>oal- 
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OFFICE  of  Facts  and  Figures  issuing 
instructions  on  propaganda.  (Page  5) 
FOURTEEN  newsmen  reach  Australia 
in  AEF  convoy.  (Page  7) 

ST.  LOUIS  “no  returns”  operation  is 
successful.  (Page  8) 

PRESS  warned  by  ANPA  of  moves  by 
enemy  agents.  (Page  9) 

FURTHER  CUTS  in  advertising  fore¬ 
seen  by  admen.  (Page  11) 
CENTRAL  STATES  circulators  see 
eventual  newsprint  curtailment. 
(Page  12) 

FEBRUARY  linage  off  6.4%.  (Page  34) 
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Advertising  Survey  .  11 

Circulation  .  12 

Bright  Ideas  .  16 

Short  Takes  .  16 

Editorials  .  22 

Personals  .  23 

Syndicates  .  26 

Promotion  .  28 

Photography  .  30 

Linage  Tabulation . 34-36 
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Shop  Talk  at  “Thirty” .  40 


3,000  SEEK  COMMISSIONS 

Washington,  D.  C.,  March  16— Ap¬ 
proximately  3,000  applications  for  com¬ 
missions  in  the  public  relations  divi¬ 
sion  of  the  United  States  Army  are  » 
file.  The  Navy  Department  has  Ml 
completed  segregation  of  requests  f* 
commissions  in  public  relations  service 
but  an  estimate  places  the  figure  «l 
about  the  same  level. 
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DAILY  SUSPENDS 

The  Hot  Springs  (Ark.)  Post,  **' 
tablished  seven  months  ago  as  after¬ 
math  to  a  composing  room  strike  ® 
the  Hot  Springs  New  Era  and  Sentis^ 
Record,  suspended  publication  March 
14. 
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( Newspapermen 
each  Australia 
ith  U.  S.  Troops 

Largest  Press  Contingent 
To  Accompany  AEF  .  .  . 
Hancock,  McDougall  Missing 

By  WALTER  E.  SCHNEIDER 

The  largest  contingent  of  newspaper- 
jtn  to  accompany  an  American  ex- 
^tionary  force  since  the  war  began 
pved  in  Australia  a  few  days  before 
[-aeral  Douglas  MacArthur  landed 
tre  from  Bataan  to  take  command 
c  *11  United  Nations  forces  in  the 
fatem  Pacific. 

Fourteen  correspondents  who  ar- 
,td  in  a  convoy  are  accredited  to 
;  S.  Army  headquarters  in  Australia, 
Kther  with  some  reporters  who  had 
dved  previously  from  the  U:  S.,  and 


ACCREDITED  WAR  CORRESPONDENTS  AND  CAMERAMEN  IN  AUSTRAUA 

Largest  group  of  accredited  corresporidents  and  photographers — sent  with  an  AEF,  now  in  Australia,  photographed  before 


•“ers  who  escaped  from  Java.  This  newspapermen  left  the  U.  S.  Left  to  right:  Lt.  Col.  Truman  M.  hdartin,  public  relations  officer.  Western  Defense  Command 
'"centration  of  American  correspon-  Fourth  Army;  Wallace  W.  Kirkland,  photographer.  Life  magazine;  Joseph  A.  Dearing,  photographer.  International  News 

*c  at  MapArthur’<t  headauarters  Pliotos;  John  Lardner,  North  American  Newspaper  Alliance;  Martin  Barnett,  photographer.  Paramount  News;  Earle  Crotchett, 

*  ctratocrip  niapos  in  Aiictralia  photographer.  Universal  Newsreel;  William  Courtenay,  London  Daily  Sketch;  Edward  Widdis,  photographer.  Associated  Press 

"  .Tppacra  fnr  tViP  News  Photos;  Jack  Turcott,  New  York  Daily  News;  Robert  Lee  Sherrod,  Time;  Lewis  Sebring,  Jr.,  New  York  Herald  Tribune; 

oroug  (Mg  Carleton  V.  Kent,  Chicago  Times;  Frank  Prist,  Jr.,  photographer.  Acme  Newspictures;  W.  B.  Courtney,  Colliers;  Byron  Darnton, 

,  S.  of  a  possible  aparmse  invasion  Times;  Capt.  Philip  J.  Sinnott,  asst,  public  relations  officer.  Western  Defense  Command  and  Fourth  Army, 

d  the  promised  Allied  offensive  from 
:i;  continent. 

N.  Y.  Paper*  Represented 


<:£  continent.  This  vessel  was  bombed  for  20  min-  the  Office  of  Censorship.  Smith  in-  one.  The  release  was  written  “hours 

N.  Y.  Papers  Represented  utes  March  4  by  Japanese  planes  but  formed  Byron  Price  that  Angly  had  before”  either  call  was  received,  he 

The  newspapermen  in  the  convoy  the  newspapermen  and  200  others  arrived  and  was  awaiting  permission  said. 

dhided  eight  newspaper  and  maga-  aboard  escaped  injury  and  arrived  in  to  cable  his  story  of  the  safe  arrival  Edmond  Bartnett,  city  editor.  New 
cne  corresDondents,  four  press  pho-  Australia  after  an  11-day  trip.  The  of  American  troops  in  Australia.  York  Sun,  hunched  the  MacArthur 

:;OTphers  and  two  newsreel  camera-  ship  on  which  Mueller  reached  Aus-  After  assuring  the  Censor  that  no  move  when  he  read  of  Wainwright’s 

They  are:  Reporters,  Byron  tralia  Mar.  15,  also  was  bombed  and  military  information  would  be  di-  message.  He  said  Perry  asked  the 
jL-nton.  New  York  Times;  Lewis  B.  two  vessels  following  it  were  sunk  by  vulged.  Smith  obtained  permission  for  War  Department  if  McArthur  had 
Sfbring,  Jr.,  New  York  Herald  Tri-  Japanese  planes.  Angly  to  file  his  graphic  account  of  “been  hit  or  had  left  the  Philippines.” 

'.v;  Jack  Turcott,  New  York  Daily  The  U.P.  learned  in  round-about  the  trip  overseas  and  the  arrival  of  The  response  was  that  “he  hasn’t  been 

■tViCs;  John  Lardner,  North  American  manner  that  McDougall  and  Hancock  the  American  soldiers..  Angly  re-  hit.”  l^en  the  story  was  released 

Newspaper  Alliance;  Carleton  Kent,  had  arranged  for  a  last-minute  escape  vealed  that  the  troop  convoy  in  which  simultaneously  to  all  papers,  the  War 
C“ifago  Times;  Robert  Lee  Sherrod,  from  Java  by  boat,  but  British  quar-  he  went  to  Australia  three  weeks  ago  Department  called  Perry  back  and  told 

rw  magazine"  W.  B.  Courtney,  Col-  ters  which  offered  this  information  was  attacked  on  more  than  one  occa-  him  the  Sun  “had  a  good  hunch  but 

William*  Courtenay,  London  could  not  say  whether  these  corrs-  sion.  we  couldn't  tell  about  it.” 

>iily  Sketch.  Photographers,  Edward  spondents  reached  the  ship  in  time.  Knickerbocker,  chief  of  the  Chicago  ■ 

C  Widdis.  Associated  Press  News  The  U.P.  expressed  considerable  con-  Sun’s  foreign  staff,  gave  the  Sun  its  Doilie*;  tO  SoHcit 

hotos:  Frank  Prist,  Newspaper  Enter-  cern  for  McDougall's  safety.  A  sched-  second  world  “beat”  within  a  week  '"^**^*  (u  xico 

;:ise  Association;  Joseph  A.  Dearing.  uled  call  to  the  U.P.  man  on  Friday,  when  he  cabled  the  fiist  story  of  Gen-  Money  for  Bond  Ads 

.rtemational  News  Photos;  Wallace  March  6,  just  before  Java  fell,  brought  oral  MacArthur’s  seven-day  trip  by  ^  -i*  u  n  ■  ■ 

L'kland,  of  Life,  and  newsreel  cam-  the  reply  that  McDougall  and  all  other  speedboat  and  airplane  to  Australia  19— Beginning  next 

ramen  Martin  Barnett  of  Paramount  Americans  had  left  the  island.  fiom  the  Philippines.  Knickerbocker's  >^etropolitan  dailies  of 

d  Earle  Crochett  of  Universal.  Brydon  Taves.  who  has  been  direct-  story  was  filed  from  Melbourne  and  launch  a  cooperative 

Heir  arrival  after  an  18-day  voy-  ing  U.P.  coverage  in  Australia  from  was  sold  by  the  Sun  to  22  newspapers.  program  to  raise  voluntary 

-e.  marked  by  a  near  collision  with  Sydney,  has  been  appointed  manager  The  AP  announced  recently  that  contributions  for  publication  of  15  ful 

^  enemy  submarine  and  a  violent  for  that  service  in  Australia,  with  Dean  Schedler,  an  Oklahoman  who  advertising  to  appear  in  all 

jrai  at  sea.  was  announced  in  Mel-  headquarters  in  Melbourne.  Harold  has  been  in  the  Philippines  since  1936.  six  newspapers  in  t^half  of  the  payroll 

-  orne,  March  15.  Guard,  who  escaped  from  Singapore  has  become  assistant  to  Clark  Lee  on  plan  tor  the  sale  ot  U.  S. 

“A  submarine  appeared  on  our  sec-  and  Java,  and  Donald  C.aswell,  recently  Bataan.  Schedler,  formerly  editor  of  ^  r 

■d  day  at  sea,  late  in  the  evening.”  arrived  from  the  U.  S..  are  covering  the  Manila  Bulletins  financial  and  ^  ®  details  of  this  canripaign  are 

uted  AP  photographer  Widdis  after  MacArthur’s  headquarters,  and  Fran-  mining  sections,  escaped  to  Corregi-  ^'’“cr  the  supepision  of  a  joint  news- 

arrival  in  Melbourne.  “It  rose  out  cis  L.  McCarthy,  sent  from  the  U.  S..  dor  when  the  Japs  came  in.  advertising  committee,  repre- 

the  water  50  feet  in  front  of  us  and  i^;  at  Canberra.  .  the  adver- 


■^arrival  in  Melbourne.  “It  rose  out  cis  L.  McCarthy,  sent  from  the  U.  S.,  dor  when  the  Japs  came  in.  paj^r  advertising  committee,  repre- 

the  water  50  feet  in  front  of  us  and  ia  at  Canberra.  .  H  the  adver- 

en  went  into  a  crash  dive.  We  saw  The  AP’s  newly  established  bureau  T^q  DoilieS  Hunched  Savings 

•■l-dng  more  of  it.”  at  Melbourne,  is  headed  by  C.  Yates  ^  yOlUeS  nUUCnca  ^aff  for  Chicago  and  Cook  County. 

He  storm,  which  occurred  near  the  McDaniel,  who  escaped  from  Singa-  MacArthui's  SwitcH 

yage’s  end  was  so  violent  that  it  pore  and  Java.  Two  recent  arrivals  ^  ,  .  of  Aubrey  Moore  and  Wallace,  has 

Slaved  the  ’ship’s  arrival  two  days  from  the  U.  S.,  Vernon  Haugland  and  ^  Two  newspapers  the  Washiny^n  arranged  for  all  of  the  advertismg 
Half’ a  doien  lifeboats  swinging  ready  Tom  Yarbrough,  are  on  the  staff.  ‘Ji®  ^®“’  artwork,  copy  and  mechanical  pro- 

'  - iico  cm  u  j  1  r  “tu  I  ^  u  u  A  AL  *  E  thc  War  Department  in  Washington  duction  to  be  contributed  by  a  group 

^  -  ®  i  1  Tue.sday  morning  within  a  few  minutes  of  cooperating  advertising  ag^ci^  art 

•  rthfi  sweepmg  in  roug  e  paj  Robinson,  who  heads  the  INS  yf  each  other  regarding  the  possibility  firms  and  typesetters. 

■rlui*  one  passenger  out  of  bureau  at  Melbourne,  served  in  France  that  General  Douglas  MacArthur  had  A  central  committee  has  been  set 

fi  and  down  the  corridor  and  ^jth  the  Rainbow  Division  and  was  gone  to  Australia  from  Bataan,  but  up  to  collect  the  funds  to  pay  for 
ve  o  ers.  ^  the  runner  who  gave  the  then  Col.  the  War  Department  told  Editor  &  the  enterprise.  None  of  the  participat- 

Java  Reporters  Missing  Douglas  MacArthur  his  commission  Publisher  that  these  queries  had  ing  agencies  and  mechanical  suppliers 

"itt  Hancock,  AP,  and  William  Me-  •  as  Brig.  General  in  France.  Assist-  nothing  to  do  with  the  breaking  of  the  will  receive  a  commission  or  profit 
i^'Ugall,  U.P.,  who  remained  together  iug  Robinson  are  Mueller,  from  Java,  MacArthur  story  at  10:30  a.m.  that  for  its  services.  The  newspapers  will 
lava  after  all  other  American  news-  and  Ralph  Jordan,  who  had  been  ac-  day.  be  responsible  for  obtaining  the  vol- 

^pennen  had  left,  were  still  missing  credited  to  the  Pacific  Fleet.  Constantine  Brown  of  the  Washing-  untary  contributions  from  tho.'e  firms 

■"S  week.  Correspondents  previously  Aneta  announced  in  New  York  this  ton  Star  telephoned  about  10  a.m.  and  already  in  the  payroll  savings  plans, 
.“‘■eported  who  turned  up  in  Austra-  week  that  it  is  reorganizing  its  ser-  Glen  Perry,  Washington  corre.'mondent  It  is  estimated  that  upwards  of  2.000 
2,^®^uded  Merrill  Mueller,  INS;  vice  to  operate  from  Australia.  Java’s  of  the  New  York  Sun,  phoned  at  10:08  Chicago  firms  now  use  the  plan. 

‘  nllman  Durdin,  New  York  Times;  Lt.  Gov.  Gen.  H.  J.  van  Mook  has  to  inquire  if  Major  General  Wain-  The  campaign  is  scheduled  to  begin 
,-^sn  Raymond,  New  York  Herald  arrived  in  Australia  to  establish  a  new  wright’s  signature  on  a  message  from  the  first  week  in  April. 

-;bune;  George  Weller,  Chicago  Daily  center  of  Dutch  resistance  from  that  Bataan  to  the  West  Point  140th  anni-  Working  with  Mr.  Aubrey  and  his 
evs:  H.  R.  Knickerbocker,  Chicago  continent.  versary  dinner  meant  MacArthur  had  committee,  along  with  the  joint  news- 

Cuehl,  MBS.  Edward  Angly,  Chicago  Sun,  who  left  Bataan.  paper  advertising  committee,  is  Wil- 

jAlso  missing  were  Selby  Walker,  arrived  in  Australia  in  an  earlier  con-  When  these  calls  were  received  the  liam  L.  Ayers.  Chicago  Journal  of 
f^ers;  John  Findon,  London  Daily  voy  than  the  one  which  carried  the  14  official  announcement  was  on  the  War  Commerce  managing  editor  and  chair- 
N^ress;  Eric  Davis,  Malayan  Broad-  newspapermen,  filed  the  first  story  Department  mimeograph  machines  man  of  the  public  information  for  the 
Co.;  and  cameraman  named  of  U.  S.  troops  landing  in  Australia,  marked  for  10:30  a.m.  release,  pur-  defense  sales  staff  in  Chicago. 

were  together  when  When  Rex  Smith,  Sun  editor,  learned  suant  to  agreement  with  Australia.  The  six  participating  newspapers 
^Wler,  Dunn,  Cuehl  and  Winston  of  Walter  Farr’s  story  from  Hawaii  to  Lieut.  Col.  Francis  V.  Fitzgerald,  who  are  the  Tribune,  Sun,  Daily  News, 
‘JWier,  Australian  AP,  left  Bandung  the  London  Daily  Mail,  telling  of  handles  communiques,  said  the  an-  Herald- American,  Times  and  Journal 
*  small  interisland  boat  March  2.  “huge  convoys,”  Smith  appealed  to  nouncement  wasn’t  “forced”  by  any-  of  Commerce. 
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St.  Louis  “No  Return” 
Operation  Is  Successful 


Talking  to  the  correspondent,  he  executive.  “When  the  day  ended, 


CfcTl  1  r  f  1  said  he  had  no  objection  to  the  stop-  paper  was  only  asked  to  credit  j 

ping  of  returns;  in  fact,  thought  it  was  copies  out  of  about  20,000  sold  ja 

^  a  good  thing  because  of  the  defense  the  same  was  true  in  percentage  o 

T 11  1  economy  reason.  Recalling  that  he  the  other  afternoon  papers.” 

had  sold  1,500  copies  of  the  Post-  So  today  the  vendors  and  bra-ic 
Dispatch  and  Star-Times  the  day  men  continue  to  gauge  their  demaa 
r'liAoo  HrvvA  before,  he  noted  proudly  he  ended  the  in  light  of  no  returns.  The  remark 

VaUeSS  dai6S  unu  nav@  jjgy  “not  a  one  left  over.”  able  thing  is  that  they  can  hani 

culation  Has  Increased  ,  J  o1  LSy 

N@WSprint  Scvsd  pretty  fast,  it  indicates  a  good  day  close  on  the  nose. 

and  I  get  set  accordingly.  Then  I 
take  into  consideration  the  weather, 

what  day  it  is,  my  record  on  the  same  Vi^OUlTt  L^llOS 
The  two  pm’s  each  maintain  a  sales  day  last  year,  and  a  bunch  of  hunches 


IF  THE  3,500  men  and  boys  who  do 


Wholesalers,  Vendors  Guess  Sales  and  Have 
None  Left  Over  . .  .  Circulation  Has  Increased 
.  .  .  Estimate  2(K)0  Tons  Newsprint  Saved 
By  WAYNE  LEEMAN 


St.  Louis’  street  selling  of  newspa-  office  with  cash  register  and  also  pay  you’d  laugh  at,  but  which  always  help 
pers  thought  they  were  going  to  escape  the  salaries  of  three  men  who  aid  in  me.  You  ‘gotta’  know  your  business 
the  penetrating  backwash  of  this  World  the  system’s  operation.  Each  day  the  to  play  ’em  close,  but  you  don’t  stick 
War — in  fact,  come  no  closer  to  it  than  80  come  to  the  offices  to  pay  in  advance  around  very  long  if  you  don’t.” 
the  headlines  carried  daily  under  their  for  next  day’s  papers,  correcting  later  Immaculately  dressed  and  known 


Court  Cites 
Star-Ledger 
For  Contempt 


arms — they  had  such  beliefs  ended  “for  in  the  event  of  unforeseen  difficulties,  to  an  astounding  number  of  men  and 


the  duration”  last  Feb.  1. 


Both  the  56  branch  men  and  the  80  women  who  went  by  Scalise,  standing 


The  thing  that  did  it  was  a  ruling  vendors  have  “helpers”  under  them,  at  his  “corner,”  added  that  he  thought 


from  the  three  metropolitan  dailies,  which  runs  the  total  selling  organiza-  everyone  in  the  Association  felt  as 


Failure  to  Reinstate  Agn 
Fahy  Brings  Charge  Agam 
Newark.  N.  J.,  Daily 


It  said  effective  that  date  allowances  tion  to  about  3,500.  All  papers  have  he  did  and  that  probably  all  of  them  tH  P"  't  P  t  f  A  l 

for  return  of  unsold  copies  would  be  “field  men”  who  aid  the  circulators,  were  getting  along  without  being  stuck  pu-i  ^  i 

discontinued,  both  for  daily  and  Sun-  with  the  morning  Globe-Democrat  with  enough  papers  to  make  a  fair  3“elpma,  IVlarcn  W,  held  t 


day  editions.  The  reason,  as  in  the  having  more  of  this  type  to  handle  size  bonfire. 


Reoresentative 


Newark  (N.  J.)  Star-Ledger  and  i 
publisher,  S.  I.  Newhouse,  in  contoi 


first  World  War,  was  to  conserve  sup-  boxes  and  racks.  These  are  put  out  Representative  comment  from  a  fth’-  ■ 

plies,  circulation  men  estimating  that  early  in  the  morning  throughout  the  branch  dealer  was  supplied  by  Walter  ^cause  o  tneir  lailure : 

about  2,000  tons  of  white  newsprint  city;  collected  after  the  rush-to-work  Nick,  who  has  67  helpers  patrolling  J’®i>^state  Agnes  r^y  and  to  pay  hi 
would  be  saved.  period  is  over.  almost  a  mile  stretch  just  outside  the  back  wages  as  ordered  by  the  Cos; 


would  be  saved. 

Cooperotiv.  Spirit  Form.riy  Fuli  Return  “downtown”  district.  r  “T 

,  ...  Broad  of  beam  and  looiiaoioiiv  from  Board.  The  Court  gave  the  paper  aa 

Since  this  was  a  war  economy  move  Those  are  the  men  covered  by  the  ^  vears  of  naoer  handling  he  re  publisher  until  March  20  to  compj 
and  the  reason  obvious,  the  men  no  return  edict.  Where  previously  ^  a  big  bTack  ci^r  from  Ids  with  the  board’s  order, 
affected  responded  with  wholehearted  they  were  allowed  full  credit  of  pay- _ In  its  answer  to  the  Court  the  Star 


almost  a  mile  stretch  just  outside  the  hack  wa^s  as  ordered  by  the  Cosy 


Formerly  Full  Return 

Those  are  the  men  covered  by  the 


and  by  the  National  Labor  Relati 


moved  a  big  black  cigar  from  his 
mouth  and  leaned  on  the  counter  of 


-  «  «  «  rTiriiiin  ^nri  rtn  Tnca  r*niinT^T*  r^T  Ih  itS  dlTSWCT  tO  iLc  St&Tm 

cooperation.  But  despite  ffieir  atti-  ment  prices  of  papers  sent  back— tl^  neatly  furnished  one-story  place  Ledger  denied  the  contempt  ch 

tude,  the  ch^ge  threw  a  hot  poteto  percentage  varying  from  4  to  14%  talking  with  the  corre-  L  alleged  that  since  the  contempt 

of  no  small  dimension  right  into  their  for  the  differerd  papers  and  circum-  ceedings  were  started,  it  had  offer 

lap.  stances,  now  they  arent.  However,  •  ,  _  _  rpinstj.tpmpnt  tn  Mi«  Fahv « 


Simply  stated,  it  was  this:  If  they  the  proposition  isn  t  quite  as  harsh  as  Clean-up  System  J 

ordered  too  many  papers,  and  were  might  seem.  The  papers  circulation  I  know  the  reason  for  discontinu-  the  court’s  decree.  It  furti 

“stuck”  with  them  at  day’s  end,  they  departnients  still  give  credit  in  situa-  ing  returns  and  I’m  gladly  cooperat-  alleged  that  it  had  not  acted  soos= 
would  lose  just  so  much  money.  On  tions  where  the  cause  was  out  of  con-  mg,  he  said.  But  I  can  t  help  think-  because,  for  months,  it  had  been  trr 
the  other  hand,  if  they  played  ultra-  of  the  vendor  or  branch  man.  mg  a  few  more  papers  would  be  ^  ^be  labor  board  to  passfl 

safe  and  ordered  too  few,  they  obvi-  Included  are  sudden  rams,  delays  to  sold  under  the  old  system.  My  boys  jg^^^g  concerning  the  amoin 

ously  would  lose  money  by  underplay-  frocks,  unexpected  closing  of  large  are  cutting  down  on  what  they  draw  of  back  wages  to  be  paid  to  Miss  Fa:. 


ceedings  were  started,  it  had  offenl 
full  reinstatement  to  Miss  Fahy  10^ 
had  posted  the  notices  in  accordaid 


ing  demand. 


industrial  Plante  and  other  circula-  and  ^  they  go  home  when  they  sell  fnd^^arffie  bo^d^i^°rS'' 


Since  that  dilemma  settled  upon  quicks  that  beset  street  selling. 


them,  almost  two  months  have  gone 


/II  uLiiiivo  uiak  ucact  uut.  ^  ,  •  •  •  aI.  — 

But  the  fact  remains  that  the  Nick  sees  that  about  7,000  papers 


by long  enough  to  discover  that  vendors  and  branch  men  and  their  go  through  his  organization  on  a 

they’re  not  being  “stuck”  with  papers,  many  helpers  have  taken  the  change  good  week  day. 

not  losing  money,  and,  in  fact,  are  stride.  How  did  they  do  it.^  “For  me  it  works  out  that  these 


sharing  in  a  noticeable  circulation  in-  For  one  thing,  virtually  all  of  them  sellers  turn  back  an  average  of  one 


crease  shown  on  the  books  since  are  experienced  men,  some  having  paper  each  in  the  evening. 


Failed  to  Seek  Work 

The  Star-Ledger  contended  that  thij 
Wagner  Act  did  not  compel  an  m- 
ployer  to  maintain  a  discharged  eml 


oil  ^  iciAvcru  iiicai,  ouliic;  iiuviiic  cauii  iii  Liic  cvciiiiiK.  X-JUi  A  *  .  i  a  •  ..n 

had  their  spots  for  30  to  40  continu-  don’t  get  stuck  with  them.  I  have  P  comp  ete  id  eriess 


u^ii  I  aiucA.  wjiii  uitriii.  i  iictve  i*  j  •  j  ^  a*  tx 

This  amazing  set  of  circumstances  ous  years.  They  are  “good”  newspa-  what  I  call  two  ‘dumper  boys’  who  t 

immediately  poses  a  series  of  ques-  per  distributors  and  they  simply  be-  take  these  copies  over  to  the  rail-  t  ®  3ws  imposed  a  uy 

tions.  How  do  they  do  it?  What  do  came  better.  As  responsive  to  the  road  terminal  and  stick  around  with  discharged  employe  to  nu  e 

they  do?  What  sort  of  distribution  highly  volatile  fluctuations  of  their  them  until  they’re  gone.  It’s  my  clean-  om^  j  l  -1 

wizards  are  these  that  handle  the  buying  public  as  a  barometer  to  a  up  system  and  it  works.”  Fahy  had  not  disc  arg 

newspapers  in  St.  Louis?  The  answer  coming  hurricane,  they  watched  more  Flipping  open  a  book,  he  pointed  out  duty.  iV,  Star 

is  available,  but  first  it’s  necessary  to  closely  the  “tip-off”  signs  of  demand  that  the  “dumpers”  had  sold  72  papers  ^  support  of  ite  charges,  the  __ 

classify  the  men  affected  by  the  no  or  lack  of  it  years  of  experience  had  the  night  before  and  56  the  night  be-  ledger  showed  that  according  to 

return  rule.  demonstrated  to  be  impiortant.  fore  that.  Bahys  own  detailed  report,  she 

Obviously,  these  were  the  shrewd.  The  result,  as  nearly  as  could  be  Circulation  men  pointed  out  that  earned  only  $54.50  in  the  ^riod 


lem  unui  iney  re  gone,  ii  s  my  Clean-  -  -  ,  ,  ...  , 

p  system  and  it  works.”  f^at  Fahy  had  not  dischargi 

Flipping  open  a  book,  he  pointed  out  duty.  ,  .  ,  c.. 


return  rule. 

Obviously,  these  were  the  shrewd, 
often  shrill,  street  salesmen. 


fore  that. 


In  support  of  ite  charges,  the  Sto 
Ledger  showed  that  according  to 
B’ahy’s  own  detailed  report,  she 


Circulation  men  pointed  out  that  earned  only  $54.50  in  the  ^riod 


determined  by  this  correspondent,  is  the  system  met  and  passed  with  flying  years  following  her  discharge,  ^ 


In  the  St.  Louis  city  zone  area  this  that  in  some  instances  vendors  are  colors  ite  big  test  on  Washington’s  an  average  of  about  $15  per 


type  of  distribution  is  handled  by  two  ending  up  the  day  having  sold  as  many  birthday.  A  holiday  for  some  busi-  Contending  that  this  fact,  st 


wholesale  dealers  and  as  1,500  to  2,000  papers,  without  a  ness,  others  were  remaining  open,  alone,  disclosed  a  failure  to  seek  o 


employment,  the  Star-Ledger  sho 


about  80  “downtown”  news  vendors  single  copy  left.  And  branches  often  And  the  prospects  definitely  had  dis-  employment,  the  Star-Ledger  sno 
who  have  comers  in  the  central  retail  do  better,  in  numbers.  tributors,  particularly  the  “downtown”  that  it  had  urged  the  labor  board 

and  office  building  district.  A  good  vendor  is  Mike  Scalise.  in  vendors  plenty  worried.  They  asked  investigate  the  facte  and  that 

Wholesale  Dealers  the  business  for  32  years  and  presi-  the  papers  what  to  do  and  were  told  board  had  failed  to  do  so.  It  there 

TVio  or  hranoh  doalorc  of  the  Downtown  Newsboys’  Or-  to  make  the  best  guesses  they  could,  petitioned  the  court  to  conduct 

/'aoiK,  oorvorc  for  ganlzatlon  of  some  50  members.  His  that  inequalities  later  would  be  cor-  inquiry  through  a  special  master 

Silo  a  hSd  S  21  ?^nte  a  o'-  ^  the  large  rected.  be  appointed  for  thatpurpose. 

tiiir./iro/t  for  ftioir  wort/  aixja  Qrt  oonts  ‘^‘ty  market  and  two  major  bus  ter-  “They  showed  what  they  knew  about  The  court,  however,  rejected 


$1.89  a  hundred,  keep  21  cents  a 

hundred  for  their  work  give  90  cents  ^hy  market  and  two  major  bus  te 
a  hundred  to  the  seUers.  Retail  price  mmals  and  requires  7  or  8  helpers. 

te  $3.00  a  hundred.  These  dealers  have  mcia/cddIRIT 

their  own  districts,  purchased  as  an  f^Cvw9rKin  I  \9K\JUr 


“They  showed  what  they  knew  about 
the  business  right  there,”  said  one 


be  appointed  for  that  purpose, 
ew  about  The  court,  however,  rejected 
said  one  contentions  of  the  Star-Ledger  i 
dismissed  ite  petition  for  an  invest' 
MY  gation  into  Miss  Fahy’s  failure  to 


their  own  districts,  purchased  as  an  NEWSPRINT  GROUP  TO  STUDY  PLANT  ECONOMY  gation  into  Miss  Fahy’s  failure  to  i 
asset  from  their  predecessor,  and  MONTREAL,  March  16 — Appointment  of  an  advisory  committee  on  economies  of"®*"  employment.^  According 
create  their  own  news  selling  organ-  and  simplification  in  production  and  distribution  of  newsprint,  has  been  com^tMions  subnutted  J®?  ,  1 

ization.  In  other  words,  the  men  or  armounced  by  the  Wartime  Prices  and  Trade  Board  here.  The  committee  J"®  tin award  wi  o 

school  boys  selling  in  a  branch  set-up  has  been  nominated  by  the  trade  itself  and  appointment  has  been  confirmed  an  x  ,  •  ^ 

buy  from  the  branch  dealer,  not  the  by  the  chairman  of  the  board.  Members  of  the  committee  are:  E.  M.  Little,  Af'Y  ADS 

,  ,  ,  ,,  ,  ,  general  manager,  Anglo-Canadian  Pulp  and  Paper  Mills,  Ltd.,  Quebec  City;  .  t  t  m  ,  Vnfks|®t 

The  branch  dealers  blanket  the  city  Col.  C.  H.  L.  Jones,  president.  Price  Brothers  and  Co.,  Ltd.,  Quebec  City;  Technocracy  Inc.  of  New  .  ■ 

TOne  or  sa  es  wi  t  e  ®*®®P"  R.  c.  Doanem,  vice-president.  International  Paper  Sales  Co.,  Inc.,  Montreal;  narts  of  the  counP 

tion  of  the  previously  mentioned  t.  major  cities  m  all  parte  of  the 


i 


theiT^rthat  toe'^endJrs,*^^^^^^  Toronto;  L.  J-  Belnap,  president.  Consolidated  Paper  Co.,  Montreal;  C  G.  Ato^s^materteUnTmoney  to  win^l^ 
one  comer  or  several  as  the  case  may  vice-president.  Spruce  Falls  Power  and  Paper  Co.,  Ltd.,  Toronto;  A.  F.  In  some  papers  the  ad  wiU^I^ 

be,  pay  $2.10  a  hundred  and  buy  direct  White,  chairman  of  the  board,  St.  Lawrence  Corporation,  Ltd.,  Toronto;  pear  only  once,  but  is  being  re^J^I®® 
from  the  newspapers.  This  system  for  H.  S.  Foley,  president,  Powell  River  Co.,  Ltd.,  Vancouver;  B.  C.,  and  R.  P.  several  times  in  others.  Also,  tte 

“downtown”  applies  to  the  two  after-  Kernan,  president,  Donnacona  Paper  Co.,  Ltd.,  Quebec  City.  The  committee,  is  constantly  being  expanded 

noon  papers  primarily  since  the  mom-  working  with  officials  of  the  board,  will  study  their  own  industry  for  possible  total  of  $100,000  will  probably  be  sp®* 

ing  requirements  are  a  bit  different.  economies  which  might  be  made.  in  newspapers  and  radio. 


Col.  c.  tl.  Li.  Jones,  president,  rrice  Brothers  and  Co.,  ctd.,  (Quebec  City;  'I  m^wsoaoeB  ® 

R.  C.  Doanem,  vice-president.  International  Paper  Sales  Co.,  Inc.,  Montreal;  ^f  the  counW 

_  _  ,  .  J  ’  _  T  major  cities  m  all  parte  oi  tne  co“"  . 

G.  T.  Clarkson,  receiver  and  manager,  Abitibi  Power  &  Paper  Co.,  Ltd.,  to  urge  total  conscription  of  men, 
Toronto;  L.  J.  Belnap,  president.  Consolidated  Paper  Co.,  Montreal;  C.  G.  chines  material  and  money  to  win 


“downtown”  applies  to  the  two  after 
noon  papers  primarily  since  the  mom 
ing  requirements  are  a  bit  different. 


OR  MARCH  21,  1942 

CARTOON  COMMENT  ON  M' ARTHUR'S  SURPRISE  MOVE  AND  INDIAN  SITUATION 


—Burris  Jenkins,  Jr.,  in  New  York  Journal-American. 


-D.  R.  Fitzpatrick 


be  to  the  benefit  of  the  nation.  Com-  have  been  reported  to  the  FBI  by 
lT0SS  W  Clril6Cl  ments  and  experiences  will  be  appre-  newspaper  executives. 

^  mi  W  ciated.  “It  is  suggested  that  publishers  give 

Ul  JVlOVCS  JDY  “A  circulation  manager  of  a  news-  the  necessary  instructions  to  all  em- 

p  If  X  paper  reports  suspicious,  anonymous  ployees  immediately  about  not  divulg- 

LtlOmy  AQGHIS  telephone  calls  inquiring  about  ing  any  information  whatsoever  over 

^  .  changes  of  address  of  men  in  the  the  telephone  or  to  persons  who  come 

ANPA  Bulletin  Cites  Use  Ot  armed  services  who  may  be  receiving  into  the  newspaper  office  unless  they 
Ads  and  Phone  Calls  for  the  paper  by  mail  at  military  camps,  properly  identify  themselves.” 

Army  Addresses  by  Spies  These  calls  are  based  on  the  pretext  ■  tt  i 

An  ANPA  censorship  bulletin  March  that  the  person  wants  to  write  these  Woodpulp  Put  Undei 
Ucautioned  publishers  and  editors  of  or  them  a  gift  or  some  othw  n  11^— 

idaUy  newspapers  to  be  on  guard  reason.  When  the  circulation  depart-  iiUOCailOn  DySiem 
igainst  use  of  advertising  columns  by  ^ent  asks  who  is  calling  the  party  Washington,  D.  C.,  March  17— 
Hiemy  agents  and  the  possible  use  of  either  hangs  up  or  gives  a  phony  Woodpulp  has  been  placed  under  an 
amiUtion  lists  by  anonymous  callers  "ame  and  telephone  number.  allocation  system  which  is  designed 


Woodpulp  Put  Under 


I  Id  trace  troop  movements. 


The  ANPA  warnings,  issued  by  being  made  to  learn  about  troop  move 
Cnnston  Williams,  general  manager,  ments^  and  extreme  caution  should  b 


It  is  believed  that  the  calls  are  to  offset  the  need  for  rationing. 


IUlows: 

u  .  .  .  .  .  of  this  nature.  One  paper  has  in-  with  receipts  from  Canada  account- 

“  Ageati  circulation  employees  not  ing  for  most  of  the  product. 

T^Mtion  has  been  raised  as  to  the  gjyg  military  addresses  or  other  The  purpose  of  the  order  issued  by 
jollity  of  hidden  communications  information  over  the  telephone  and  the  War  Production  Board  to  insure 
advertising.  Jap  firms  people  who  call  over  the  tele-  equitable  distribution  among  mills 

JiNished  adwrtisements  in  Singapore  phone  to  come  to  the  newspaper  office  and  by  preventing  the  accumulation 
wing  emy  Decernber  b«ore  the  at-  identify  themselves.  of  large  inventories  guarantees  an 


being  made  to  learn  about  troop  move-  The  controlled  distribution  will  be- 
ments  and  extreme  caution  should  be  come  operative  May  1,  and  will  cover 
used  in  handling  telephone  inquiries  both  domestic  and  imported  woodpulp 
of  this  nature.  One  paper  has  in-  with  receipts  from  Canada  account- 


j,  -  '  and  identify  themselves.  of  large  inventories  guarantees  an 

on  Pearl  Harbor,  tme  of  these,  “Another  activity  of  enemy  agents  even  flow  of  what  appears  now  to  be 
•^d  published  Dec.  3  by  the  leading  jg  parents  of  boys  who  are  a  sufficient  supply  for  foreseeable 

Powgraphers  in  British  Malaya,  a  service  saying,  ‘This  is  the  military  and  civilian  uses. 

«^ese  miTh  announced  the  emsmg  Tinies  calling  and  we  just  want  to  Each  producer  must  have  his  pro- 
Ui  u  requested  all  check  your  son’s  address  to  see  if  he  posed  shipments  approved,  on  the 

to  paid  within  one  v^k.  The  jg  get^ng  paper  all  right.’  In  the  basis  of  reports  to  be  submitted  to 

IS  expressed  that  there  is  a  the  soldier  or  sailor  in  question  WPB  each  month, 

wnrance  in  this  ad,  particularly  be-  has  been  transferred  this  gives  the  Newsprint  is  one  of  the  several 


Wise  the  Jap  inserting  the  ad  was  a 
**iler  in  his  community,  and  it  is 
’'wight  that  the  request  for  payment 

millions  added  by  freight  bate  increase 

•ould  start  within  that  time.  MORE  than  $2,000,000  will  be  added  hereafter  to  railroad  freight  charges 

“Another  advertisement  was  pub-  the  nation’s  newspaper  publishers  will  pay  to  transport  newsprint  be- 
Sunday  morning,  Dec.  7,  by  a  tween  Canada  and  the  U.  S.  as  the  result  of  a  6%  freight  rate  increase 
firm  announcing  the  closing  of  allowed  U.  S.  railroads  on  general  commodities,  including  newsprint,  under 
Wsiness  on  Dec.  9  ‘until  further  no-  special  permission  of  the  Interstate  Commerce  Commission.  The  new  rate 
It  is  believed  that  this  ad  also  went  into  effect  March  18.  That  figure  is  based  on  an  approximate  pre-rate- 
contain  a  notice  to  the  Fifth  laise  annual  transportation  by  railroads  by  U.  S.  publishers  of  approximately 
lumn  element  in  Malaya  and  that  4,000,000  tons  of  newsprint  shipped  at  45c  per  hundred  pounds,  or  $9  per 
date  Deceml^r  9  contained  infor-  ^on.  Under  the  new  6%  increase,  the  rate  is  48c  per  hundred  pounds,  or 
in  ^  military  or  naval  activity  $9.60  per  ton,  or  an  added  levy  of  approximately  $2,400,000. 


has  been  transferred  this  gives  the  Newsprint  is  one  of  the  several 
enemy  valuable  information  on  Amer-  products  using  great  tonnages  of 
ican  troop  movements.  These  cases  woodpulp. 


^lumn  element  in  Malaya  and  that 
date  December  9  contained  infor- 
?*tion  as  to  military  or  naval  activity 
*„^t  community. 

^t  hw  been  suggested  that  pub- 
^ers  instruct  their  staffs  to  scru- 


Wffist^c':  SeT's^ffs'^to  s"cS:  WEWS  TRUCKS  GET  PREFERENCE  IN  RATIONING 

carefully  copy  of  advertise-  WASHINGTON,  D.  C.,  March  16— Trucks  carrying  newspapers  to  distribution 


®Wts  offered  for  classified  columns.  points  are  included  in  the  group  of  vehicles  to  be  given  preferential 
'Wess  the  source  of  the  advertise-  treatment  under  the  gasoline  conservation  program  which  becomes  effective 
'**t  is  well-known,  it  has  been  March  19,  by  order  of  the  War  Production  Board.  Monthly  deliveries  to 
Wnted  out,  it  is  fairly  easy  for  any-  filling  stations  will  be  curtailed  20%.  Adjustments  in  gallonage  may  be  made 
to  communicate  with  another  per-  to  cover  gasoline  sold  to  fulfill  the  minimum  requirements  of  specified  users, 
**  in  code  and  the  purpose  may  not  one  of  which  is  newspaper  delivery  trucks  used  in  serving  distribution  points. 


MacLeish  Blasts 

"Treasonable" 

Publishers 

A  stinging  rebuke  to  “the  newspaper 
publisher  to  whom  treason  itself  is  not 
detestable  if  by  treason  he  can  injure 
those  he  hates,”  was  delivered  by 
Archibald  MacLeish,  director  of  the 
Office  of  Facts  and  Figures,  in  an  ad¬ 
dress  on  public  opinion  in  wartime 
Thursday  night  in  New  York. 

Mr.  MacLeish,  speaking  at  the  in¬ 
augural  dinner  of  Freedom  House, 
headed  by  Herbert  Agar,  editor  of  the 
Louisville  Courier  -  Journal,  traced 
Axis  efforts  to  undermine  American 
public  opinion.  The  pincers  of  Axis 
strategy  in  the  Atlantic  and  Pacific 
were  aimed  not  so  much  at  the  Ameri¬ 
can  coasts  as  at  our  courage,  he  said 
in  his  attack  on  “defeatists.”  Speaking 
of  American  enemies,  he  said: 

“The  enemy  is  also  the  American 
defeatist  who  would  rather  lose  the 
war  .  .  .  than  make  the  terrible  effort 
that  victory  demands.  The  slippery 
whisperers  in  the  press  who  know 
the  meaning  of  American  defeat  and 
want  it  and  who  know  well  why  they 
want  it. 

“The  enemy  is  the  American  divi- 
sionist.  .  .  .  The  enemy  is  the  American 
partisan  who  would  win  his  partisan 
victories  at  any  cost  or  defeat  to  his 
own  country;  the  publisher  to  whom 
treason  itself  is  not  detestable  if  by 
treason  he  can  injure  those  he  hates. . . 

“These  and  such  as  these  are  the 
enemies  in  this  battle.  The  man  who 
attempts  through  his  ownership  of  a 
powerful  newspaper  to  dictate  the 
opinions  of  millions  of  Americans — 
the  man  who  employs  all  the  tricks  of 
a  propagandist  to  undermine  the  peo¬ 
ple’s  confidence  in  their  leaders  in  a 
war  ...  is  the  enemy  not  of  the 
government  of  this, country  but  of  its 
people  and  most  of  all  of  his  readers. 

“I  do  not  think  the  trick  will  be 
successful  in  America.  I  think  the 
people  will  recognize  their  enemies 
and  will  confront  them.” 

Freedom  House  was  formed  to  “take 
'  to  the  people  as  fast  as  possible  the 
'  real  meaning  of  the  war”  and  to  pro- 
.  vide  its  facilities  to  “all  of  the  many 
•  groups  working  for  freedom.” 
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Prudden-King 
Will  Shut  Down 
On  April  1 

West-HoUiday  and  Burke. 
Kuipers  &  Mahoney  Will 
Take  Over  Some  of  Papers 

One  of  the  first  victims  to  fall  be¬ 
fore  the  war-time  curtailment  of  ad¬ 
vertising,  the  firm  of  Prudden,  King 
&  Prudden,  newspajjer  representatives, 
will  go  out  of  business  April  1. 

Nine  of  the  company’s  western 
newspapers  will  be  represented  in  the 
future  by  the  West-Holliday  Co. 
Burke,  Kuipers  &  Mahoney  will  take 
over  about  seven  of  the  papers  in 
New  York  State.  According  to  L.  C. 
Prudden,  treasurer,  who  has  been  in 
charge  of  the  Chicago  office,  some  of 
the  papers  will  do  without  national 
representation  in  the  future. 

Blames  War  Needs 

“There  seems  to  be  a  trend  toward 
doing  without  national  representation,” 
Mr.  Prudden  said,  in  announcing  the 
demise  of  the  business.  “And  I  don’t 
have  to  explain  why  we’re  going  out 
of  business.  When  the  Nazis  invaded 
Poland,  about  15%  of  our  total  indus¬ 
trial  production  was  directed  to  war 
needs.  Now  the  government  is  trying 
to  reverse  the  situation  and  have  85% 
of  production  go  to  war  needs,  and 
only  15%,  or  even  less,  to  commercial 
purposes. 

“With  a  situation  like  this,  it’s  easy 
to  understand  what’s  happening  to  ad¬ 
vertising,  and  what  will  happen  in 
the  future.” 

Mr.  Prudden  who  bought  the  busi¬ 
ness  with  Harry  W.  King  in  1918 
from  Stevens  &  King,  is  in  New  York 
to  wind  up  the  organization’s  affairs. 
His  brother,  Harry  J.  Prudden,  presi¬ 
dent  of  the  company,  has  been  ill 
for  several  months. 

Harry  Prudden  joined  the  organiza¬ 
tion  in  1919.  He  had  been  advertising 
manager  of  the  old  New  York  Tribune 
and  space  buyer  for  a  number  of  well 
known  advertising  agencies,  including 
Frank  Presbrey  Co.,  Van  Patten,  Inc., 
and  the  Lesan  Agency  in  New  York. 

Mr.  King  died  in  1933  and  L.  C. 
Prudden  took  over  direction  of  the 
Chicago  office  in  1934.  Besides  offices 
in  New  York  and  Chicago,  the  com¬ 
pany  maintained  offices  in  Rochester, 
Denver,  San  Francisco,  Omaha,  and 
Philadelphia. 

■ 

Benson,  Duify 
Talk  to  Reps. 

Stating  that  he  always  had  and 
“continues  to  regard  the  newspaper 
medium  as  the  main  highway  to  the 
consumer  markets  of  the  country” 
John  Benson,  president  of  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies  told  the  Newspaper  Representa¬ 
tives  Association  of  New  York  last 
week  that  “the  advertising  agencies 
of  the  country  are  today  spending 
thousands  of  dollars  in  research  and 
testing  to  determine  the  best  possible 
uses  of  newspai>er  advertising.” 

Ben  Duffy  of  Batten,  Barton,  Dur- 
stine  &  Osborne,  referring  to  the  test¬ 
ing  being  done  by  agencies,  stated  that 
“agencies  know  that  newspaper  ad¬ 
vertising  pays,  but  in  every  case  we 
attempt  to  prove  which  type  of  me¬ 
dium  pays  best  for  individual  clients.” 

Mr.  Duffy  said  it  was  his  personal 
opinion  that  the  rate  card  structure 


of  newspapers  today  does  much  to 
discourage  continuity  in  newspaper 
advertising.  He  admitted,  however, 
that  continuity  in  publication  media 
is  not  as  prevalent  as  it  is  in  radio, 
pointing  out  that  the  average  number 
of  insertions  for  all  advertisers  in  the 
Saturday  Evening  Post  is  7.1  per 
year  while  for  monthly  magazines 
he  estimated  the  average  to  be  4  per 
year. 

Edward  Byrne  of  Young  &  Rubicam, 
said  that  agencies  had  learned  much 
about  the  value  of  continuity  from 
their  use  of  radio  which  forced  them 
to  buy  continuity.  He  stated,  however, 
that  agencies  have  no  more  interest 
in  one  medium  than  in  another;  and 
that  they  made  no  more  money  from 
one  medium  than  from  another.  He 
recommended  that  newspaper  repre¬ 
sentatives  attempt  to  convince  their 
publishers  that  time  should  be  spent 
in  creative  selling  efforts,  rather  than 
in  what  he  described  as  efforts  very 
often  devoted  to  checking  on  cam¬ 
paigns  already  projected  or  re¬ 
leased. 

H.  H.  Kynett  of  Aitkin-Kynett  Com¬ 
pany,  referring  to  newspapers  in  sec¬ 
ondary  markets  stated  publishers  in 
such  markets  must  acquire  a  clearer 
concept  of  the  job  to  be  done  by  the 
national  advertiser  so  that  they  might 
offer  local  assistance  on  which  the 
national  advertiser  might  depend. 

■ 

Commerce  Dept.  May 
Use  Paid  Space 

Chicago,  March  16 — ’The  Department 
of  Commerce  may  soon  use  paid  news¬ 
paper  space,  it  was  intimated  by 
Wayne  Chatfield  Taylor,  Under  Secre¬ 
tary,  in  an  interview  here  with  Editor 
&  PUBLISHER. 

In  an  answer  to  the  question  if  the 
department  had  considered  newspaper 
advertising  to  carry  on  some  of  the 
necessary  services,  he  said:  “We  have, 
within  the  last  two  weeks,  issued  a 
report  on  the  success  of  government 
using  newspaper  advertising.  ’This 
was  compiled  in  order  that  we  could 
study  the  best  available  means  to  re¬ 
place  some  of  the  other  types  of  dis¬ 
semination  curtailed  in  economy. 

“Many  of  our  reports  and  services 
have  come  to  be  a  necessity  to  the 
conduct  of  American  business,”  he 
explained,  “and  we  must  keep  the 
American  businessmen  advised.  We 
have  in  mind  the  use  of  newspapers, 
and  also  the  use  of  radio. 

“However,  nothing  of  specific  detail 
is  prepared  at  this  time  because  provi¬ 
sions  in  the  budget  must  be  made.” 

Mr.  Taylor  outlined  the  many  and 
varied  methods  the  department  has 
used  in  the  past  in  disseminating  sta¬ 
tistics  and  reports  which  are  impor¬ 
tant  to  thousands  of  business  cate¬ 
gories.  The  suspension  of  the  services 
would  work  a  regrettable  hardship, 
and  it  is  to  the  avoidance  of  such  an 
occurrence  that  the  department  is 
contemplating  turning  to  radio  and 
newspapers. 

BIG  A  &  P  COFFEE  ADS 

A  &  P  Food  Stores  launched  a  big 
newspaper  campaign  this  week  on  its 
paper  packed  brands  of  coffee.  Ads. 
measuring  17  inches  on  four  columns, 
will  run  in  a  large  list  of  papers  cov¬ 
ering  major  markets  in  all  parts  of 
the  country.  Copy  points  out  that  at 
present  there  is  no  shortage  of  coffee 
and  that  prices  have  been  fixed  by 
the  OPA.  The  ads  feature  the  three 
A  &  P  brands.  Eight  O’Clock,  Red 
Circle,  and  Bokar.  Copy  will  vary 
with  different  ads.  Paris  &  Peart,  New 
York,  is  placing  the  copy. 


AFA  Sets  Up 
39-Point  Code 
To  Help  War  Effort 

A  list  of  39  important  services  that 
advertising  can  perform  in  helping 
the  country’s  war  effort  was  an¬ 
nounced  March  18  by  the  Advertising 
Federation  of  America.  The  Federa¬ 
tion  stated  that  advertising  has  a  defi¬ 
nite  place  in  the  economy  of  wartime, 
and  that  it  has  special  tasks  bearing 
directly  on  the  war  effort.  ’The  39 
tasks  are  listed  in  a  “Guide  for  War¬ 
time  Advertising  Policies”  which  ana¬ 
lyzes  the  function  of  advertising  in 
the  operation  of  the  entire  economic 
machine  which  must  carry  on  pro¬ 
duction  for  civilian  and  war  use,  as 
well  as  to  finance  the  war  effort. 

’The  AFA  stated:  “Advertising  is  a 
tremendous  force.  It  has  been  a  vital 
tool  in  the  creation  of  our  vast  indus¬ 
trial  power  and  our  fast-moving  distri¬ 
bution  system. 

Ability  of  Advertising 

“The  unparalleled  ability  of  Ameri¬ 
can  advertising  to  inform  and  persuade 
is  one  of  the  great  assets  of  this 
country,  in  time  of  war  as  well  as  in 
time  of  peace.  Its  force  is  urgently 
needed  in  this  period  of  national  peril. 
Only  slight  change  of  direction  is 
required,  to  meet  war  conditions  and 
today’s  national  objectives. 

“For  the  war,  American  advertising 
has  four  major  functions  to  perform: 

“A.  To  continue  advertising’s  indis¬ 
pensable  role  in  the  process  of  distri¬ 
bution  and  in  the  maintenance  of  the 
business  structure. 

“B.  To  guide  general  consumer  de¬ 
mand  to  channels  most  readily  sup¬ 
plied,  and  away  from  scarce  materials. 

“C.  To  assist  the  Government  di¬ 
rectly  in  its  appeals  to  the  people  on 
specific  war  efforts. 

“D.  To  help  maintain  public  morale. 

‘"The  need  for  continuing  its  adver¬ 
tising  during  wartime  is  important  for 
every  company  which  normally  uses 
advertising  in  conducting  its  business. 
’This  is  particularly  true  of  companies 
which  are  partially  or  temporarily  out 
of  the  market  because  of  scarcities  or 
conversion  of  facilities  to  war  produc¬ 
tion. 

“Companies  which  temporarily  neg¬ 
lect  or  abandon  their  distribution 
mechanisms  seldom  are  able  to  re¬ 
build  them.  ’That  is  the  experience  of 
the  past.  But  these  valuable  assets 
can  be  saved  from  destruction.  ’They 
can  be  preserved  through  intelligent 
use  of  advertising,  especially  planned 
for  the  purpose.” 

“The  AFA  believes  that  the  new 
wartime  responsibilities  of  advertis¬ 
ing  include  the  following  duties: 

39  Points 

“1.  Cdiilimic  .ill  niirnial  ili-trihiuiim  func- 
tion.s  that  <lo  not  iinjUMle  war  itToii. 

“2.  Maintain  channels  and  trade  contacts 
fot  future  nccils  of  industry. 

“3.  Preserve  cti'tomer  roimI  will. 

“4.  Keep  brand  names  alive. 

“5.  Prepare  to  build  markets  for  ixi-,!  war 
output  of  enlarReil  capacities. 

“6.  Keep  entenirises  alive  and  capable  of 
resuminR  full  eniiiloymcnt. 

“7.  Preserve  (k'sire  for  eventual  liiRlier 
living  standards. 

“8.  Discourage  lowering  of  |)resent  living 
standards  beyonil  necessary  restrictions  of  war. 

“9.  Help  maintain  free<lom  of  press,  railio, 
and  other  information  facilities. 

“10.  Guide  buying  of  consumers  with  newly 
increased  purchasing  power. 

“11.  Stimulate  use  of  pro<lucts  that  can  lie 
supplied  in  plenty. 

“12.  Kducatc  consumers  on  conservation, 
care,  and  repair  of  articles  in  use. 

“13.  Help  to  spread  out  .seasonal  ilemand. 
retlucing  peaks  in  transixirtation  requirements. 

"14.  Discourage  hoarding  of  commodities. 


“15.  Explain  elimination  of  frills  in  me 
chandise  and  service. 

“16.  Explain  substitution  of  materials. 

“17.  Inform  public  on  reasons  for  |e., 
scarcities  and  delays. 

“18.  Deny  false  rumors  of  scarcity 
rising  prices. 

“19.  Explain  industry’s  part  in  war  ef 

“20.  Foster  national  unity. 

“21.  Promote  intelligent  patriotism. 

“22.  Glorify  service  with  our  fighting  fort,. 


Arouse  Workers 

“2.>.  .\rouse  enthusiasm  of  workers 
prosluction  achievement. 

“24.  Eilucate  public  on  nutrition  and  otkr 
he.iltb  matters. 

“25.  C<«perate  in  campaigns  for  avoidq 
waste  and  collecting  salvage. 

“26.  lleli>  sell  Government  bonds  and  stains 

“27.  Assist  in  financial  campaigns  of 
untary  service  organiz.ations. 

“28.  Help  in  organization  .and  condna  « 
borne  defense. 

“29.  Assist  in  recruiting  of  s|K'cialists  It 
aimeil  forces. 

“30.  .'kill  in  promoting  re  allocation  al 
skilled  labor  in  war  industries. 

“31.  Avoid  advertising  ilevices  that  dm 
upon  critical  materials. 

“32.  Avoid  disclosing  information  useful  tt 
the  enemy. 

“33.  Avoid  giving  unsupported  inforniati.' 
or  misleading  impressions  about  the  state  d 
the  Nation  or  the  progress  of  the  war. 

“34.  Avoid  mere  boasting  of  advertisei, 
patriotic  service  or  technical  achievemr; 
without  conveying  helpful  information. 

“35.  Avoid  panic  advertising  based  ot 
threats  of  higher  prices  and  .scarcities. 

“36.  .Avoid  waste  in  advertising. 

“37.  Continue  efforts  to  make  merchandi" 
advertising  as  helpfully  informative  as  ff- 
sible. 

“38.  Aid  and  encourage  the  movement  in 
education  of  consumers  toward  more  efficic 
buying  for  satisfaction  of  needs. 

“39.  .\t  all  times,  do  everything  possiNt  ti 
help  preserve  our  American  system  of  fm 
competitive  enterprise. 

‘"The  Advertising  Federation  of 
America  urges  all  users,  creators,  and 
sellers  of  advertising  to  cooperate  in 
united  effort  to  perform  capably  these 
wartime  tasks  of  advertising,  in  help¬ 
ing  our  country  to  win  the  war  and 
to  maintain  intact  the  economic  struc¬ 
ture  for  lasting  peacetime  prosperity" 


Among  Advertising  Folk 


I 


GEORGE  E.  MOSLEY  has  been 

named  advertising  manager  of  Sea- 
gram-Distillers  Corp.  He  succeeds 
C.  Luckey  Bowman  who  resigned  re¬ 
cently.  Until  now  he  has  been  assist¬ 
ant  director  of  advertising  and  sales 
promotion,  and  before  joining  Sea¬ 
gram  was  in  the  advertising  depart¬ 
ment  of  the  General  Foods  Corp. 

Walter  O’Meara,  copy  chief  a' 
Benton  &  Bowles,  has  been  named 
“collaborator  with  James  W.  Younp 
on  creative  work”  in  the  New  York 
office  of  J.  Walter  ’Thompson  Co.  ’fi'* 
appointment  is  effective  April  1-  Mr 
O’Meara  was  formerly  with  the  Chi¬ 
cago  office  of  the  ’Thompson  agency. 

J.  Stirling  Getchell,  Inc.,  announc^ 
this  week  the  resignation  of  Harry  i- 
Mitchell,  who  for  six  years  has 
vice-president  of  the  advertisml 
agency  and  manager  of  its  Detroi; 
office,  supervising  the  Plymouth  a^ 
De  Soto  motor  car  accounts  and  the 
White  Star  Division-Socony-Vacui® 
Oil  Company  account.  Randolph 
Heiser,  who  for  the  past  six  years 
been  the  agency’s  account  executive 
serving  the  White  Star  Division  o 
Socony-Vacuum  Oil  Company  in  D®' 
troit,  becomes  manager  of  the  Detioi 
office  with  headquarters  in  the 
Center  Building.  Mr.  Mitchell  is  le^' 
ing  for  a  vacation  in  Florida  before 
announcing  his  future  plans. 

New  members  of  the  recently  orgaD' 
ized  Duane  Jones  advertising  agency 
are  Eugene  Hulshizer,  formerly  •'" 
count  executive  with  Kenyon  &  E**' 
(Continued  on  page  14) 
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THE  ADVERTISING  SURVEY 

More  Cuts  in  Advertising 
Seen  By  Agency  Men 

By  R.  M.  DOBE 


stocks  of  merchandise  on  retailers 
shelves  sell  low  and  production  of 
many  civilian  articles  are  curtailed. 
For,  after  all,  luxury  or  semi-luxury 
items  stood  the  biggest  advertising 
load  in  the  past.  Food  advertising 
should  be  a  bright  spot.  Some  news¬ 
papers  will  now  awaken  from  sales 
hibernation  and  spend  more  time  on 
smaller  advertising  fry  because  the 
pickings  will  be  leaner  and  big  firms 


Soys  Newspapers 
Give  "No-Waste" 
Circulation 


Soap  Manufacturer  In¬ 
creases  Space  75%  Because 
Of  Medium's  Concentration 


the  easy  optimism  which  prevailed 
immediately  after  Pearl  Harbor 
seems  to  have  been  shaken  by  three 
months  of  war. 

Elarly  in  December,  Editor  &  Pub- 
usher  queried  a  group  of  advertising 
men  on  what  newspapers  and  other 
media  could  expect  in  the  way  of  ad¬ 
vertising  during  war  time.  Most  of 
their  answers  were  optimistic,  with  a 
few  predicting  sizable  increases. 

Now,  three  months  later,  a  similar 
survey  has  been  conducted.  Few  of 
those  that  answered  the  December 
query,  answered  the  one  just  com¬ 
pleted.  Most  of  the  questions  this  time 
were  directed  at  advertising  agencies 
all  over  the  country,  with  only  a  com¬ 
parative  few  from  New  York.  Most 
of  the  answers  came  from  outside 
New  York.  And  these  were  the  ones 
that  emphasized  that  further  slumps 
in  advertising  must  be  expected. 

The  complete  curtailment  of  com¬ 
mercial  automobile  production  with 
its  resulting  collapse  of  automotive 
copy,  the  ban  on  tire  sales,  the  fixing 
of  a  ceiling  on  tobacco  prices,  the 
rationing  of  tin  used  in  packaging,  and 
the  Allied  defeats  in  the  Far  East — all 
have  probably  contributed  to  shake 
the  general  confidence  of  the  pre- 
Pearl  Harbor  days. 

The  tone  of  the  answers  printed 
here,  however,  is  not  of  despair.  It 
seems  to  be  more  of  realization  that 
substantial  cuts  will  be  necessary. 
And  with  the  answers  come  sugges¬ 
tions  as  to  how  newspapers  can  im¬ 
prove  their  position. 

From  the  West  comes  the  opinion 
that  reader  interest  in  newspapers  will 
increase  during  the  war  and  the  me¬ 
dium’s  effectiveness  in  advertising  will 
also  rise.  Also  from  the  West  comes 
the  suggestion  that  newspapers  can 
recoup  some  of  their  lost  linage  by 
spending  more  time  on  local  accoimts. 
P>e  advantage  that  newspapers  have 
in  timeliness  and  the  over-night 
changes  they  offer  is  mentioned  in 
another  report. 

One  agency  man  suggests  that  news¬ 
papers  can  improve  their  position  by 
participating  in  campaigns  such  as 
that  of  the  Bureau  of  Advertising. 
Another  report  sees  an  increase  in 
subscription  rates  as  the  only  offset 
for  linage  losses,  and  predicts  that 
the  “small  fry”  advertisers  will  now 
foceive  more  attention  from  the  pa¬ 
pers. 

The  agencies  that  report  their  ac¬ 
counts  holding  up  do  not  pretend  that 
they  reflect  the  general  situation.  In 
®'*®inary,  the  answers  leave  the  im- 
Pr^ion  that  in  the  opinion  of  adver- 
hsing  men,  newspapers  are  in  for 
tough  days  but  that  there  are  plenty 
of  unexploited  opportunities  to  at 
least  partly  offset  war  losses. 

Here  are  the  answers  received  this 
Week. 

EDWIN  P.  GERTH 

Gerlh-Knollin  Advertising  Agency. 

San  Francisco 

If  newspapers  will  convert  their 
New  York  financial  news  to  construc- 
“ve  reporting  of  the  courageous  ef¬ 
forts  of  regional  manufacturers 
*f™ggling  along  without  lush  war 


contracts,  and  give  some  attention  to 
possibilities  of  new  local  advertisers 
(not  retail)  they  will  earn  back  much 
lost  linage  of  curtailed  national  ad¬ 
vertisers.  We  are  using  practically 
every  daily  paper  in  California  con¬ 
sistently  for  current  schedules  and  ex¬ 
pect  results  will  warrant  continuance 
of  this  advertising. 

DON  BELDING 

Lord  &  Thomas,  Los  Angeles 
Our  commitments  in  newspapers  for 
the  next  three  months  are  approxi¬ 
mately  the  same  as  for  the  last  three 
months.  I  think  newspapers  should 
carefully  analyze  the  increased  read¬ 
ing  of  news  and  ads  due  to  tire  re¬ 
strictions,  war  interest,  more  time  at 
home,  etc.  I  think  you  will  find  news¬ 
paper  advertising  even  more  effective 
than  before  war. 

M.  T.  NEWMAN 

Associated  Advertising  Agency, 
Jacksonville.  Fla. 

My  guess  is  that  newspapers  in 
large  military  and  war  production  cen¬ 
ters  may  be  able  to  hold  their  volume 
and  even  make  slight  gains.  But  for 
other  areas  the  prospects  do  not  seem 
to  be  encouraging.  I  might  venture 
the  suggestion  that  newspapers  could 
improve  their  position  by  whole¬ 
hearted  cooperation  in  constructive 
advertising  campaigns  such  as  the 
Bureau  of  Advertising’s  new  program, 
plus  a  careful  presentation  of  their 
own  individual  merits  as  a  productive 
advertising  medium  in  their  own  trad¬ 
ing  territory. 

I.  M.  MATHES 

J.  M.  Mathes,  Inc.,  New  York 
Advertising  at  present  reflects  the 
unsettled  conditions  resulting  from 
the  war.  Appropriations  in  many  cases 
have  been  cut,  but  quite  often  these 
cuts  have  been  made  because  of  fu¬ 
ture  possibilities  rather  than  present 
conditions.  In  their  planning  to  date 
advertisers  generally  have  taken  a 
rather  pessimistic  view.  I  believe  they 
will  continue  to  do  so  until  we  start 
winning  some  decisive  victories. 

I  do  not  see  how  newspapers  can 
improve  their  position  though  they  do 
have  an  advantage  in  the  time  ele¬ 
ment.  Many  advertisers  are  disin¬ 
clined,  in  these  uncertain  times,  to 
contract  far  into  the  future. 

WM.  T.  PICKERING 

Heintz-Pickering  &  Co..  Inc., 

Los  Angeles 

The  advertising  outlook  is  not  en¬ 
couraging.  I  expect  a  sharp  drop  in 
newspaper  linage,  both  local  and  na¬ 
tional,  during  next  three  months.  I 
can  see  no  alternative  but  increased 
subscription  rates  which  would  prob¬ 
ably  affect  circulation  adversely.  Other 
media  will  suffer  likewise. 

I.  V.  FRETTAG 

Freitag  Advertising  Agency, 
Atlanta.  Ga. 

I  believe  further  decreases  in  news¬ 
paper  linage  should  be  expected  as 


converted  to  war  time  work  are  cur¬ 
tailing  their  advertising. 

H.  L.  WHITTEMORE 

Alley  and  Richards  Co.,  New  York 

■We  find  our  clients’  appropriations 
holding  up  very  well  and  we  do  not 
foresee  any  cuts  in  newspaper  adver¬ 
tising  for  merchandise  of  general  con¬ 
sumption. 

HOWARD  D.  WILLIAMS 

Erwin  Wosey  and  Co.,  Inc.,  New  York 

Present  indications  are  that  news¬ 
paper  advertising  of  our  clients  will 
continue  on  normal  basis  for  the  next 
three  months,  unless  priorities  affect 
their  manufacture. 

GLENN  H.  CAMPBELL 

President,  Campbell-Sanford  Co.. 

Cleveland 

Our  schedules  for  spring  and  early 
summer  show  a  gain  over  last  year. 
What  lies  beyond  is  anybody’s  guess. 

RICHARD  S.  HUMPHREY 

H.  B.  Humphrey  Co.,  Boston 

We  expect  our  newspaper  linage  for 
the  first  six  months  to  exceed  the  same 
period  last  year.  However,  we  do  not 
believe  this  to  be  a  general  condition. 

STANLEY  RESOR 

President.  J.  Walter  Thompson  Co. 

Our  advertising  volume  for  the  first 
quarter  is  ahead  of  the  same  period 
for  last  year.  We  have  every  reason 
to  believe  that  the  second  quarter 
will  also  be  ahead.  We  believe  news¬ 
papers  can  best  serve  their  own  inter¬ 
ests  by  maintaining  their  present  high 
standards  of  impartial  and  accurate 
reporting. 


LARGE  TAXICAB  ADS 

New  York  and  Chicago  cab  com¬ 
panies  are  using  large  newspaper  ads 
to  emphasize  the  importance  of  taxi¬ 
cab  service  during  war  emergencies. 
The  National  Transportation  Co.,  a 
subsidiary  of  the  Parmelee  System, 
Inc.,  is  the  sponsor  of  the  N.  Y.  ads, 
measuring  1500  lines,  which  appeared 
in  all  New  York  papers  this  week. 
Full  page  ads  in  Chicago  were  paid 
for  by  both  the  Yellow  and  Checker 
Cab  companies.  The  World  Wide  Ad¬ 
vertising  Co.  of  New  York  handled  the 
New  York  ads  and  the  Caples  Co. 
placed  the  copy  in  Chicago. 


APPUANCE  CAMPAIGN 

Opening  copy  in  the  appliance  ser¬ 
vice  campaign  of  the  Electrical  Asso¬ 
ciation  of  Philadelphia,  first  of  a 
number  of  Association  campaigns 
keyed  to  the  war-time  emergency,  is 
running  in  Philadelphia  daily  newspa¬ 
pers,  and  neighborhood  and  suburban 
newspapers  of  the  Philadelphia  five- 
county  metropolitan  area.  Opening 
advertisements  in  Philadelphia  full- 
size  daily  newspapers  run  1200  lines. 
The  campaign  will  continue  through 
June  8. 


When  a  company  increases  its  news¬ 
paper  advertising  appropriations  75%, 
there  is  usually  a  good  advertising  suc¬ 
cess  behind  the  move.  Such  is  the  case 
with  the  Mione  Manufacturing  Com¬ 
pany  of  Collingdale,  Pa.,  producers 
of  paste  and  powdered  soaps. 

How  the  company  greatly  increased 
its  sales  through  the  use  of  small,  but 
consistent  newspaper  insertions  was 
told  to  Editor  &  Publisher  recently 
by  Charles  A.  White,  Jr.,  account  ex¬ 
ecutive  of  the  Earle  A.  Buckley  Organ¬ 
ization,  Philadelphia,  which  handles 
the  account. 

No  Waste  Circalatien 

“The  Mione  Company,”  Mr.  White 
said,  “has  been  concentrating  its  dis¬ 
tribution  in  areas  within  75  miles  of 
Philadelphia.  It  has,  however,  other 
distributing  points  in  some  sections  as 
far  north  as  Waterbury,  Conn. 

“Its  consumer  advertising  has  to  be 
done  on  a  no-waste-circulation  basis 
and  the  newspaper  media  is  the  best 
bet  in  that  case.  Of  course,  the  com¬ 
pany  has  a  wider  distribution  on  bulk 
soaps.  Trade  papers  and  direct  are 
used  for  that  purpose.” 

Convinced  that  newspapers  did  a 
good  job  for  them  in  1941,  the  Mione 
Company  decided  to  start  another  in¬ 
creased,  timely  campaign,  according  to 
Mr.  White.  It  is  using  papers  in  im¬ 
portant  national  defense  sections, 
where  thousands  of  men,  who  are 
likely  to  use  Mione  soap,  are  getting 
jobs  on  which  their  hands  will  be¬ 
come  grimy. 

The  campaign  has  already  started 
in  the  four  Philadelphia  dailies. 
Thirty-five  line  insertions  are  used 
once  a  week  in  three  papers  and  100- 
line  insertions  are  being  made  once 
every  month  in  the  same  list. 

In  addition,  the  schedule  calls  for 
the  use  of  newspapers  in  13  other  cit¬ 
ies.  Thirty-five  line  insertions  are 
being  used  twice  a  month  in  this  list 
The  present  phase  of  the  campaign 
will  extend  Arough  June,  but  will 
more  than  likely  continue  until  the 
end  of  the  year. 

“The  company,  as  well  as  this 
agency,”  Mr.  White  stated,  “feels  that 
small,  but  consistent  newspaper  ad¬ 
vertising  has  done  a  pretty  good  job. 
The  75%  increase  in  appropriations  is 
the  best  example  of  Mione’s  faith  in 
the  newspaper  media. 

“We  are  using  newspapers  to  stim¬ 
ulate  promotion  on  this  a  well-known 
product  because  the  type  of  distribu¬ 
tion  in  the  Mione  Company  calls  for 
concentration.  We  could  not  consider 
media  which  had  any  waste  circulation. 
Newspapers  were  best  suited  to  get 
the  results  we  wanted.” 

ROTO  TRIO  ENDS 

Roto  Trio,  a  combination  advertis¬ 
ing  arrangement  started  more  than  a 
year  ago  by  the  Louisville  Courier- 
Journal,  Atlanta  Sunday  Journal  and 
Miami  Sunday  News  rotogravure  sec¬ 
tions,  will  not  be  available  after  March 
22.  The  Atlanta  Journal  has  an¬ 
nounced  suspension  of  its  roto  section 
on  that  date.  The  Courier- Journal 
will  convert  its  standard  size  gravure 
section  to  a  tabloid  roto  magazine  on 
April  19.  The  Miami  News  has  not 
announced  its  plans. 
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Circulators  See  Eventual 
Newsprint  Curtailment 

Central  States  Group  Urges  Conservation  of 
Materials  and  Continuance  of  Carrier  Boy 
Stomp  Plan  .  .  .  Edwin  Mill  Elected  President 
By  GEORGE  A.  BRANDENBURG 


CHICAGO,  March  17 — Circulation  de¬ 
partments  of  American  newspapers 
should  be  prepared  for  an  eventual 
sharp  curtailment  in  newsprint;  they 
^ould  get  their  rate  structures  in 
order,  at  once,  if  upward  revisions  are 


Edwin  Mill,  Davenport  (la.)  Timas,  (right) 
receives  gavel  from  retiring  president, 
Walter  G.  Andrews,  R.  Wayne  (Ind.) 
News-Sentinel  (left)  as  newly-elected 
head  of  Central  State  Circulation  Managers 
Assn.  C.  K.  Jefferson.  Des  Moines  Register 
&  Tribune  (center)  was  re-elected  secre¬ 
tary-treasurer. 

contemplated;  they  should,  likewise, 
conserve  on  all  materials  and  supplies, 
especially  rubber;  and  they  should 
continue  their  support  of  the  sale  of 
defense  stamps  by  carrier  boys. 

TTiis  was  the  four-point  program 
stressed  at  the  spring  meeting  of  the 
Central  States  Circulation  Managers 
Association  which  closed  here  today. 
More  than  100  were  in  attendance 
during  the  two- day  session  devoted  to 
wartime  circulation  management  prob¬ 
lems.  It  was  a  serious-minded  group 
of  circulators,  from  large  and  small 
dailies,  who  met  to  discuss  the  cur¬ 
rent  situation  in  the  light  of  what 
seems  to  lie  ahead  as  this  nation 
tightens  its  belt  for  an  all-out  drive 
to  win  the  war. 

Mill  Elected  President 

Edwin  Mill,  Davenport,  (la.)  Times, 
was  elected  president  to  succeed  Wal¬ 
ter  G.  Andrews,  Ft.  Wayne  (Ind.) 
News-Sentinel,  who  becomes  chair¬ 
man  of  the  board.  Tom  Adams,  Lex¬ 
ington  (Ky.)  Herald-Leader,  was 
chosen  vice-president  and  C.  L.  Jef¬ 
ferson,  Des  Moines  Register  &  Trib¬ 
une,  reelected,  secretary-treasurer. 
New  directors  are  Willard  Horsman, 
Bloomington  (HI.)  Pantograph,  Alvis 
Temple,  Bowling  Green  (Ky.)  Park 
City  Daily  News,  and  Beecher  Parks, 
Ft.  Wayne  Journal-Gazette.  Rex 
Fisher,  East  St.  Louis  (Ill.)  Journal, 
was  named  Central  States  ICMA  rep¬ 
resentative  to  succeed  Jesse  B.  Birks, 
Decatur  (Ill.)  Herald  &  Review. 

James  F.  Jae,  St.  Louis  Globe- 
Democrat,  and  Clem  O’Rourke,  Cleve¬ 
land  Press,  were  elected  honorary 
life  members  of  the  Central  States 
association. 

Those  in  attendance  heard  Howard 
W.  Stodghill,  Philadelphia  Bulletin, 
chairman  of  the  Newspaper  Advisory 
Committee,  Defense  Savings  Staff,  and 
S.  D.  Mahan,  associate  information 
director,  praise  the  efforts  of  Ameri¬ 
can  newspaper  boys  in  the  sale  of  de¬ 
fense  stamps.  Mr.  Stodghill  reported 
that  to  date  more  than  160,000,000 
10- cent  defense  stamps  have  been 
sold  by  newspaper  boys.  He  recom¬ 


mended  that  circulation  managers  or¬ 
ganize  on  a  state-wide  basis,  similar 
to  the  Kentucky  plan,  in  order  to 
effectively  continue  the  stamp  selling 
program.  Carriers  represent  the  sec¬ 
ond  largest  group  in  stamp  sales  vol¬ 
ume  in  U.  S.,  said  Mr.  Mahan. 

Mr.  Stodghill  stressed  the  public 
relations  value  of  the  stamp  cam¬ 
paign  aside  from  the  patriotic  angle. 
He  said  the  newspapers  have  had  lit¬ 
tle  opportunity  to  prove  to  the  public 
in  a  concrete  manner  that  newspaper 
boys  have  a  definite  place  in  the 
American  economic  scheme  of  life. 

American  newspapers  can  well 
afford  to  look  ahead  and  expect  a 
drastic  cut  in  newsprint  supply  and, 
likewise,  the  possibility  of  frozen  rate 
structures  imder  price  ceiling  regula¬ 
tions,  similar  to  those  now  in  effect  in 
Canada,  Ralph  Cowan,  Toronto  Star, 
president  of  the  International  Circula¬ 
tion  Managers  Association,  told  the 
Central  States  group  on  Monday.  He 
cited  experiences  of  British  newspa¬ 
pers  in  attempting,  at  first,  to  main¬ 
tain  circulations  on  a  “business  as 
usual”  basis,  only  to  be  forced  to 
eventually  reduce  the  size  of  their 
papers  to  four-page  dailies  on  a  non- 
returnable  basis.  Because  of  the  bot¬ 
tleneck  of  North  Atlantic  shipping,  he 
said,  the  British  government  recently 
decreed  that  British  dailies  must  re¬ 
duce  their  circulations  10%  to  con¬ 
serve  newsprint. 

“You  are  going  to  have  to  abolish 
returns  in  the  United  States,”  warned 
Mr.  Cowan.  He  said  the  bottleneck 
of  Canadian  newsprint  production  is 
a  shortage  of  labor  in  the  woods  and 
an  ever-increasing  shrinkage  of  trans¬ 
portation  facilities  to  get  paper  from 
the  mills  to  American  dailies.  Aside 
from  labor  and  transportation,  news¬ 
print  mills  may  be  forced  to  curtail 
production  in  order  to  divert  elec¬ 
tric  power  to  the  aluminum  compa¬ 
nies  in  Canada,  he  said.  Likewise, 
mills  may  be  unable  to  replace  ma¬ 
chine  parts,  he  added. 

Mr.  Cowan  spoke  against  the  five- 


cent  single  copy  price  as  a  general 
practice,  asserting  that  dailies  which 
go  to  five  cents  are  inviting  competi¬ 
tion.  He  suggested  the  size  of  the 
paper  be  reduced,  from  the  standpoint 
of  quantity  of  editorial  content,  rather 
than  increase  the  retail  selling  price 
beyond  the  present  rate.  He  also 
suggested  that  publishers  give  greater 
attention  to  their  wholesale  rates, 
thereby  obtaining  a  larger  net  income 
from  circulation. 

Urges  No  Street  Sales 

Looking  to  the  future,  Mr.  Cowan 
made  the  prediction  that  because  of 
the  ever-increasing  labor  shortage. 

U.  S.  and  Canadian  circulators  may 
soon  see  the  elimination  of  corner 
salesmen.  “The  Cleveland  plan  of 
no  street  sales  should  be  adopted  in 
all  the  cities  of  United  States  and 
Canada,”  he  declared. 

Three  other  speakers  dealt  with  the 
need  for  wartime  economy  in  circula¬ 
tion  operations.  Jasper  E.  Rison, 
Louisville  Courier- Journal  and  Times, 
approached  the  question  from  the 
standpoint  of  “four  big  M’s  that  equal 

V, ”  namely,  morale,  money,  men  and 
materials.  Lou  Hoffmann.  St.  Louis 
Star-Times,  outlined  a  belt-tightening 
program  covering  every  phase  of 
newspaper  publishing.  L.  W.  McFet- 
ridge,  Tulsa  World-Tribune,  ICMA 
secretary-treasurer,  spoke  on  the  need 
for  conservation  of  newsprint  and 
rubber. 

“Send  your  sacred  cows  to  the  bone- 
yard,”  said  Mr.  Rison.  “Put  your  pet 
circulation  hobbies  in  a  museum.  Get 
the  beam  out  of  your  own  eye  and 
do  the  most  effective  and  aggressive 
circulation  job  that  you  have  ever 
done  if  you  want  to  help  in  winning 
the  war.” 

Mr.  Hoffmann  offered  some  hard- 
headed  advice  as  to  what  circulators 
may  expect  during  wartime  opera¬ 
tions.  He  suggested  they  eliminate  all 
returns;  slow  down  the  speed  of 
presses  to  save  gears;  conserve  on 
tires;  increase  circulation  revenue  by 
stepping  up  rate  structures;  abandon 
costly  promotions  and  greatly  reduce 
goodwill  features  for  the  duration; 
reduce  editorial  content,  such  as  the 
amount  of  space  devoted  to  profes¬ 
sional  sports;  overhaul  all  mechanical 
equipment  and  eliminate  costly  com¬ 
petitive  practices. 

Alvis  H.  Temple,  Bowling  Green 
(Ky.)  Park  City  News,  chairman  of 
the  Kentucky  circulators’  committee 
on  the  sale  of  defense  stamps,  out¬ 
lined  the  plan  used  in  obtaining  state¬ 
wide  cooperation  among  all  dailies. 
He  told  how  the  committee  has  the 


support  of  the  Kentucky  Banken’ 
Association  in  financing  the  stamp 
sales  in  smaller  towns  by  giving  the 
carrier  boys  one-day  cr^t.  “Stamp 
sales  help  to  make  better  carrier-sales- 
men,”  he  declared.  “The  boys  are  re- 
garded  in  a  new  and  more  favorable 
light  by  the  public.” 

Charles  K  Warren,  Duluth  (Minn.) 
Herald  and  News-Tribune,  told  d 
the  newspaper  boys  salesmandup 
classes  in  the  Duluth  high  schools 
The  plan  provides  for  salesmansh^ 
training  of  carrier  boys  through  regu¬ 
lar  accredited  class  work.  H.  £ 
Deacon,  Des  Moines  Register  &  TVtt- 
une,  outlined  a  successful  promotion 
of  a  carrier  “red  necktie  club”  con¬ 
test  through  display  advertising  in 
the  newspaper.  TTie  promotion  en¬ 
tailed  four  full -page  ads  and  ont 
doubletruck.  The  contest  netted  a 
gain  of  7,438  new  subscribers,  result- 
iiag  in  2,022  carrier  boys  winning  red 
neckties. 

J.  L.  Parker,  Cedar  Rapids  (la.) 
Gazette,  discussed  transferring  mail 
subscriptions  to  carrier  delivery  in 
suburban  towns.  “We  have  actually 
had  substantial  gains  in  nearly  all  d 
our  suburban  towns  since  we  com¬ 
pleted  the  change,”  he  said,  in  telling 
how  the  mail  rate  was  rais^  to  $7  ai 
compared  with  $7.80  by  carrier,  seven 
days  a  week. 

■ 

World-Telegram 
Plans  "War"  Edition 

What  may  turn  out  to  be  a  prolific 
advertising  linage  producer  in  tap¬ 
ping  an  as  yet  unexploited  source  by 
newspapers  —  war  industries  —  is  the 
special  edition  forecasting  “The 
American  Way  of  Life  in  War”  an- 
noimced  by  the  New  York  World- 
Telegram,  a  Scripps-Howard  News¬ 
paper,  this  week.  The  special  edition 
is  scheduled  for  publication  with  the 
regular  issues  of  April  23. 

The  edition,  believed  to  be  the  first 
of  its  kind  published  in  the  country 
since  the  nation  went  to  war,  will 
contain  a  comprehensive  picture  d 
the  changes  war  has  brought  to  the 
U.  S. — in  its  clothing,  its  food,  its  homes 
and  the  essentials  necessary  to  every¬ 
day  existence. 

The  edition  will  tell  the  good  side  d 
the  story  of  the  nation’s  war  effort- 
details  of  what  American  industry  is 
doing  about  new  products  and  meth¬ 
ods,  cheering  word  of  better  things  to 
come,  reassuring  statements  about  new 
designs  and  new  materials.  The  edi¬ 
tion  also  will  stress  practical  guidance 
in  the  use  of  familiar  things,  so  that 
vital  materials  may  be  husbanded  for 
America’s  frontline  battle. 

COAST  PRICES  UP 

Sacramento,  Cal.,  March  18— Sub¬ 
scriptions  rates  of  the  three  news¬ 
papers  published  by  McClatchy  News¬ 
papers,  Inc.,  will  increase  10  cents 
monthly  April  1,  Guy  C.  Hamilton, 
general  manager,  stated  yesterday- 
■ITie  new  monthly  rates  will  1^:  Sacra¬ 
mento  Bee,  $1.10;  Fresno  Bee,  $1-15' 
and  Modesto  Bee,  95  cents.  The  high¬ 
er  prices  were  attributed  to  “Cw- 
tinued  increase  in  the  cost  of  materials 
and  every  item  entering  into  the  cost 
of  production  of  newspapers.” 

RAISE  RATES 

The  Washington  (Pa.)  Observer  and 
Reporter  recently  raised  their  su^ 
scription  rates  to  18  cents  a  we» 
carrier  delivered  and  78  cents  p<t 
month.  Mail  rates  were  also  ad¬ 
vanced. 

The  Binghamton  (N.  Y.)  Press  and 
the  Binghamton  Sun  increased  that 
carrier  delivery  price  March  9  fro® 
IS  to  20  cents  a  week,  and  the  price  of 
single  copies  from  three  to  four  cents- 


ICMA  TO  MEET  IN  SAN  FRANCISCO  IN  JUNE 

Directors  of  the  International  Circulation  Managers  Association  voted  unanimously 
to  go  through  with  the  association's  previous  commitment  to  hold  its  1942  convention 
in  San  Francisco,  June  16-18.  The  meeting  was  held  in  Chicago  this  week  after  the 
board  had  received  numerous  requests  from  the  membership  to  reconsider  the  1942 
convention  city.  The  board,  however,  decided  to  abide  by  its  previous  decision  at 
the  behest  of  west  coast  members.  Those  in  attendance  included  the  following, 
pictured  above:  Seated,  I.  to  r:  Robert  W.  Taylor,  Flint  (Mich.)  Journal,  second 
vice-president;  Jesse  Birks,  Decatur  (III.)  Herald  &  Review,  director;  Ralph  Cowan, 
Toronto  Star,  president;  Clem  O'Rourke,  Cleveland  Press,  Chairman;  L.  W.  McFetridga, 
Tulsa  World-Tribune,  secretary-treasurer.  Roy  Hatton,  Detroit  Free  Press;  Howard  W. 
Stodghill,  Philadelphia  Bulletin;  Charles  Payne,  Indianapolis  Star;  and  James  Mont¬ 
gomery,  Detroit  News,  all  ICMA  past  presidents  are  standing.  Lou  Hoffmann,  St.  Louis 
Star-Times  and  Walter  S.  Andrews,  R.  Wayne  (Ind.)  News-Sentinel,  were  not  present 
when  picture  was  taken. 
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As  more  and  more  plants  in  the  Cleveland  2*in-l  market  re-tool  and  re¬ 
assemble  in  the  “all-out”  war  effort,  thp  total  industrial  employment  con¬ 
tinues  to  rise  to  new  high  levels.  Weekly  pay  rolls  have  passed  the  7 
million  dollar  peak — greater  by  a  million  than  any  previous  weekly  average. 

Hand  in  hand  with  the  increase  in  workers  for  the 
manufacture  of  military  items  is  the  industrial 
expansion  and  building  program  to  handle  still 
further  increases.  To  date  a  total  expenditure  of 
more  than  $125,000,000  has  been  made  for  buildings 
and  machinery. 

All  this  makes  the  Cleveland  2-in-l  market  con¬ 
sisting  of  (1)  Greater  Cleveland  PLUS  (2)  the  26 
adjacent  counties,  a  greater  “Double-Value”  mar¬ 
ket  than  ever.  And  your  most  powerful  sales 
force,  the  Cleveland  Plain  Dealer,  is  a  “Double- 
Value”  advertising  medium,  because  it  covers  not 
only  Greater  Cleveland,  but  also  reaches  every 
single  one  of  the  other  138  cities  and  towns  in  this 
compact  industrial  area. 


The  CLEVELAND 
^  2-in-1  MARKET 

^  (I)  Greater  Cleveland 

(2)  26  Adjacent  Counties 

‘\he  LARGEST  and 

SECOND  LARGEST 

Retail  Markets  in  Ohio 


tmrts 

tumiMi 


$47l.t3$,t77  $2tl.7M.0«1  $U4,»S7.t4S  M4.444.S$4  SM.Sfl.SO) 


CLEVELAND  PLAIN  DEALER 

National  representatives,  John  B.  Woodward,  Inc, 
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See  Need  for  Power 
Company  Advertising 

Power  company  advertising  must  be 
continued  throughout  the  war  if  the 
industry  is  to  make  its  maximum  con¬ 
tribution  to  the  war  effort  of  the 
United  States  and  Canada.  This  ad¬ 
vertising  will  be  changed  in  form,  it 
will  be  streamlined  to  war  conditions, 
it  may  be  curtailed  in  some  areas,  but 
it  must  be  maintained.  This  was  the 
decision  of  the  advertising  bureau  of 
the  recent  joint  convention  of  the 
Pacific  Northwest  Electrical  Associa¬ 
tion  and  the  Canadian  Electrical  Asso¬ 
ciation,  western  division  at  Vcmcouver, 
B.  C. 

Faced  with  practically  elimination 
of  appliance  sales  advertising  managers 
of  utilities  discussed  the  great  value  of 
educational  advertising  that  would  en¬ 
able  the  public  to  learn  how  to  care 
for  and  protect  their  existing  appli¬ 
ances.  One  advertisement  of  the  Puget 
Sound  Power  &  Light  Co.  on  this 
theme  of  “How  to  make  your  electric 
appliances  last  longer”  was  displayed 
and  met  with  much  favorible  comment. 

Mel.  Kenney,  Pacific  Power  &  Light 
Co.,  Yakima,  Wash.,  chairman  of  the 
advertising  bureau  of  the  Pacific 
Northwest  Association,  referred  to  the 
great  post  war  appliance  market  that 
would  be  available,  but  pointed  out 
that  in  the  meantime  appliances  would 
wear  out  reducing  the  residential  load, 
and  this  could  only  be  counteracted  by 
service  work  and  education  of  the  pub¬ 
lic  in  the  proper  care  of  appliances  to 


complished  that  purpose,  maintained 
moride,  educated  the  people,  and  aided 
the  war  effort.  Only  by  directing 
utility  advertising  along  Aese  dian- 
nels,  he  contend^,  could  it  continue 
and  be  justified  in  the  face  of  opposi¬ 
tion. 

INCREASE  SUNKIST  ADS 

California  Fruit  Growers  Exchange 
has  increased  its  newspaper  list  to 
include  a  total  of  316  dailies  in  229 
cities  in  the  U.  S.  and  26  Canadian 
dailies  in  21  cities.  Fifty-nine  Sunday 
magazine  sections  are  scheduled  for 
full  color  copy.  Lemon  advertising 
will  run  in  72  papers  in  41  cities  in 
the  U.  S.  and  23  papers  in  Canada. 
This  is  the  largest  drive  in  the  history 
of  the  Exchange.  Weekly  and  monthly 
magazines  will  also  be  used. 

Among  Advertising  Folk 

continued  from  page  10 

hardt;  Paul  A.  Werner,  who  will 
handle  the  Benson  &  Hedges  aocoxmt; 
C.  Frederic  Bell,  formerly  in  the  Chi¬ 
cago  office  of  Blackett  Sample,  Hum- 
mert;  Ralph  T.  Smith,  copy  chief,  for¬ 
merly  copy  chief  in  the  New  York 
office  of  Maxon,  Inc.;  Walter  Ware, 
also  from  Maxon,  copy  writer;  Thomas 
McManus,  formerly  of  Blackett,  Sam¬ 
ple,  Hummert,  art  director;  Brent 
Groves,  media  director,  alro  from 
Maxon;  and  Woodrow  Sporn,  formerly 
of  Maxon,  who  will  head  the  agency’s 


launched  a  newspaper  advertising 
campaign  on  Gro-pup  food  in  the 
Philadelphia  dailies,  according  to  an 
annoimcement  made  this  week  by  O. 
K.  Berry,  Philadelphia  district  man¬ 
ager  of  the  company.  Newspaper  ad¬ 
vertising  on  the  same  product  is  con¬ 
tinuing  in  other  distributing  areas  of 
the  company.  Kenyon  &  Eckhardt, 
New  York,  handles  the  account. 

Duff’s  Ginger  Bread  Mix  advertis¬ 
ing  schedules  will  be  expanded  during 
the  second  quarter.  New  schedules 
will  be  issued  shortly.  Current  sched¬ 
ules  include  weekly  insertions  in  64 
newspapers,  weekly  spots  on  22  radio 
stations,  and  four  national  women’s 
magazines.  February  sales  were  the 
largest  in  the  75-year  history  of  the 
Duff  firm.  The  account  is  handled  by 
the  W.  Earl  Bothwell  Agency. 

Atlantic  Sales  Co.  will  use  15  met¬ 
ropolitan  dailies  for  a  campaign  on  its 
French  Mustard,  beginning  this  week. 
Ads  will  appear  regularly  through  the 
spring  and  fall.  J.  Walter  Thompson 
has  the  account. 

Sayre  M.  Ramsdell  Associates,  new 
Philadelphia  advertising  agency,  has 
been  appointed  to  handle  a  new  ad¬ 
vertising  campaign  for  Philco.  The 
drive  will  start  early  in  May.  Local 
and  national  advertising  media  will  be 
used. 

John  Falkner  Arndt  &  Co.,  Phila¬ 
delphia,  has  been  appointed  to  handle 
the  account  of  the  American  Hotel 
Assoc. 

William  Gretz  Brewing  Co.,  Phil- 


,  ,  -  -  ,  ,  -  -  .  „  new  premium  department  designed  to  ,  ,  ,  .  * 

make  them  last  for  the  duraUon.  He  help  premiums  pay  their  own  way  and  adelphia  announces  the  appointment 
- .iL-  i -  J  of  Seberhagen,  Inc.,  of  the  same  city. 


reduce  advertising  costs. 

Samuel  E.  Gill  has  been  named  a? 
director  of  research  for  Lord  & 
Thomas,  New  York. 


declared  now  was  the  time  to  prepare 
for  post  war  activity  by  continuing  ad¬ 
vertising  that  would  keep  the  elec¬ 
trical  way  before  the  public  and  make 
them  anxious  for  the  era  when  they 
could  again  buy  appliances.  Now  is 

the  time  to  do  the  selling  job  for  the  Campaigns  and  Accounts 
future,  he  asserted.  He  also  reminded  _ _ _ _ 

GLENMORE  DISTILLERIES,  Louis¬ 
ville,  has  released  a  new  series  of 
200-line  newspaper  advertisements  to 
150  dailies,  requesting  sports  page 
position.  The  ads,  first  since  Glen- 
more’s  Christmas  holiday  program, 
again  feature  the  Little  Colonels, 
sprightly  trade  characters  introduced 
last  summer.  D’Arcy  Advertising  Co., 
St.  Louis,  handles  the  account. 

The  appointment  of  Roy  S.  Durstine. 
Inc.,  as  advertising  agency  for  Sea- 
gram-Distillers  Corp.,  to  handle  the 
advertising  of  Seagram’s  V.O.  Cana¬ 
dian  Whiskey,  has  been  announced  by 
Victor  A.  Fischel,  general  sales  man¬ 
ager. 

The  Kellogg  Sales  Company  has 


as  advertising  and  merchandising 
counsel.  F.  H.  Seberhagen  is  the  ac¬ 
count  executive. 

N.  W.  Ayer  &  Son,  Inc,,  has  been 
appointed  to  handle  the  advertising  of 
the  Boeing  Aircraft  Company  and  its 
subsidiaries.  Peacetime  production  of 
the  Boeing  Company  has  included  the 
famous  four-engine  Boeing  Strato- 
liners  and  Clippers.  The  company's 
wartime  production  includes  four- 
engine  Boeing  Flying  Fortresses. 

The  Moxie  Co.  of  Boston,  Mass.,  is 
planning  an  extensive  adverti^ 
campaign  which  will  include  blanket 
coverage  of  New  England  by  newspa¬ 
pers  with  more  newspapers  being 
than  last  year.  Boston  advertisog 
firm  of  Alley  &  Richards,  advertising 
counsel  for  Moxie,  discussed  the  cam¬ 
paign  before  100  of  the  leading  car¬ 
bonated  beverage  wholesalers  in  East- 
em  New  England,  in  Boston,  March  11 

War  or  no  war,  Shenandoah  Valley, 
Inc.  at  its  annual  meeting  in  Stauntsm 
Va.  recently,  voted  to  go  after  tourist 
business,  advertising  this  section  of 
Virginia  throughout  the  Eastern  Sea¬ 
board  as  an  ideal  vacation  land. 

CiA.  U.  S.  Harkson  do  Brash,  of 
Rio  de  Janeiro,  manufacturers  of  ke 
cream  specialties,  has  appointed  N.  W 
Ayer  &  Son,  Inc.,  to  handle  their  ad¬ 
vertising,  according  to  an  announce¬ 
ment  made  by  the  Philadelphia  office. 

The  British  Ministry  of  Labour  and 
National  Service  recently  gave  the 
women  of  Britain  an  official  explana 
tion  of  the  registration  and  compul 
sory  “call-up”  through  half-page 
newspaper  announcements. 


the  members  that  in  the  war  effort  we 
must  see  that  the  very  things  we  were 
fighting  for  were  not  taken  from  us, 
and  that  advertising  could  keep  the 
public  informed  along  this  line  so  that 
the  rights  of  private  enterprise,  while 
blended  to  the  national  effort,  should 
not  be  submerged  and  entirely  lost. 
Already  there  were  suggestions  in  high 
places  that  utility  advertising  was  un¬ 
necessary,  and  it  was  being  said  of 
advertising  in  general  that  it  was  add¬ 
ing  to  the  cost  of  service  and  giving 
nothing  for  it.  It  was  many  years 
since  that  charge  had  first  been  made, 
and  adveitlsing  had  survived  and 
reached  its  peaks  long  after  the  charge, 
but  today  utility  advertising  must  be 
designed  so  it  had  a  purpose  and  ac- 


How!  When!  Where! 

nieae  are  the  three  vital  points  of 
advertisinR-value.  Definitely  cov¬ 
ered  by  the  Waehin^on  Star — 
Evening  and  Sunday. 

Published  at  the  time  advertising 
is  read. 

97  %  of  ita  more  than  187.000  cir¬ 
culation  is  within  Washington  City 
and  its  trading  area;  far  exceedinR 
in  this  territory  that  of  any  of  its 
contemporaries  in  either  the  evening, 
the  mominz.  or  the  Sunday  fields. 

Iiocal  merchants  and  national  ad¬ 
vertisers  recognize  Washington  as  a 
major  market,  and  The  Star  the 
MUST  advertising  medium  to  prop¬ 
erly  cover  it. 

Wht  (Cbenmg  ^tar 

Washington,  D.  C. 


NEW  HAVEN 

("Register  City") 
AN  IDEAL  TEST  MARKET 

•  32  Townships 

•  84,831  Fomilios 

•  Compact 

•  Conveniont 

•  Conclusive 

For  Further  Details, 

W rite  for  Brochure 
“Register  City." 

i^eto  taegister 

New  Haven,  Conn. 
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IN  OKLAHOMA 
1942  SALES  STRATEGY 
DICTATES  THE  USE  OF 
THE  OKLAHOMAN  &  TIMES 


geared  for  merchants  who  find  them¬ 
selves  face  to  face  with  a  $45,000,000 
increase  in  buying  power  in  the  next 
1 2  months 


THE  DAILY  OKLAHOMAN 
OKLAHOMA  CITY  TIMES 

Nationally  Represented  by  the  Katz  Agency,  Inc. 
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'^History  in  the  Making'^  which  appears  on  page  3  of  each  Sunday's 
New  York  Herald  Tribune  second  news  section,  is  a  test  of  journal¬ 
istic  sense,  a  skilled  judging  of  news  values.  Not  a  mere  review  of 
what  you  think  you've  already  read,  but  a  fast-reading  simplification 
of  a  week's  worth  of  world-wide  news  —  often  complicated  and 
confused  news  .  .  .  the  events  of  the  last  seven  days  with  the  per¬ 
spective  of  history  applied  to  them. 


kinley 

>seveU. 

years 
(om  of 


Los  Angeles,  Calif.,  Feb.  23,  1942. 
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reading.  Clear  thinking.  You'll  like  it.  —  In  Sunday's 


I  any 
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NEW  YORK 

Xcralb  3rribunc 


24  Hours  of  World  History 


I 


.  college  graduate  sought  a  newspaper  garden  will  be  known  as  the  “Model  ties,  outlines  “job  possibilities”  ■ , 

a  ~  t  L  ^  A  newspaper  editor  who  hired  Backyard  Garden.”  Frank  Ahlgren,  defense  work  that  pays,  open  v 

^  her  through  the  advertisement  dis-  editor,  turned  the  first  spade  of  earth,  women,  and  gives  concise  infnr’^ 

covered  some  weeks  later  that  his  new  tion  about  local  training  courses  cp 

■■■  reporter  was  a  graduate  of  Smith  Donates  Receipts  to  women  to  prepare  them  for  c 

THE  Ada  (Okla.)  Evening  News  final-  College.  “How  come?”  he  asked.  Corpus  Christi  (Tex  )  Caller-  industry  work. 

ly  ran  the  kind  of  a  society  item  it  “I  wasn’t  going  to  admit  that  a  Smith  Times  has  announced  that  it  will  _  o  t  u, 

had  been  itching  to  carry  for  years  graduate  needed  a  job,  explained  the  accent  “any  amount  from  15  cents  to  FfOpaganda  Label 

when  its  society  e^tor,  Juanita  Smith  graduate,  “I  didn’t  imagine  any  a  thousand  dollars”  for  copies  of  its  THE  JVeic  Britain  (Conn.)  Herald  v 

Cooper,  was  married  to  Private  Watson  editor  would  ever  notice  he  had  hired  Sunday,  March  15  edition.  All  ad-  adopted  a  new  method  for  la'w!' 

Benge,  recentlv^  Under  a  two-column  a  Wellesley  graduate  and  got  a  gir!  yance  payments  will  be  donated  to  Axis  propoganda,  exaggerations 

from  Smith.  civilian  defense  funds  and  the  Navy  “feelers.”  A  stock  head — "Beli 

“Three  days  m  a  beauty  shop  and  relief  society.  The  edition  will  com-  This  and  They’ll  Tell  You  Another'- 

ateut  ten  thousand  dollara  worth  o  ^  memorate  the  first  anniversary  of  the  is  used  for  obvious  stories  of  t 

high-powered  photographic  km ^  ^  \  §  J ^  ^  a  Naval  air  station  at  Corpus  Christi.  character.  Reports  which  are  piau'i 

ment  were  ad  that  were  required  to  i^ZlQ  ItZ  ^  (A.QCLD  addition,  it  was  announced  20%  or  confirmed  from  Allied  sources  ■ 
produce  Ais  flattering  view  of  Miss  J  advertising  revenues  from  the  not  put  under  this  head. 

Juanita  Cooper.  Tne  story  said:  -  - contributed  to  Navy 

•  wedcing  is  scheduled  to  be  a  DetiJy  Starts  Garden  relief  and  civilian  defense  funds.  NAMES  "SPECIAL" 

simple,  get  it  over  quick  affair.  Plans  o  .u  ts  i-  u  u 

call  for  the  home  to  be  modestly  dec-  TO  HELP  create  more  Intercast  m  Women  Mid-^uth  Dailies  has  been  nar 

orated  with  arrangements  of  cut  flow-  gardening,  the  Memphis  (Tenn.)  War  Hints  lor  Women  national  advertising  rcpre^cnta' 

ers.  a  general  atmosphere  of  tense  Commercial  Appeal  is  planting  a  gar-  IN  AN  EFFORT  to  help  Chicago  effective  April  1,  of  the  Johnson  C 

nervousness,  and  the  weeping  of  de-  its  own  front  yard.  The  news-  women  find  their  place  in  the  war  (Tenn.)  Press  and  Chronicle  and  • 

lighted  relatives.  Only  a  few  inti-  paper  owns  a  tract  of  land  across  the  effort,  the  Chicago  Sun  has  publLshed  Cleveland  (Tenn.)  Daily  Banner. 
mates,  not  counting  stowaways  and  street  from  its  plant.  On  a  50x30  a  “home  front  defense”  directory  for  ^,TTTT^  rmniTD  nnoi^nirpe 
neighborhood  urchins,  will  sit  through  tract,  it  will  develop  a  vegetable  gar-  women.  The  directory,  compiled  by  V7ULLJ.J  FAFCoi  /iFFUirlll] 
the  death  watch.  A®*'-  reporting  on  how  to  plant  and  Lucille  Cass  of  the  “Arming  Our  Home  llie  Chester  (Pa.)  Reporter,  p:- 

“The  bride  (Cooper)  will  wear —  cultivate  it  in  a  series  of  articles  by  Front”  column  of  the  Sun’s  women’s  lished  by  guild  strikers  of  the  Clh 
unless  she  thinks  of  something  cuter  Robert  Talley.  The  first  story  had  section,  tells  women  where  to  go  and  Times,  has  appointed  Wm.  Neville 
—a  blue  afternoon  frock,  fashioned  "Joseph  J.  Dokes,”  gardener,  survey-  what  to  do  if  they  want  to  help  win  Associates.  Inc.,  as  its  Philade:.; 
with  fitted  basque,  a  white  lace  collar  the  scene  and  getting  advice  from  the  war.  Published  in  three  sections,  representative  for  national  and  ri 

and  Dockets.  Nobody  knows  what  the  ^  local  seedsman.  T’ne  newspaper’s  the  d'rectory  li.sts  all  volunteer  activi-  advertising. 


IT  WASN’T  the  reason  General  Mac- 
Arthur  left  Bataan,  but  the  U.  S. 
Armed  forces  of  the  Far  East 
(USAFFE)  apparently  was  a  designa¬ 
tion  mystifying  to  printer  and  proof¬ 
reader  alike,  so  an  AP  dateline  came 
out  this  way  in  the  Bay  City  (Mich.) 
Times: 

“WITH  THE  UNSAFE  ON  BATAAN 
PENINSULA— (DELAYED)  .  .  .  .  ” 


THE  Fort  Worth,  Tex.,  newsboy 
known  to  all  the  town’s  citizens  as 
Monroe,  used  this  “sales  talk”  while 
handling  papers  dealing  with  a  recent 
Dallas  murder  trial  growing  out  of  a 
triangle  killing; 

“God  tells  us  to  love,  but  He  wants 
us  to  be  careful.  .  .  .  Read  all  about 


owns  his  home,  buys  the  same  home  comforts 
and  luxuries  that  most  of  us  do. 

Add  the  millions  from  miners’  incomes  to 
the  $3,600,000  per  month  steel  payroll,  and 
you  will  have  a  partial  picture  of  “where  the 
money  comes  from.” 

Small  wonder  the  dollar  value  of  clothing, 
automobile,  food,  and  drug  sales  in  Greater 
Johnstown  is  greater  than  the  average  of  such 
sales  in  Pennsylvania  by  30%  to  100%. 
Johnstown  is  worth  an  “A”  schedule  any 
time. 


Tho  4;oal  miiM^r  is  an  important  part 
of  the  106,828  people  who  live,  work  and  buy 
in  Greater  Johnstown. 

In  a  dozen  or  more  boroughs  and  towns — 
some  in  Greater  Johnstown,  others  just  out¬ 
side — there  are  thousands  of  miners  averag¬ 
ing  $1.00  or  more  per  hour  —  $170.00  to 
$180.00  per  month,  some  making  more. 


AN  advertisement  in  Ed:tor  &  Pub¬ 
lisher  announced  that  a  Wellesley 


The  Nation^s 
Sports  Editor 


Harry  Grayson, 
ace  reporter  and 
writer,  digs  up 
the  exclusive 
stories  that  put 
punch  into  the 
sports  pages  of 
NEA  client  pa¬ 
pers! 


In  his  working  clothes,  a  miner  doesn’t  look 
prosjierous,  but  he  earns  more  than  many 
white-collar  workers — usually  has  a  car,  often 
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IVake  Up  Amerka- 

Ifs  Late! .  •  An  Editorial 


The  nation  needs  to  awaken  to  the  full  gravity 
of  the  peril  that  confronts  it. 

It  needs  to  appreciate  how  badly  we  have 
been  defeated  in  three  months  of  war. 

It  needs  to  understand  that  it  is  possible  for  the 
L'nited  Nations  and  the  United  States  to  lose  this  war 
and  suffer  the  fate  of  France — and  that  this  possibility 
may  become  a  probability  if  the  present  tide  does  not 
change. 

It  needs  to  realize  that  there  is  grave  chance  of  the 
Japanese  pushing  through  India  and  the  Germans  driv¬ 
ing  through  the  Near  East,  to  join  their  armies  and  re¬ 
sources  in  an  almost  unbeatable  combination. 

It  needs  to  get  away,  once  and  for  all,  from  the  com¬ 
forting  feeling  that  while  we  may  lose  at  the  start  we 
are  bound  to  win  in  the  end. 

Only  when  fully  aware  of  existing  perils  will  the 
United  States  do  its  utmost.  Pray  God  that  awareness 
will  not  come  too  late,  as  it  did  in  France! 

Production  Director  Donald  Nelson  appeals  for 
\astly  increased  industrial  output  on  a  24-hour,  seven- 
day  basis — 168  hours  a  week.  Maximum  production, 
in  short. 

Can  we  get  it? 

Not  on  the  present  basis — not  under  the  psychology 
of  recent  years. 

Not  until  we  quit  thinking  in  terms  of  less  work  for 
more  money. 

Not  while  there  is  greater  concern  about  overtime 
pay  than  overtime  production. 

Not  while  farmer  politicians  are  more  interested  in 
higher  prices  than  raising  more  essentials. 

Not  while  government  bureaus — created  to  meet  a 
depression  emergency  that  is  ended — continue  to  grab 
for  themselves  money  needed  for  armaments. 

Not  while  an  army  of  federal  press  agents  clamors 
to  promote  and  perpetuate  activities  that  have  no  pres¬ 
ent  need  or  value. 

Not  while  Congressmen  try  to  put  over  useless 
canals  and  river  schemes  and  take  up  the  time  of  de¬ 
fense  officials  clamoring  for  factories  and  contracts  as 
if  war  were  a  great  gravy  train. 

Not  while  WPA,  despite  a  shortage  of  labor,  seeks 


to  carry  on  projects  which  it  doesn’t  have  the  men  to 
perform  or  the  need  for  performing. 

Not  while  CCC  and  NYA  stretch  greedy  hands  for 
funds  to  pamper  young  men  who  ought  to  be  in  the 
armed  forces  or  the  war  plants. 

Not  while  strikes  hamper  war  production,  despite 
a  solemn  promise  that  they  would  stop. 

Not  while  the  life-and-death  need  for  uninterrupted 
production  is  used  as  a  weapon  to  put  over  the  closed 
shop. 

Not  while  double  time  is  demanded  for  Sunday 
w'ork  which  is  only  part  of  a  40-hour  week. 

Not  while  a  man  can’t  be  employed  on  an  army 
projea  or  in  a  war  plant  until  he  pays  $20  to  $50  or 
more  to  a  labor  racketeer. 

Not  while  criminal  gangs  control  employment  and 
allocation  of  men  to  work  on  the  Normandie  and  the 
other  ships  along  New  York’s  vast  waterfront. 

Not  while  fifth  columnists  are  pampered  and  enemy 
aliens  move  freely  in  defense  areas. 

Not  while  the  grim  job  of  preparing  our  home  com¬ 
munities  against  air  raids  and  sabotage  is  gummed  up 
with  a  lot  of  highfalutin,  boon-doggling,  social  service 
activity. 

Not  while  pressure  blocs  clamor  for  higher  benefits, 
bounties  and  pensions. 

We  will  not  get  maximum  production,  in  short,  un¬ 
less,  first,  we  fully  realize  our  awful  peril;  and,  second, 
get  over  the  gimmes  of  recent  years. 

Gimme  shorter  hours,  gimme  higher  wages,  gimme 
bigger  profits,  gimme  more  overtime,  gimme  less  work, 
gimme  more  pensions,  gimme  greater  crop  benefits,  gim¬ 
me  more  appropriations  and  patronage,  gimme  plants 
for  mv  Congressional  district,  gimme  fees  and  dues  to 
work  for  Uncle  Sam,  gimme  ham  ’n’  eggs,  gimme  share- 
the-wealth,  gimme  $30  every  Thursday. 

France  had  the  gimmes,  too — had  them  till  the 
Germans  were  close  to  Paris.  Then  everybody  went 
frantically  to  work — too  late. 

France  has  no  gimmes  today — except  gimme  food 
for  my  baby,  gimme  a  place  to  lay  my  head,  gimme 
death. 

(This  editorial  appeared  in  all  Scripps-Hoivard  Newspapers, 
March  5,  1942.) 
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Ed  Leech  Amazed 
By  Response  to 
'WakeUpAmerica' 

Editorial  in  Scripps-Howard 
Papers  Widely  Used  .  .  . 
Many  Thousands  of  Reprints 

Edward  T.  Leech,  editor  of  Scripps- 
Koward's  Pittsburgh  Press,  was  flab¬ 
bergasted  this  week  at  the  extent  of 
the  public  re¬ 
sponse  to  his  edi¬ 
torial.  “Wake  Up 
America  —  It’s 
Late,”  which  ap¬ 
peared  March  5 
in  all  Scripps- 
Howard  newspa¬ 
pers.  The  edi¬ 
torial  was  wide¬ 
ly  republished  by 
dozens  of  news¬ 
papers  and  sev¬ 
eral  hundred 
thousand  re¬ 
prints  were  re¬ 
quested  by  individuals,  business  firms 
and  other  organizations. 

Surprised  Mr.  Leech,  a  crusading 
editor  who  qnce  went  to  jail  for  con¬ 
tempt  accompanied  by  a  band  and 
was  honored  by  a  citizens’  mass  meet¬ 
ing  when  he  was  released  10  days  later, 
surveyed  the  proportions  of  the  re¬ 
sponse  to  his  editorial  in  letters  and 
telegrams,  and  said  modestly: 

“I  just  happened  to  be  all  filled  up 
with  it,  so  I  sat  down  and  pounded 
it  out  for  45  minutes.  I  was  more  sur¬ 
prised  than  anyone  else  at  the  na¬ 
tion-wide  reaction.” 

Maay  ReqMsts  for  Repriats 

Thousands  of  posters,  pamphlets  and 
letterheads  bearing  reprints  were  re¬ 
quested  by  organizations,  industrial¬ 
ists,  bankers,  individuals  and  civic 
bodies  for  distribution.  Newspapers 
reprinted  the  editorial  in  full  page 
size  and  circulated  it  in  defense 
plants.  Ministers  read  the  editorial 
to  congregations;  Eastern  Air  Lines 
had  it  reprinted  on  poster-size  paper 
and  displayed  in  47  cities,  and  it  also 
appeared  in  poster  form  in  the  win¬ 
dows  of  banlu,  stores,  manufacturing 
plants  and  other  business  establish¬ 
ments. 

The  Southern  Newspaper  Publishers 
Association  requested  300  reprints  to 
distribute  to  its  members.  The  Indian¬ 
apolis  Chamber  of  Commerce  ordered 
2,500  copies  for  its  members.  The 
Treasury  Department’s  radio  program, 
“Treasury  Parade,”  designed  to  stimu¬ 
late  sales  of  defense  bonds  and  stamps, 
adapted  the  editorial’s  theme  to  the 
program’s  songs  on  records  and  dis¬ 


For  the  past  22  years, 
The  Sun  has  led  all  New 
York  evening  newspapers 
in  Financial  Advertising. 
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tributed  these  to  about  500  stations. 

The  New  York  World-Telegram  re¬ 
ceived  a  flood  of  wires  and  letters, 
published  two  full  pages  of  t3rpical 
comment,  and  distributed  more  than 
200,000  reprints  of  the  editorial.  The 
Pittsbiu-gh  Press  published  180  let¬ 
ters  from  the  hundreds  it  received 
and  distributed  45,000  copies  of  a 
small  poster  size.  Some  Press  readers 
suggested  that  the  editorial  be  re¬ 
printed  frequently. 

The  Houston  Press  reported  that  the 
local  Chamber  of  Commerce  served 
as  a  downtown  distribution  center  and 
gave  out  5,000  reprints  in  a  short  time. 
The  chamber  also  sent  out  4,000  copies. 

Enthusiastic  Rusponsu 
Enthusiastic  public  response  along 
these  lines  was  reported  by  other 
Scripps-Howard  papers,  which  in¬ 
clude:  Cleveland  Press,  Washington 
(D.  C.)  Daily  News,  Cincinnati  Post, 
Kentucky  Post  (Covington,  Ky.), 
Memphis  Press-Scimitar,  Knoxville 
News-Sentinel,  El  Paso  Herald-Post, 
Fort  Worth  Press,  Columbus  Citizen, 
Birmingham  Post,  Indianapolis  Times, 
Evansville  Press,  Albuquerque  Tri¬ 
bune,  San  Francisco  News  and  Den¬ 
ver  Rocky  Mountain  News. 

Other  large  reprint  orders  included: 
1,500  in  Knoxville;  3,000  in  Cleveland; 
several  thousand  in  Cincinnati;  9,000 
in  Columbus;  1,500  in  Birmingham; 
5,000  in  Indianapolis;  3,000  in  Albu¬ 
querque  and  several  thousand  in  Den¬ 
ver. 

At  Scripps-Howard  headquarters  in 
New  York  it  was  explained  that  the 
editorial  received  no  special  handl¬ 
ing  and  carried  no  orders.  The  World- 
Telegram  was  one  of  the  few  which 
carried  it  on  page  one. 

Mr.  Leech  in  June  will  mark  30 
years  with  Scripps-Howard  newspa¬ 
pers.  For  26  years  he  has  been  editor 
of  various  Scripps-McRae  and  Scripps- 
Howard  dailies.  He  has  been  editor 
of  the  Pittsburgh  Press  since  Jime, 
1931. 

WIDOW  GETS  AWARD 

The  widow  of  Webb  Miller,  Euro¬ 
pean  news  manager  of  the  United 
Press,  will  receive  $1038  weekly  un¬ 
der  a  New  York  State  Industrial 
Board  award  affirmed  unanimously 
March  12  by  the  Appellate  Division  of 
the  New  York  Supreme  Court.  Mr. 
Miller  was  killed  May  7, 1940,  when  he 
fell  from  a  train  near  London,  Eng¬ 
land.  The  decision  states  that  he  was 
on  24-hour-a-day  duty  on  his  Euro¬ 
pean  assignment  and  suffered  the  fatal 
injury  while  carrying  out  that  duty. 
There  also  was  affirmation  of  an 
award  of  $3.46  a  week,  for  Mr.  Miller’s 
son,  Kenneth,  from  the  date  of  the 
father’s  death  until  his  son  became  18, 
June  17,  1940.  The  levy  is  against  the 
Aetna  Casualty  and  Surety  Comjjany. 
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Congressmen  Heed 
Okla.  Press  Crusade 

Oklahoma  City,  March  17 — After 
Donald  Nelson  appealed  for  greater 
U.  S.  production  in  his  radio  broad¬ 
cast  March  10,  the  Daily  Oklahoman 
and  Oklahoma  City  Times  decided  that 
it  was  time  something  “was  done 
about  it”  and  their  resultant  action 
unloosed  a  tornado  of  demands  in  the 
forms  of  telegrams,  telephone  calls 
and  letters  to  congressmen  demanding 
repeal  of  the  40hour  week  and  ban¬ 
ning  strikes  for  the  duration. 

Following  up  a  previous  editorial 
the  two  papers  began  printing  pledge 
forms  of  “no  support  in  coming  elec¬ 
tions”  unless  action  was  taken  by  the 
congressmen.  Local  clubs  rallied  to 
support  of  the  “crusade.”  Congress¬ 
men  were  quick  to  admit  the  flood  of 
demands  far  exceeded  those  received 
on  the  late  pensions-for-congressmen 
campaign. 

"LiHIc  People"  Respond 

Hundreds  of  comments,  by  “the  lit¬ 
tle  people”  from  every  comer  of  the 
state  were  published.  However,  the 
two  papers  were  not  alone.  Previous¬ 
ly  the  Tulsa  Tribune  has  been  almost 
alone  in  its  demands  of  a  call  for  ac¬ 
tion  on  the  part  of  the  “little  people.” 
The  Tribune  has  been  running  signed 
editorials  by  Richard  Lloyd  Jones, 
publisher,  for  more  than  two  months. 

Almost  every  daily  newspaper  in 
the  state  followed  with  similar  de¬ 
mands,  using  front  page  editorials.  All 
published  lists  giving  names  and  ad¬ 
dresses  of  congressmen  and  senators 
and  urged  each  individual  citizen  to 
write  them.  Their  combined  efforts 
were  not  in  vain.  Oklahoma  congress¬ 
men  were  quick  to  demand  action  and 


soon  newspapers  in  Texas  and  Kansas  ■ 
were  beginning  similar  campaigns.  I 

In  Oklahoma  City  the  Civitian  Club  I 
opened  offices  in  a  downtown  location  m 
and  provided  citizens  with  stenog-  ® 
raphers.  typewriters,  paper  and  en¬ 
velopes  to  write  their  letters.  Peti- 
tions  were  circulated  elsewhere  as¬ 
suring  congressmen  of  defeat  in  the 
forthcoming  elections  unless  immedi¬ 
ate  action  was  taken. 

Last  week-end  the  Alva  Review- 
Courier  published  a  two-page  ad  fea¬ 
turing  a  demand  on  congressmen  for 
action. 

■ 

High  Court  Permits 
NYSPA  to  Intervene 

The  Supreme  Court,  March  16.  ap¬ 
proved  the  petition  of  New  York  State 
Publishers’  Association  for  permission 
to  intervene  in  the  suit  of  Represen¬ 
tative  Martin  L.  Sweeney  against  the 
Schenectady  Union  Publishing  Cran- 
pany.  The  Association  claims  press 
freedom  of  discussion  will  be  con¬ 
stricted  if  a  Circuit  Court  decision  is 
not  reversed  in  a  suit  brought  by  the 
Congressman  on  the  claim  he  was 
libeled  by  the  newspaper. 

The  basis  of  the  action  was  the 
Washington  Merry-Go-Round  column 
in  which,  Sweeney  said,  anti-Semitism 
was  imputed  to  him  because  he  op-  L 
posed  appointment  of  Emmerich  B.  ' 
Freed  as  a  federal  judge  in  Ohio. 

FUND  BUYS  HOTEL  \ 

The  Tribune  Fresh  Air  Fund,  spon¬ 
sored  by  the  New  York  Herald  Trib¬ 
une,  has  acquired  title  to  the  Cedar 
Shore  Hotel,  a  150-room  structure 
on  Great  South  Bay  at  Sayville,  Long 
Island,  N.  Y. 
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Place  your  advertising  program  in  The  Miami  Herald  and  you  will  open  the  door 
to  one  of  Americo's  foremost  markets  to  your  product . . .  Not  only  the  door  of  tbs 
Miami  City  Zone  territory,  where  The  Herald  covers  more  than  60,000  of  the  67.000 
resident  fomilies,  but  also  that  of  the  vast  agricultural  region  surrounding  it. 
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Detroit  is  doing  it! 


e  Out  of  the  smoke  and  s^eat  of  Detroit  is  rising  the  greatest 
arsenal  of  all  time! 

And  this  gigantic  joh  of  turning  from  peace  to  war  production 
— almost  overnight — is  being  done  with  incredibly  little  disloca* 
tion  of  the  city's  economic  life.  In  fact,  State  records  reveal  that 
less  than  one-third  of  the  previously  estimated  unemployment,  due 
to  the  automobile  plant  conversion  for  war,  has  taken  place! 

And  largely  offsetting  any  temporary  unemployment  that  has 
resulted  from  the  change-over  program  here,  many  factories  are 
working  the  clock  around — 24  hours  a  day,  7  days  a  week.  Thou¬ 
sands  of  men — normally  the  world’s  highest  paid  industrial 
workers — now  are  getting  over-time! 

February  department  store  sales  were 
27%  above  those  of  a  year  ago! 

Keeping  pace  with  this  soaring  purchasing  power  is  the  advertising 
opportunity  presented  in  the  pages  of  Detroit’s  leading  newspaper 
—  The  News. 

Today,  The  News,  by  itself,  reaches  63.8%  of  all  the  city-zone 
families  taking  any  newspaper  regularly.  42.7<^o  of  these  families 
take  no  other  local  newspaper! 

The  power  to  buy  is  in  Detroit.  The  power  to  reach  those 
buyers  is  in  The  News! 


The  Detroit  News 
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Come  on,  Mister  f 


A  successful  piomotion  mnn 
wrote  this  10  yeurs  ogo  . . . 

"To  make  your  j)roduct  a  matter  of  interest  to 
me.  why  not  use  my  newspaper?  To  beeomc  a 
matter  of  local  interest,  a  part  of  a  place  and  its 
j)eople.  a  sepment  of  the  familiar  scene,  take 
advantage  of  the  common  news  vehicle. 

"Your  advertising  in  the  local  newspaper  makes 
your  product  belong  to  the  locality;  makes  your 
business  become  some  of  my  business — and  con¬ 
sequently  my  business  becomes  yours!  Your  ad¬ 
vertising  makes  business  for  the  local  merebant. 
compels  him  to  make  your  business  his! 

"Can  any  advertising  do  more? 

"Can  any  other  advertising  do  as  much  in  these 
times? 

"Forget  in  this  instance,  the  speed  of  the  ncws- 
j>aper:  its  economy:  its  convenience.  Judge  news¬ 
paper  advertising  only  for  its  local  value.  And 
then  decide  if  you  can  do  as  much  business  with¬ 
out  it.  in  as  little  time,  at  as  little  expense!” 

*I.eo  McOivtna  in  ‘‘I Inman  Heines  ,\re  I.<ical 
Fauna,"  Kuitok  &  Pibukshf.ii,  Sept.  24,  1932. 


P.  S.  How  it  would  help  nil  newspapers  if  each  newspaper 
told  this  basic  story  as  part  of  its  own  promotion.  When 
newspapers  do  this  they’ll  create  bigger  advertising 
budgets,  sounder  schedules,  better  .allocation  of  dollars 
among  media,  and  a  lot  of  other  constructive  and  profitable 
things.  Sell  JSEWSPAPERS  first  in  your  1942  promotion! 


is  it  true  that  most  newspaper  publishers  do  not 
believe  in  advertising?  Is  it  true  that  many  of 
them  think  they  have  nothing  to  advertise?  Are 
newspaper  publishers  on  the  defensive  today?  Are 
you?  In  these  tough  times  the  newspaper  publisher 
who  buys  advertising  as  enterprisingly  as  he  sells 
it  will  survive  successfully  to  sell  much  more  of  it. 


We  are  wedded  to  a  contrary  creature.  Editorially,  we  arc 
articulate  iiidividualist.s.  Never  are  we  he^^itant  to  speak  in 
print  when  speaking  will  accomplish  good.  But  walk  through 
that  door  marked  ‘“Advertising,"  and  we  are  tongue-tied  at 
the  linotype  keys.  Why? 

Are  we  not  as  concerned  with  helping  people  with  goods  and 
services  to  .sell  as  we  are  in  .serving  people  with  news?  Arc 
we  not  certain  that  our  readers  also  want  and  use  the  news  alxmt 
such  products  and  services?  Are  we  on  the  d<*fensive  with 
what  we  have  to  sell? 

Our  purv<iyors  of  white  space  sing  the  same  old.  ‘‘Any  a<ls  to¬ 
day?”  and  somehow  ...  by  wearing  out  shoe  leather,  by  spt'cial 
editions,  hocus-poeus,  and  the  grace  of  the  gods  who  watch  over 
newspaper  men  .  .  .  we  squeeze  through  the  year  with  a  hit  of  a 
gain  or  a  hit  of  a  loss. 

That  is,  some  of  us.  Some  do  better.  Some  do  worse. 

Would  we  bother  to  help  ourselves  by  utilizing  some  printers* 
ink — our  own  life-blood — to  tell  our  poor  prospects  a  few  of 
the  interesting,  helpful,  and  exciting  things  about  this  news¬ 
paper  we’re  so  proud  of,  and  what  it  might  do  for  them?  Any 
man  in  any  other  line  of  business  .  .  .  fish,  shoes,  bicycles,  hats, 
door-knoh.s.  etc.,  etc.  .  .  .  does  this,  hut  not  most  newspaper  folk. 

Could  it  he  we  think  our  business  is  “different”? 

The  fact  is  that  newspapers  keep  silencing  their  presses  from 
year  to  year.  The  fact  is  that  newspapers  collected  .^3  eents 
out  of  every  advertising  dollar  in  1940  .  .  .  that  our  share  did 
not  improve  in  1941  .  •  .  and  that  this  co<-k-eyed  year  is  going 
to  find  fewer  advertising  dollars  available. 

That’s  something  we  can’t  lick  by  firing  salesmen. 

And  also  .  .  .  the  fact  is  that  advertising  properly  applied  t«>  a 
well-defined  sales  problem  and  in  adequate,  consistent  dos<-s 
has.  since  j.  W^alter  Thompson  was  a  hoy.  enabled  many  people 
to  meet  eertain  predetermim*d  sales  objectives,  build  profit*, 
keep  stockholders  cooing,  and  have  a  generally  healthy  time. 

Realistically.  th<‘re  is  nothing  else  to  believe  in  if  each  of  us 
does  not  believe  this.  If  you  profess  to  btdieve,  you  must  hack 
your  heli«*f  with  hard  cash.  It  costs  good  monev  to  be  an  adver¬ 
tiser  ...  as  your  smallest  retail  account  can  tell  you.  But  it 
brings  hack  more  money,  as  this  same  advertiser  will  also  tell 
you  ...  or  he  wouldn't  he  one. 

Wouldn't  you  like  to  he  a  successful  advertiser? 


This  is  No.  3  of  a  sarits  of  advartistmtnfs  by  EDITOR  t  PUBLISHER  to  halp  you  build 
mora  linaqa  in  1942.  Tha  na>t  of  this  sarias,  "Intansify  your  Local  Sailing,"  will  appaar  m 
this  spaca  shortly.  Raprints  of  thasa  ads  availabla  on  raquast  with  our  complimants. 
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Publisher . . .  ATTACK! 


Watch  your  newspaper  come  to  life! 


“Telliiip  It  to  Swcfney”  did  more  than  any- 
ihinf!  else  to  make  adve^ti^ing  buyers  appreciate 
■  he  unusual  attributes  of  a  great  newspaper, 
the  New  York  Daily  News.  “The  Old  Lady 
from  Dubuque”  and  all  the  fine  promotion 
Itefore  and  after  her  had  a  big  hand  in  the 
building  of  tbe  one  and  only  New  Yorker. 

Check  the  careers  of  successful  media  .  .  . 
newspapers,  magazines,  radio  chains  and  in 
dividual  stations,  and  you  will  find  promotion 
has  always  played  a  conspicuous  part  in 
parlaying  them  to  success. 

In  recent  years,  certain  magazine  and  radio 
|>eople  have  made  newspapers’  lark  of  su-tained 


and  high  calibre  promotion  the  more  noticed. 
Despite  that,  opportunity  is  still  knocking  with 
both  hands  on  the  doors  of  newspapers. 

.Start  with  the  real  promotion  religion  .  .  .  make 
a  plan  .  .  .  get  the  right  man  .  .  .  and  watch 
your  newspaper  come  to  life!  To,  readers, 
advertisers,  agencies,  every  one  with  whom  you 
do  business.  And  more  iban  that  .  .  .  how  it 
will  help  you  believe  in  yourself! 

Sure,  war  conditions  are  tough.  Today  your 
right  flank  may  be  under  pressure,  your  left 
disabled,  your  center  outnumbered. 

Come  on  then  .  .  .  ATTACK! 


For  promotion  that  will  bring  you  more  linage  in  1942 


■  •  Meri'liiiiiili.e  yuur  neu.piip.r  .xuHly  a.  you 
would  a  commercial  product. 


L%  Analyze  carefully  its  fitness  as  a  product 
lor  the  specific  needs  of  its  market  of  readers 
and  advertisers  under  todav's  conditions. 


Set  up  sound  sales  objectives  for  your  prod¬ 
uct  readers,  retail,  classified,  national,  etc. 


Build  a  sales  plan  aimed  at  accomplisbing 
these  objectives  .  .  .  integrate  personal  selling 
intelligently  with  printed  selling  .  .  .  and  stick 
with  that  plan  faithfully. 


5i  Approve  a  promotion  budget  adequate  to 
carry  on  your  full  program  .  .  .  and  don’t 
short-change  yourself  on  your  commitments. 

Put  a  top-grade,  courageous  creative  man 
in  charge  .  .  .  give  him  real  responsibility,  a 
good  contract,  competent  help  (even  agency 
counsel),  and  your  full  confidence. 

7a  Establish  his  function  as  of  equal  importance 
with  any  other  major  department  of  your  busi¬ 
ness,  let  him  attend  all  important  meetings 
and  know  what  is  going  on.  let  him  pour  ideas 
at  you  and  .  .  . 


Don’t  be  shy  when  a  space  salesman  asks  you  to  buy 


And  white  spare,  if  we  may  do  a  little  promot¬ 
ing  on  our  own,  suggests  EktiTOR  &  Publisher. 
It’s  your  obvious,  honest-to-goodness  starting 
point  for  any  space  promotion,  simply  because 
for  58  years  it  has  been  our  one  business  to 


Most  publishers  whi>  do  any  promotion  tend, 
paradoxically,  to  go  top-heavy  on  direct  mail. 
Don’t  we  do  screwy  things  though  .  .  .  when 
here  we  ourselves  are  selling  publication  space! 


Keniember  .  .  .  white  space  in  a  live  medium 
read  by  a  selective  group  of  the  right  kind  of 
people  is  the  backbone  of  any  successful  adver¬ 
tising  program. 


jirovidc  a  fnmily  circle  of  your  kind  of  people. 
Men  who  make  newspapers,  and  men  who  use 
newspapers,  read  and  believe  in  Editor  &  Pt  b- 
I.ISIIKR  .  .  .  find  it  gives  them  a  common  meet¬ 
ing  ground  to  discuss  and  study  important 
things  of  mutual  interest. 


Specifirally,  we  invite  you  to  Use  a  consistent 
schedule  of  adequate  space  in  this  newspaper 
about  newspapers  and  buibl  upon  that  rock. 
We  will  cooperate  every  way  we  can  .  .  .  with 
counsel,  with  copy,  with  data  ...  to  make  that 
program  eminently  useful  to  you.  Write  Editor 
&  Publisher,  Times  Tower,  Times  Square, 
New  York,  N.  Y. 


•Make  it  the  backbone  of  yours! 
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U.  S.  A.— PROPAGANDIST 

Ol'R  WASHINGTON  office  tells  in  this  issue  of 

a  “powerful  campaign”  planned  by  the  Office 
of  Facts  and  Figures  to  sell  the  war  effort  to  the 
nation  through  the  public  relations  agencies  of 
other  departments.  The  broad  plan  is  suggested 
by  OFF;  the  methods  of  execution  are  in  the 
hands  of  the  dejwrtments  and  bureaus.  News- 
pa{>ers.  of  course,  figure  largely  in  the  calculations 
of  the  promoters.  Wa.shington  correspondents  arc 
tc»  be  loaded  with  details  of  the  various  depart¬ 
mental  programs,  ami  expected  to  put  them  into 
shape  that  will  pass  them  through  the  home  office 
as  authentic  news  of  the  war.  And  right  here  and 
now,  we  want  to  register  our  humble  opinion  that 
the  scheme  won’t  work. 

It  will  fall  short  of  succ-css  for  the  main  reason 
that  the  government  has  no  guarantee  that  either 
the  correspondents  or  their  editors  will  view  the 
plan  through  the  .same  glasses  that  were  used  by 
its  originators.  News  is  compelling — it  must  be 
published.  Synthetic  propaganda,  on  the  other 
hand,  lacks  the  time  pressure  that  compels  pub¬ 
lication.  It  can  be  taken  or  left,  and  under 
present  space  conditions,  we  judge  that  it  will  be 
left  more  often  than  taken.  In  any  ca.se.  Uncle 
Sam  embarks  on  this  program  without  any  assur¬ 
ance  whatever  that  his  problems  and  their  pro¬ 
lapsed  solutions  will  be  pre.sentetl  in  uniform,  intel¬ 
ligible  shape  to  the  people  who  must  find  the 
ultimate  answers. 

We  haven’t  any  idea  of  what  the  program  will 
cost,  becau.se  we  don’t  know  its  pre.sent  or 
eventual  scope  and  we  can’t  estimate  the  number 
of  i>eople  involved.  We  do  know,  however,  that 
no  successful  commercial  enterprise  would  con¬ 
template  selling  its  product,  its  service,  or  its 
reputation  on  any  such  haphazard  set-up.  Its 
futility  has  been  proven  by  the  failure  of  thou- 
.sands  of  “publicity”  plans  designed  to  substitute 
for  paid  display  advertising — and  there  have  been 
thousands  of  such  failures  in  contrast  to  the  m-ca- 
sional  press  agent  succe.ss. 

No  matter  how  much  or  how  little  the  cost  of 
such  a  .scheme,  it  is  too  much  if  it  doesn’t  produce 
the  desired  results — and  we’re  just  about  ready 
to  guarantee  that  a  straight  propaganda  cam¬ 
paign  will  fail  utterly. 

If  the  United  States  did  not  jxpssess  the  most 
expert  corps  of  advertising  technicians  in  the 
world,  there  might  be  some  excu.se  for  govern¬ 
ment’s  employment  of  a  propaganda  campaign  on 
a  task  that  .screams  for  exiiert  handling  in  display 
adverti.sing  space.  Having  this  expert  help  at 
hand,  it  is  difficult  for  us  to  understand,  much 
less  approve,  the  propaganda  idea. 

.V  cfmimittec  repre.senting  the  be.st  a<lvertising 
talent  in  the  country  has  Wen  organized  as  the 
.\dvertising  Council  to  advise  the  government  on 
a<iverti.sing  problems — both  as  to  copy  and  cost. 
It  may  W  a  tragic  mistake  if  the  Advertising 
Conneirs  services  and  skills  are  not  utilized  to  the 
limit.  It  can  tell  the  Congre.ss  and  the  depart¬ 
ment  heads  how  to  employ  wisely  and  econom¬ 
ically  the  media  exactly  adapted  to  the  objectives 
which  are  now  in  mind. 

We  say  again,  and  we’ll  repeat  it  as  often  as 
nec-essarj- — our  fight  for  the  use  of  paid  display 
space  for  government  objectives  is  not  with  the 
aim  of  putting  the  newspaper’s  fingers  into  the 
public  purse.  Editor  &  Publisher  urges  the  use 
»>f  |>aid  advertising,  in  newspapers  and  in  other 
recognized  media,  because  we  Wlieve  that  in  no 
other  way  can  the  government  accomplish  the 
public  relations  tasks  that  face  it  and  Wcause  we 
Wlieve  that  any  inve.stment  in  such  advertising 
will  i>ay  for  itself  a  hundredfold. 


I  am  come  a  light  into  the  world,  that  whosoever 
helieveth  on  me  should  not  abide  in  darkness. — St. 
John  XII:  46. 


as  descriWd  on  another  page  of  this  issue,  is  Its; 
complex  than  that  of  .some  other  cities  in  thf 
.same  population  bracket  and  the  close  relatkas 
that  have  prevailed  Wtween  the  newspapers  and 
the  whole.salers  and  corner  vendors  undoubtedK 
have  had  much  to  do  with  the  immediate  suc¬ 
ce.ss  of  the  no-return  rule. 


SENSE  IN  CENSORSHIP 

LITTLE  BY  LITTLE,  we  .seem  to  W  approach¬ 
ing  a  rational  ba.sis  in  news  cen.sor.ship.  This 
vt*ek.  for  instance,  new  rules  were  issued  |)er- 
mitting  the  publication  of  local  casualty  list.s — 
im|K)rtant  news  which  was  apparently  under  the 
\\ar  Department’s  ban  .since  a  day  or  so  after 
Pearl  HarWr.  We  say  “apparently,”  becau.se 
newspa|)er.s  have  published  stories  of  many  casual¬ 
ties,  .some  obtained  from  official  sources,  others 
from  friends  or  families  <»f  the  .service  man.  The 
new  rule  recognizes  the  fact  and  makes  .sen.se. 

Not  yet.  however,  do  we  have  the  uniformity 
of  rules  on  censorship  that  we  should  have  for 
efficient  news  handling.  Men  in  charge  of  news 
for  the  .\riny  ami  Navy  at  Wa.shington  have 
frequently  differed  from  men  at  remote  field 
]K>int.s  in  ruling  on  what  was  publi.shable  new.s — 
to  the  needless  aggravation  of  newspaper  people' 
and  the  confu.sion  of  the  cen.sors  them.selves. 
That  was  probably  to  W  expecteel  of  a  new 
organization  and  .some  les.sons  have  already  been 
learned.  F'nnn  where  wc  .sit,  there  still  seems  to 
W  insufficient  liai.son  Wtween  the  .service  c-en.sors 
and  the  Office  of  Censorship — to  the  disadvantage 
of  all.  The  latter  organization  is  staffed  by  men 
who  know  news  and  who  are  more  likely  to  .sen.se 
its  value  to  the  enemy  than  an  officer  who  has 
spent  his  whole  life,  remote  from  the  civilian 
public,  in  the  practice  of  arms.  .\n<l  cen.sorship 
in  this  country  should  W  a  job  for  experts. 

We  ought  to  give  «mr  enemies  credit  f«)r  ob- 
scrvaticHi  and  <leduction  from  .scenes  and  facts 
which  have  jjassed  Wfore  their  eyes.  They  can 
.nppraist'  accomplished  fac-ts  as  well  as  we,  and  in 
theatres  of  war  so  distant  from  Washington  as 
those  now  ac'tive,  it  is  likely  that  the  Japane.se 
get  the  information  earlier  and  more  completely 
than  wc  <lo.  There  does  not  .seem  t(»  W  much 
|)oint  in  concealment  of  what  has  hapi>ened. 
What  is  im|M>rtant  to  the  enemy  is  not  the  past, 
but  the  future  and  our  plans  for  it.  Censorship 
has  a  pro|)er  function  in  .screening  that  future 
from  ho.stile  eyes  and  ears,  but  we.  doubt  that  it 
.serves  any  u.sefid  pur|K)se  in  veiling  the  past  with 
.secrecy.  The  public  doi'sn’t  exi)ect  a  grandstanfl 
scat  at  onr  battles:  it  does  ex|)ect,  in  this  era  of 
electrical  .s|H'ed,  to  get  battle  news  a  bit  more 
quickly  than  its  ancestors  did. 


NO  RETURNS  IN  ST.  LOUIS 

NEWSP.\PERS  in  St.  I^ouis  have  now  had  nearly 
two  months  of  exfieriencc  with  a  policy  of  no 
returns  on  their  circulation,  and  a  eomprehen.sive 
ie|K)rt  from  our  corres|>ondent  in  this  issue  indi¬ 
cates  tluit  latth  the  pafK'r.s  and  the  news  dealers 
are  well  plea.sed  with  the  results.  The  paix'rs 
have  gained  circidation,  in  which  the  dealers  have 
shared. 


Elimination  of  returns  promises  to  l>ecome  t 
big  problem  before  the  end  of  1942,  and  imniofi- 
ate  exploration  of  methods  that  work  will  repiv 
every  circulation  manager. 


ONE  BRAND  ALONE 

CONSL'MERS’  UNION  has  di.scltumed  hostility 
to  advertising  as  such — it  profe.sses  merely  to 
analyze  claims  made  by  atlverti.sers  and  to  give 
its  sub.scribers  what  it  regards  as  the  truth  about 
adverti.sed  goo<l.s.  Neverthele.ss  its  iiersistnt 
sneers  at  adverti.sing  copy  lend  credibility  to  the 
idea  that  the  Union  and  its  backers  would  prefer 
tt)  see  advertising  eliminated  as  a  sales  tool. 

This  abhorrence  of  advertising  was  again  ei- 
pres.sed  by  Prof.  Colston  Warne,  pn>fe.s.sor  at 
Amherst  (’ollege  and  president  of  Consumers' 
Union,  in  a  broadcast  recently  over  an  NBC  net¬ 
work.  His  previous  remarks  in  similar  vein  over 
a  Columbia  luMsk-iip  were  noted  on  this  page 
several  weeks  ago.  Now  Prof.  Warne  believo 
that  elimination  of  many  lines  of  consumer  good.' 
will  compel  the  institution  of  a  .single  standard 
government  brand  in  each  field  of  consumer 
merchandi.se  that  the  government  deems  essen¬ 
tial.  .\dverti.sing  would,  aiitomatieally,  be  elimi¬ 
nated,  and  the  consumer  would  be  brought  sum¬ 
marily  to  a  “take  it  or  leave  it”  ba.sis.  IronicaDy. 
Prof.  Warne  hints  that  the  government-branded 
articles  bear  the  name  of  “Victory.” 

It  may  Icaik  like  victory  to  Dr.  Warne  and  his 
a.ssociates  to  end  the  individuality  and  the  style 
marks,  and  the  striving  for  engineering  perfection 
that  advertising  has  stimulated  in  the  production 
of  the  things  that,  rightly  or  wrongly,  have  been 
regar<U'<l  as  characterizing  the  “.\merican  stand 
ard  of  living.”  Wc  can’t  sec  it  that  way.  If  we 
have  to  get  down  t«»  an  “ersatz,”  .scarcity,  level  of 
living  to  beat  the  Japs  an<l  the  Nazis,  we’ll  do  it. 
of  course,  but  there  won’t  be  much  savor  in  the 


Po.ssibly  the  circulation  set-up  in  St.  Louis  is  not 
typical  of  nietro|iolitan  o|)eration.s.  The  three 
newspa|)ers  have  been  fortunate  for  many  years 
in  having  circidation  executives  of  the  highest 
character.  That  has  meant  a  relative  absence  of 
cut-throat  competitive  methods,  and  it  has  made 
the  circulation  departments  a  major  factor  in  the 
jmMluction  of  revenue.  The  di.stribution  .scheme. 


winning. 

(iranted  the  Consumers'  Union  premise  thit 
there  have  Ix'eii  many  useless  gadgets  promoted 
by  adverti.sing,  it  cannot  lie  denied  that  then 
have  lieen  also  many  highly  useful  and  lienefidil 
additions  to  our  living  equipment  stimulated  by 
the  same  in.strument.  It  cannot  be  denied,  cithff 
that  ailverti.sing,  by  fostering  nia.ss  priKluction 
has  brought  within  the  reach  of  millions  coiiifort> 
that  a  few  years  ago  I'ould  lie  enjoyed  only  by  tk 
few.  Some  of  thc.si'  comforts  will  imdonbtedl.' 
have  to  Ik*  given  up  for  the  length  of  the  war.  but 
the  sacrifice  of  all  is  certainly  not  essential  l» 
putting  the  country  on  an  effective  war  fiKitinf 
We  can’t  pre.serve  that  intangible,  but  es.sentiil 
clement  called  morale  if  onr  yieople  .see  everytbinf 
that  they  have  loved  and  prizeil  .shot  from  undff 
them  by  fanatics  who  .seek  to  reform  the  whok 
.\merican  order  liehind  the  .screen  of  fighting 
victorious  war.  We  are  fighting  for  the  .\men- 
can  sy.stem  of  freedom,  one  of  the  keystones  of 
whii'h  is  a  frtH'  pre.ss.  .\nd  we  challenge  Prof 
Warne  or  any  other  critic  of  adverti.sing  to 
In'tter  ba.sis  for  a  free  pre.ss  than  the  .Vinericii' 
adverti.sing  .sy.stem,  with  all  its  admitteil  fault" 
Tho.si'  faults  can  la*  corrected,  as  their  prede 
c-essors  have  been.  The  destruction  of  a  free  pre*- 
through  the  elimination  of  adverti.sing.  woukl  k 
licvond  remedv. 


[EjIfOR  march  21,  1942 
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Charles  L.  Wadley,  former  adver¬ 
tising  staff  man  with  the  Miami 
(Okla.)  News-Record,  has  been  named 
advertising  manager  of  the  Okmulgee 
(Okla.)  Times,  succeeding  Steve  Hop- 
[JNCOLN  O’BRIEN,  publisher  of  the  kins  who  resigned  to  return  to  Marsh- 
Claremant  (N.  H.)  Daily  Eagle,  last  field,  Wis. 

Paul  S.  Ferrald,  circulation  man¬ 
ager  of  the  Bartlesville  (Okla.)  Ex¬ 
aminer  and  Enterprise,  has  been 
elected  chairman  of  the  board  of 
directors  of  the  Midwest  Circulation 
Managers’  Association. 

John  P.  Cunningham,  for  six  years 
with  the  New  York  Times,  being  man- 
...  *  •  ♦  ^Ser  of  the  Chicago  office  for  the  last 

X  rip  o  years,  has  joined  the  New  York 

Washington.  ^He  Newsweek. 


fttk  was  notified  by  the  War  Depart¬ 
ment  that  he  has 
b,  e  e  n  commis¬ 
sioned  captain  in 
the  Army.  Two 
months  ago. 
Captain  O’Brien, 
3  5 ,  volunteered 
for  service  dur¬ 
ing  a  trip  to 
Washington.  He 
has  been  first 
lieutenant  in 
command  of  the 
Fourth  Company 
Lincoln  O'Brien  of  the  New 
Hampshire  State 
Guard.  From  1929  to  1936  he  was  a 
sMond  lieutenant  and  later  first  lieu- 


FOLKS  WORTH 
KNOWING 


In  The  Editorial  Rooms 


HERMANN  B.  DEUTSCH,  widely 
known  author  and  newspaper  man, 
has  been  named  associate  editor  of 
the  New  Orleans  Item  by  Ralph  Nichol- 


TO  THE  members  of  the  Texas  News¬ 
paper  Publishers’  Association,  their 
new  president  is  known  as  Henry 
Humphrey,  edi¬ 
tor  and  general 
manager  of  the 
Texarkana  Gaz¬ 
ette  and  Daily 
News.  But  there 
was  a  time,  in 
the  earlier  years 
of  this  century, 
when  he  was 
better  known  as 
“El  Tecolote” — 
Latin  -  America 
Spanish  for  “The 
Owl.”  That  was 
when  Humphrey 
was  a  roving  Central  and  South  Amer¬ 
ican  correspondent  for  James  Gordon 


THEY 


Drew  Pearson 


Henry  Humphrey 


imant  in  the  U.  S.  Field  Artillery,  Re-  son,  publisher,  who  annoimced  Deutsch  Bennett’s  New  York  Herald.  The 


serve.  During  his  absence,  the  Daily 
Eagle  will  be  operated  imder  its  pres¬ 
ent  policy  by  an  executive  board 
head^  by  Harold  Woodward,  general 
oanager,  assisted  by  Hugh  Carter, 
business  manager  and  Kenneth  D. 
Whq>ple,  managing  editor. 

Irving  Martin,  publisher,  Stockton 
Cal.)  Record,  and  Mrs.  Martin  cele¬ 
brated  their  50th  wedding  anniversary 
on  March  9.  In  observance  of  the 


had  been  acting  in  that  capacity  for  story  goes  that  Beimett  once  wanted 


several  months,  and  was  being  granted 
deserved  recognition.  He  joined  the 
Item  in  1917. 

Edward  W.  McQuade  this  week  be¬ 
came  acting  city  editor  of  the  San 
Francisco  Examiner  as  Joshua  Ep- 
pinger,  Jr.,  city  editor,  entered  Army 
service  as  a  first  lieutenant  attached 
to  the  Air  Corps.  Mr.  Eppinger  has 
been  with  the  Examiner  17  years. 


to  get  in  touch  with  Humphrey  in  a 
hurry,  and  knew  only  that  he  was 
somewhere  in  the  wilds  of  Guatemala. 
Fortunately  the  caible  office  which  re¬ 
ceived  Bennett’s  wire  was  acquainted 
with  Humphrey’s  nickname.  A  native 
runner  was  disi>atched  to  find  “El 
Tecolote,”  and  he  did  find  him — having 
breakfast  in  a  native  village.  The 
nickname  was  given  him  because,  like 


went  Mr.  Martin  was  guest  of  honor  Mr.  McQuade,  president  of  the  San  owl,  he  seemed  never  to  sleep  but 


!itt  week  at  a  special  program  given 
the  Karl  Ross  Post,  American 
Lepon.  Newspapermen  throughout 
Califomia  were  invited  by  the  Post  to 
join  in  the  meeting  “to  honor  this 
aan  who  has  contributed  so  much  to 
!»  community,  to  Central  Califomia 
and  to  his  State  during  his  long 
oreer."  Mr.  Martin  foimded  the  Rec¬ 
ord  47  years  ago  by  purchasing  from 
a  bank  a  second-hand  newspaper 
plant  which  had  stood  idle  for  two 
.vears. 


Francisco-Oakland  guild  unit,  last 
year  was  president  of  the  San  Fran¬ 
cisco  Press  Club. 

Seton  C.  Bovee,  city  editor  of  the 
Coldwater  (Mich.)  Daily  Reporter, 
has  been  named  managing  editor  by 
the  three  new  co-owners.  The  daily 
was  recently  purchased  by  Frank  R. 
Moses,  publisher  of  the  Marshall 
(Mich.)  Evening  Chronicle;  TTiomas 
O.  Huckle,  publisher  of  the  Cadillac 
(Mich.)  Evening  News,  and  Walter 


TRAPPED 


Robert  S.  Allen 


Kennedy,  former  publisher  of  the 
Francis  S.  Murphy,  general  manager,  Albion  (Mich.)  Evening  Recorder . 

Hartford  (Conn.)  Times,  has  been  ap-  Bovee,  former  Adrian  and  Pontiac 
pointed  a  mem^r  of  the  Connecticut  (Mich.)  newspaperman,  succeeds  Roy 

Newberry,  who  has  retired. 

'Diomas  R.  Waring,  Jr.,  former  city 
editor.  Charleston  (S.  C.)  News  and 
Courier,  has  been  named  managing 

_  ^  _ ^  editor  of  the  newspaper,  succeeding 

publisher  of"the*^niston  Times  has  Thon^*  P-  Lesesne,  who  died  recently.  Gazette  and  News  are  not  the  first 
baen  added  to  the  Defense  Savings  Minshall,  state  news  editor,  has  papers  with  which  he  has  had  a  lead- 

Staff  for  Alabama  as  Deputy  Admin-  made  city  editor.  Changes  are  ing  role.  He  was  once  managing 

“trator.  He  is  on  leave  of  absence 


Alim  Enemy  Hearing  Board  by 
United  States  Attorney  General 
Panels  Biddle. 

Charles  G.  Dobbins,  president  of 
tbe  Alabama  Press  Ass^iation  and 


was  on  duty  24  hours  a  day. 

Those  working  habits  have  stuck 
with  him  to  this  day,  and  the  list  of 
his  current  or  recent  activities  fills  a 
typewritten  page.  In  addition  to 
officerships  in  multitudinous  civic  and 
charitable  organizations,  local  and  na¬ 
tional,  he  has  served  as  a  member  of 
the  Associated  Press’  advisory  board 
for  the  Southern  division;  in  1937-38 
he  was  on  the  executive  committee  of 
the  National  Association  of  Associated 
Press  Managing  Editors,  and  he  has 
also  been  chairman  of  the  Arkansas 
Associated  Press  Managing  Editors’ 
Association. 

Humphrey  says  he’s  “about  65  years 
old — exact  date  and  place  unknown.” 
His  introduction  to  journalism  was 
when  he  learned  the  printer’s  trade  in 
Chicago  in  the  early  1890’s.  The 


Hwn  the  Times. 


In  The  Business  Office 


HAROLD  W.  LAUERMAN  has  re- 
^pied  as  advertising  manager  of  the 
(Pa.)  Herald- American  and  is 
’’uw  in  the  Industrial  Relations  Dept. 
“  the  National  Tube  Co.,  McKeesport 
•“nt.  His  successor  at  the  Herald- 
A®erican  is  Roy  Jenkins  of  Charles¬ 
ton,  W.  Va. 

Wayland  Elsbree,  former  secretary 
*nd  treasurer  of  The  Legal  Intelli- 
daily  law  journal  in  Philadel- 
1^  joined  the  regional  office  of 
to*  Price  Administration. 

Frank  Corrigan  has  joined  the  local 
‘uvertising  staff  of  the  Atlanta  Consti- 
totion. 

®*al  Richardson,  national  advertis- 
^  manager  of  the  Dallas  (Tex.) 
oumal,  has  been  promoted  to  adver- 
director,  succeeding  Lynn  Cox, 
'mgned. 

J-  Scholz,  advertising  man- 
^*r  for  the  Vineland  (N.  J.)  Evening 
^riml  for  17  years  and  its  business 
since  last  July,  has  been 
^ed  advertising  and  promotion 
T^^r  of  the  Wene  Chick  Farms 
Wene  Poultry  Laboratories, 


effective  immediately.  Mr.  Waring 
joined  the  News  and  Courier  news 
staff  in  1927,  following  his  graduation 
from  the  University  of  the  South. 
Sewanee,  Tenn.  In  1929  he  went 
(Continued  on  next  page) 


was  once 
Mexican  Herald 


of 


He 

cKlitor  of  the 
Mexico  City. 

That  paper  was  suppressed,  and  its 
plant  confiscated  by  President  Car¬ 
ranza,  when  it  assumed  an  anti-admin¬ 
istration  policy. 


An  all'humor  strip  that  is  A  REAL  HIT 

BRASSBAND  BIXBY 

By  Bob  Dunn 

Writes: 

Philip  Hochstein,  editor, 

Newark,  N.  J.,  Star-Ledger 

“BRASSBAND  BIXBY  has  aroused  no  end  of 
favorable  comment.  Our  survey  is  very  encour¬ 
aging  and  I  believe  you  have  a  real  hit  in  this 
new  strip.’’ 

BRASSBAND  BIXBY  is  a  daily  comic  strip 
in  five-column  size 

Let  us  send  you  sample  releases 

PRESS  ALLIANCE,  Inc.,  235  East  45th  St.,  N.  Y.  C. 


VIERECK 


Thanks  first  to  The  Washington 
Merry-Go-Round’s  exposure  of 
him,  Nazi  agent  George  Sylvester 
Viereck  is  in  jail  now,  sentenced 
to  up  to  six  years. 

Drew  Pearson  and  Robert  S. 
.4llen  disclosed  a  year  and  a  half 
ago,  in  September,  1940,  that  Vie¬ 
reck  had  ghosted  Senator  Lun- 
deen’s  pro-Axis  speeches.  The 
columnists  revealed  later  the 
names  of  anti-British  books  cir¬ 
culated  by  Viereck,  the  names  of 
Senators  and  Congressmen  who 
had  franked  Viereck’s  Nazi 
propaganda  through  the  U.  S. 
mails. 

Denials,  loud  and  official,  followed 
every  Merry-Go-Round  disclosure. 
Congressman  Hamilton  Fish  de¬ 
nounced  the  columnists  publicly, 
the  Senate  appropriated  $5,000  to 
investigate  them. 

Flvidence  at  Viereck’s  recent  trial 
not  only  completely  confirmed 
Pearson’s  and  Allen’s  statements 
but  also  showed  the  Government’s 
case  against  the  Nazi  agitator  was 
based  largely  on  the  facts  the 
Merry  -  Go  -  Rounders  discovered 
and  published. 

Would  you  like  to  see  current 
releases  of  The  Merrv-Go-Round? 
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abroad  and  returned  that  fall  to  be¬ 
come  a  reporter  on  the  New  York 
Herald  Tribune.  In  June.  1931,  he  re¬ 
turned  to  the  News  and  Courier  as 
city  editor.  LeRoy  M.  Want.  News 
and  Courier  political  writer,  succeeds 
Mr.  Minshall  as  state  news  editor. 

Brewster  P.  Campbell,  who  came  to 
the  Kansas  City  Journal  three  and 
one-half  years  ago  with  Orville  S. 
McPherson  and  has  served  as  man¬ 
aging  editor,  has  resigned,  effective 
March  21.  Harry  Newman,  president, 
editor  and  publisher,  has  made  no 
announcement  of  a  successor  to  Camp¬ 
bell.  Campbell  said  he  had  no  im¬ 
mediate  plans  for  the  future. 

Ray  Glenn,  formerly  managing  edi¬ 
tor  of  the  Birmingham  Post,  has  joined 


EDITOR  &  PUBLISHER 

Every  Saturimy  Sinee  1U4 


Incluiint  The  Jaurnalirt  merged  1907;  Ntwipeftr- 
dom,  merged  1925;  The  Fourth  Estau,  merged  1927. 
Title!  P»tented,  Registered  Contents  Copjrrighted. 
Turn  EDITOR  &  PUBLISHER  COMPANY.  Inc. 
James  Weight  Beowh,  President 
James  Weight  Beowh,  Je.,  Fiee-President 
Chaeles  T.  Stuaet,  Treasurer 
Robeet  U.  Beowh,  Secretary _ 


General  OfUes: 

Seventeenth  Floor  Timet  Tower 
42nd  Street  snd  Brosdwsy,  New  York  Gty,  N.  Y. 
Telephones: 

BRysnt  9^2,  3053  3054,  3055  snd  305a 
A  NEWsrAEEE  roE  Maeees  or  NewspArEES 


Aethue  T.  Robb,  Editor;  Robeet  U.  Beowh, 
Managing  Editor;  Waltee  E.  Scbneidee,  Associate 
Editor;  Stephen  J.  Mohchae,  Richaeo  M.  Dobie, 

Jack  Peice,  Mbs.  S.  L.  Daee,  Librarian. _ 

James  Weight  Beowh,  Je.,  Publisher;  Chaeles  T. 
Stuaet,  Cntrral  Manager  and  Advertising  Director; 
JosiAB  B.  Keenet,  Marketing  and  Research  Manager; 
Geoege  H.  Steate,  Circulation  Manager;  Louis  A. 
Fohtaine,  Classified  Manager;  John  Johnson 
Placement  Manager. _ 


H'ashington,  D.  C.  Bureau,  Geneeal  Peess  Associa¬ 
tion,  James  J.  Butlee  snd  Geoege  H.  Manning, 
Je.,  1.376  N^ional  Press  Club  Bldg.,  Telephone 
Metropolitsn  1080. 


Chicago  Bueeau,  810  Lortdon  Guarantee  and  Acci¬ 
dent  Building,  3M  North  Michigan  Avenue  Tel.  State 
48^  Geoege  A.  Beandenbueg,,  £dttor;HAEET 

K.  Black,  Advertising  Representative, _ 

Pacific  Coast  Correspondents:  Campbell  Watson, 
2132  Drriy  Sirrrt,  Berkeley,  Cal ,  Telephone.  Thorn- 
wall  5557;  Ken  Tatloe,  i215  North  Hobart  Boul. 

Los  Angeles,  Telephone,  Hempstead  5722. _ 

Pacific  Coast  Advertising  Representative:  Duncan  A. 
Scott,  Mills  Building,  San  Francisco;  Telephone 
Sutter  J 393;  and  H’esUrn  Pacific  RHtUing,  Lot  An- 
geles,  '^lephone  Prospect  5319. 


London  Office:  Veea  Chandlee,  Manager,  “Down 
along",  Barnet  Gate  Lane,  Arkley,  Herts.,  England 
Displat  Adveetising  rates  effective  Dec.  1,  1937 
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The  single  column  forty-two  line  rate  maker  card  at 
a  cost  of  $22  per  week  earns  at  low  a  rate  on  a  52 
time  basis  at  any  other  schedule,  namely,  $181  per 
pan;  $l(n  half  page;  $57  quarter  page.  *Quarter, 
einth  and  siiteentn  pages  mutt  be  on  definite  copy 
schedule.  _ 


CLAasiriEO  Rates:  90c  per  agate  line  one  time,  70c 
per  agate  line  four  times. 


Situations  Wanted;  50c  per  agate  line  one  time; 
40e  per  agate  line  four  timet  (count  five  srordt  to 
the  Une). _ 


SuBSCEipnoH  Rates:  By  mail  payable  in  advance 
United  States  and  Island  Poatestiont,  $4  per  year; 
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the  Alabama  News  Magazine  as  asso¬ 
ciate  editor. 

Clifford  A.  Somerville,  city  editor 
of  the  Portland  (Me.)  Evening  Ex¬ 
press,  has  been  given  a  leave  of  ab¬ 
sence  in  order  to  accept  an  appoint¬ 
ment  as  executive  secretary  of  the 
Maine  State  Salvage  Committee  at 
Portland.  Somerville  was  assistant 
city  editor  in  1936  when  he  was  named 
chairman  of  the  then  new  Maine  Un¬ 
employment  Compensation  Commis¬ 
sion.  He  held  that  post  until  last 
summer  when  he  resigned  to  return 
to  the  Express  as  head  of  the  city 
room.  Harry  E.  Farnham,  assistant 
city  editor  of  the  Evening  Express, 
and  special  writer  for  that  paper  and 
the  Sunday  Telegram,  has  been  named 
acting  city  editor  during  the  absence 
of  Somerville.  Kenneth  W.  Berry  has 
been  named  assistant  city  editor. 

Alfred  A.  De'Lardi.  news  camera¬ 
man.  Philadelphia  Inquirer,  has  been 
awarded  two  of  the  six  prizes  at  this 
year’s  show  of  the  Society  of  Com¬ 
mercial  Photographers  of  Philadelphia. 
He  won  the  first  silver  plaque  in  the 
illustrative  class  and  the  second  award 
medal  in  the  scientific  and  news  class. 

Bruce  Manning,  make-up  editor  of 
the  Atlanta  Constitution,  and  Mrs. 
Manning,  are  the  parents  of  a  daugh¬ 
ter  born  on  March  8  at  Emory  Uni¬ 
versity  Hospital  in  Atlanta. 

Sam  E.  Lucchese.  of  the  Atlanta 
Constitution  copy  desk  and  Mrs. 
Lucchese  are  the  parents  of  a  daugh¬ 
ter  born  March  13  at  St.  Joseph's  In¬ 
firmary  in  Atlanta. 

Mi.ss  Maree  Shannon  has  resigned 
from  the  staff  of  the  Houston  (Tex.) 
Press.  James  Carroll,  former  staff 
member,  has  returned  to  the  staff  as 
general  assignment  man. 

Paul  Barnett,  veteran  publicity  di¬ 
rector  of  the  Yale  Athletic  Association 
will  retire  in  June  at  the  age  of  64, 
after  20  years  with  the  university 
and  with  a  background  of  20  years 
in  Connecticut  newspaper  circles  be¬ 
hind  him.  He  is  known  to  countless 
sports  editors  and  writers  as  well  as 
sports  fan.'. 

Luke  Greene,  political  writer  of  the 
Atlanta  Constitution,  has  joined  the 
department  of  education,  state  of 
Georgia. 

George  L.  Inglish,  publisher  and  edi¬ 
tor  of  the  Stniti/ord  (Tex.)  Leader, 
weekly,  and  his  twin  brother.  Charles 
R.  Inglish.  on  the  staff  of  the  Bonham 
(Tex.)  Daily  Favorite,  will  celebrate 
their  75th  birthdays  this  month. 

Rufus  Jarman,  formerly  of  the  At¬ 
lanta  Journal  staff,  has  joined  the  edi¬ 
torial  staff  of  the  St.  Louis  Post  Dis¬ 
patch. 

Raymond  August  Ollestad,  19,  who 
has  joined  the  Santa  Cruz  (Cal.)  Sen¬ 
tinel-News  as  cub  reporter,  already 
has  the  distinction  of  having  translated 
from  Norwegian  into  English  the  semi¬ 
novel,  "Spennigen’s  Land,”  or  “Land 


management  of  its  job  printing  plant. 

Manuel  Meyers,  Milwaukee  news¬ 
paperman  for  many  years  on  the  re- 
portorial  staff  of  the  Milwaukee  Post 
and  the  former  Leader,  has  been  ap¬ 
pointed  paid  publicity  man  for  the 
Milwaukee  County  (Council  of  De¬ 
fense. 

Elton  Dickson,  editor  of  the  Wynne 
(Ark.)  Star  Progress,  has  joined  the 
staff  of  the  Walnut  Ridge  (Ark.) 
Times-Dispatch. 

Caryle  Ward  has  resigned  as  asso¬ 
ciate  editor  of  the  Alabama  News 
Magazine  to  join  the  staff  of  the  Mobile 
Register. 

Jimmy  Powers,  sports  editor.  New 
York  Daily  News,  learned  a  lot  about 
snow,  and  skiing,  in  Quebec  last  week, 
when  he  spent  three  days  in  and  about 
the  city  on  the  long  runners. 

Richard  F.  Pourade,  former  man¬ 
aging  editor  of  the  San  Diego  (Cal.) 
Sun,  and  more  recently  of  the  edi¬ 
torial  staff  of  the  Hollywood  (Cal.) 
Citizen-News,  has  been  appointed  pub¬ 
lic  relations  director  of  the  San  Diego 
Club. 

Roy  E.  Shudt,  sports  editor.  Troy 
(N.  Y.)  Times  Record,  has  been  trans¬ 
ferred  to  the  copy  desk  of  the  Troy 
Record. 

Francis  X.  Martinez,  former  finan¬ 
cial  editor  of  the  suspended  Phila¬ 
delphia  Evening  Public  Ledger,  is  now- 
in  the  press  section  of  the  Coordinator 
of  Inter-American  Affairs  at  Wash¬ 
ington. 

Glenn  Saunders,  manager  of  the 
Arkansas  bureau  of  the  International 
News  Service  at  Little  Rock,  has  re¬ 
signed  to  become  a  member  of  the 
Associated  Press  staff  there  and  is  as¬ 
signed  the  state  capitol. 

Frank  Weir  and  Robert  Lynch,  for¬ 
mer  reporters,  suspended  Philadelphia 
Evening  Public  Ledger,  have  joined 
the  rewrite  staff  of  the  Philadelphia 
Inquirer.  Leo  Riordan,  former  sports 
editor  of  the  Ledger,  has  joined  the 
sports  department  of  the  Inquirer. 

Joseph  J.  McGuinness,  telegraph 
editor  of  the  Waterbury  (Conn.)  Re¬ 
publican  for  the  past  four  years,  has 
resigned  to  enter  a  defense  industry. 
C.  Robert  Abbott,  state  editor,  has 
been  transferred  to  the  telegraph  desk 
and  Delmont  W.  Baker  moves  up  from 
swing  man  to  the  state  desk.  Miss 
Celine  Koester,  music  critic,  has  been 
assigned  to  the  copy  desk.  Thomas 
Knightly,  police  reporter  for  the  Re¬ 
publican,  also  has  resigned  to  enter  a 
defense  industry.  Boardman  G.  Ges- 
tinger,  Jr.,  son  of  the  city  editor  of  the 
American  has  joined  the  Republican's 
reportorial  staff 


Fred  Evans,  editorial  writer,  ha: 
been  named  service  man’s  editor  of 
the  Jackson  (Mich.)  Citizen  Potrioi 
to  conduct  this  new  service  for  Jack- 
son  County  men  seeking  advice  and 
assistance  about  the  armed  forces. 

Cecil  Gaynor,  reporter  and  photog¬ 
rapher,  Springfield  (Mass.)  Republi¬ 
can,  is  on  sick  leave. 

Harold  L.  Call,  until  recently  ne*-, 
editor  for  WGAN,  Portland,  Me.,  radio 
station  affiliated  with  the  Evening  Ex¬ 
press,  Press  Herald  and  Sunday  Tel«- 
gram,  has  joined  the  editorial  staff  oi 
the  Express. 

William  King.  Fort  Worth  (Tex.) 
Star-Telegram  reporter,  has  accepted 
a  civil  service  appointment  as  editor 
of  a  military  news  sheet  for  soldier.- 
at  Camp  Bowie,  Texas. 

Arthur  R.  Williams,  copy  reader, 
and  William  Goodrich,  sports  writer 
both  of  the  Brooklyn  (N.  Y.)  Eagle 
are  now  in  the  ranks  of  the  Marine 
Corps  at  Parris  Island. 

Mrs.  Justine  E.  Woehrle  of  the 
Woehrle  News  Service,  New  York 
City,  is  recovering  from  a  seriou 
emergency  operation  which  she  under¬ 
went  recently. 

John  Blawis,  Albany,  N.  Y.,  resi¬ 
dent  organizer  for  the  America.' 
Newspaper  Guild,  was  injured  in  ar 
automobile  collision  March  14.  He 
received  hospital  treatment  for  lacera¬ 
tions  of  mouth,  chin  and  tongue,  th' 
latter  requiring  six  stitches. 


With  the  Colors 


DONALD  W.  REYNOLDS,  publishei 
of  the  Fort  Smith  (Ark.)  Sontfures 
American,  Times  Record  and  South- 
west-Times  Record  and  the  Okmulge 
(Okla.)  Times,  was  assigned  March  11 
by  the  United  States  Army  to  dun 
at  the  ordnance  plant  under  construc¬ 
tion  at  Pine  Bluff,  Ark.  He  holds 
reserve  commission  as  second  lieu 
tenant. 

Mack  Boswell,  telegraph  editor 
Brownwood  (Texas)  Bulletin,  ha.- 
been  inducted  into  the  army  and 
on  duty  at  Fort  Bliss,  Tex.  B: 
Havins,  courthouse  reporter,  has  bee: 
called  for  active  duty  with  the  Nav; 
Reserve. 

Hendrick  Koontz,  advertising  mar. 
ager,  Winchester  (Va.)  Evening  SU' 
reported  to  Camp  Lee  on  March  lO- 
Dan  H.  Hitchcock,  news  editor  and 
Sunday  editor  of  the  Ogden  (Utah 
Standard-Examiner,  signed  voluntarj 
induction  slip  for  service  in  the  U.  S 
Army  and  was  taken  immediately. 
Captain  Ross  H.  Wilson,  head  of  the 


Club  Rates:  The  club  rates  are  applicable  to  all 
subscriptioDt  io  any  one  organization — whether 
paid  lor  by  the  company  or  individuala.  Three 
subecriptioBt  to  separate  addresses  for  one  year  each 
or  one  subscription  for  three  years,  $10;  five  or  more 
subteriptiont  in  one  group  to  different  addresses  for 
ooe  year  at  $3.00  each  or  individual  subscriptions 
(or  five  years  at  $16.00;  additional  aubteriptions  on 
the  tame  basis — namely  three  dollart  each. _ 


Wilson  Advertising  Agency,  Cinciu 
Harold  Humphrey,  telegraph  and  was  ordered  to  report  March  h 

oil  editor  of  the  Shawnee  (Okla.)  ” 

Morning  News,  is  recovering  from  an 
operation  at  a  Shawnee  hospital. 

R.  A.  Bingham,  former  editor  of  the 

. . .  Norman  (Okla.)  Daily  Transcrivt,  has  -  - 

of  Tension,”  written  by  Eivan  Ber-  purchased  the  Jackson  Count j/ Tribune  January  returned  to  the  paper  atte 
grav,  head  of  the  Church  of  Norway  and  Altus  Advertiser.  J'  year  s  leave  of  absence  to  assist  tli- 

W.  E.  Babb,  Lombard.  Ill.,  who  in  constructing  quartermaster  corps 
a  long  newspiaper  career  was  employed 
by  the  St.  Louis  Globe-Democrat,  Chi¬ 
cago  Tribune,  Wichita  (Kan.)  Beacon 


at  Fort  Benjamin  Harrison  and  ha 
closed  his  office  and  suspended  busi¬ 
ness  for  “the  duration.” 

Louis  A.  Skaggs,  reporter,  Ogde 
(Utah)  Standard-E.Tamincr.  who  ir 


Member:  Advcrtitiiig  Federetioa  of  America,  Na- 
tioaal  Editorial  Attoaatioa,  National  Better  Business 
Bureaus  and  the  Audit  Bureau  of  Circulatioat  with 
en  arartge  audited  net  paid  “A.  B.  C.**  dreulation 
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in.lM) 

11.564 

before  the  Nazi  invasion. 

Charles  Park,  Glendale  (Cal.)  News- 
Press  sports  editor,  became  a  father, 
and  Joseph  M.  Park,  veteran  Los 
Angeles  Times  reporter,  became  a 
grandfather,  at  the  same  moment  last 
week  when  a  son  was  born  to  the 
younger  Mrs.  Park  at  Glendale. 

E.  Marion  Fosnaugh,  reporter,  and 
Gordon  Kuster,  Sunday  editor  of  the 
Columbus  (O.)  Dispatch,  are  confined 
to  Grant  Hospital  with  ear  ailments 
and  John  Fugitt.  veteran  printer,  is 
recovering  there  from  a  broken  leg 
suffered  when  he  was  run  down  by 
an  auto  while  en  route  to  work. 

James  M.  Felker,  for  six  years  a 
member  of  the  Wisconsin  Rapids 
(Wis.)  Daily  Tribune  editorial  staff, 
has  resigned  to  purchase  the  Westfield 
(Wis.)  Central  Union  and  take  over 


publicity  man,  has  been  called  to  the 
colors  of  the  U.  S.  Army. 

Eugene  Walter  for  the  past  seve' 


and  Little  Rock  (Ark.)  Gazette,  has  years  an  employe  of  the  Clevelanc 


Plain  Dealer,  the  past  two  years 
member  of  the  advertising  staff, 
inducted  into  the  armed  forces  of  the 
United  States  recently. 

Arthur  Jones,  Douglas  Lee.  Johnny 
Getsinger  and  Glenn  Martin,  former 
employes  of  the  Anderson  (S.  C  ) 


retired  as  publicity  manager  of  the 
Rock  Island  Lines  and  editor  of  the 
News  Digest,  its  house  organ. 

Dick  Herbert  has  been  made  sports 
editor  of  the  Raleigh  (N.  C.)  News  and 
Observer,  replacing  Dam  McDonald. 

who  has  entered  the  army.  Herbert,  .  .  ,  ^ 

formerly  with  the  Rocky  Mount  dependent  and  Daily  Mail  circulaOo 
(N.  C.)  Telegram,  has  been  sports  department,  have  enlisted  for  na'* 
publicist  for  N.  C.  State  College  in  service. 

recent  months.  Horace  Fowler,  for  10  years  a  mem- 

Elmer  Turnage,  Spartanburg  (S.  C.)  ber  of  the  Greenville  (S.  C.)  Ne<c^ 
Herald  proofreader,  and  Mrs.  Turnage  Piedmont  mechanical  department,  ' 
are  parents  of  a  son  born  March  11  at  been  called  to  active  army  duty  ^ 
Mary  Black  Memorial  Hospital.  Spar-  assigned  to  Fort  Jackson.  S.  C. 
tanburg.  (Continued  on  page  32) 
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Space- Buying  is  a  “ Family”  Matter 

You  can  sell  the  complete  advertiser-family 
through  promotion  in  Printers’  Ink 


Do  ALL  THE  I’EOl'LE  wlu)  iiiitiiciur  advcTlisiiij; 

decisions. .. the  presidents,  hoard  chairmen,  sales, 
acUertising  and  agency  executives  . . .  do  they  all  have  a 
true  picture  of  your  market  at  all  times?  How  they  ap¬ 
praise  your  newspaper  collectively  is  redecied  in  the 
business  you  carry. 

Our  war  economy  is  changing  market  conditions  so 
rapidly,  e.xecutives  are  com|K‘llecl  to  make  advertising 
decisions  on  the  spur  of  the  moment.  Keep  your  true 
market  story  before  your  most  im|x)rtant  prospects 
through  promotion  in  Printers’  Ink.  Be  faithfully  rep¬ 
resented  when  executives  assemble  to  make  decisions. 

.\dvertiscrs  buy  like  families.  As  your  newspajx;r  sup¬ 
plies  advertisers  with  a  direct  route  to  the  people  who 
inlluence  lamily  buying,  so  Printers’  Ink  offers  you 
cjuick,  low-cost  contacts  with  the  many  executives  who 
contribute  to  advertising  decisions. 

Every  firm  harbors  almost  as  many  opinions  about 
space-buying  as  there  are  executives.  And,  when  all  the 
opinions,  ideas  and  facts  arc  chipped  into  the  hopper, 
out  will  come  one  decision.  It  will  say;  “Your  newspajKr 
is  on  the  list,”  or,  “Sorry— next  time,  maybe.” 

Printers’  Ink  can  help  you  win  over  the  advertiser- 
family.  It  is  welcomed  among  alert  advertisers  as  the 
only  publication  edited  to  help  all  indtislries  sell  their 
prcKlucts  and  services.  It  is  the  only’  publication  truly 
balanced  in  its  editorial  appeal  to  advertising,  manage¬ 


ment,  sales  and  agency  executives.  'I'he  large  circulation 
of  Printers’  Ink  allows  you  to  tlisiribute  your  market 
facts  across  the  breadth  of  business  and  deep  into  the 
executive  chambers  where  space-buying  decisions  are 
made. 

Help  your  representatives  build  more  business  for 
your  newspaper  by  putting  Printers’  Ink  to  work  for 
you  now. 


APPROPRIATIONi  $25o,fKX)-$5oo,ooo. 

QUESTION:  What  officials  arc  factors  in  deter¬ 
mining  the  media  you  use? 

ANSWER  :  There  is  considerable  discussion  among 
all  of  our  executives  as  a  family  group  concerning 
our  advertising.  Every  one  of  us  is  vitally  inter- 
estcrl  in  its  success  and  takes  a  keen  interest  in  dis¬ 
cussing  plans.  However,  the  decisions  regarding 
media  arc  very  largely  in  the  hands  of  our  adver¬ 
tising  agency,  onr  president  and  our  advertising 
manager.  The  sjilcs  managers  freely  express  their 
likes  and  dislikes  and  discuss  media  from  the 
stand|X)int  of  the  respective  sales  territories. 
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EDITOR  &  PUBLISHEh 


More  Editors  Report  on 
Features’  Wartime  Role 

By  STEPHEN  J.  MONCHAK 

THIS  department  has  received  addi-  Tlie  reason  for  this  reluctance  seems 
tional  comment  from  syndicate  ex-  to  be  very  sound.  At  the  present  time 
ecutives  explaining  their  attitudes  on  newspaper  circulation  is  on  the  up- 
_ trend  due  to  the  extreme  public  in¬ 
terest  in  war  news.  This  news,  of 
course,  is  presented  in  all  papers  and 
to  a  great  extent  is  very  much  the 
same. 

“It  is  in  comics  and  other  features 
that  a  newspaper  must  depend  to  a 
considerable  extent  for  its  individ¬ 
uality.  Editors  who  are  taking  the 
long  view  feel  that  now  with  public 
interest  in  newspapers  at  its  highest, 
the  editor  has  the  best  opportunity  in 
history  to  sell  these  new  readers  on 
the  feature  content  of  his  paper  so 
M.  J.  Wing  Harry  B.  Baker  that  when  the  present  emergency  is 

over  he  will  be  able  to  hold  the  gains 
the  role  of  “funnies”  and  other  syndi-  that  he  has  made, 
cated  features  in  the  war,  and  as  noted  “it  is  very  evident  that  there  has 
last  week,  the  symposium  is  continued  been  a  change  of  mind  among  many 
here.  editors  and  publishers  in  recent  weeks 

The  statements  this  week  are  from  and  in  practically  every  city  one  hears 
M.  J.  Wing,  editor.  Wide  World  Fea-  the  comment  that  the  situation  is  not 
TUREs;  Henry  B.  Martin,  Jr.,  manager,  nearly  as  bad  as  they  thought  it  would 
Register  and  Tribune  Syndicate;  be.  Many  have  been  able  to  conserve 
Harry  B.  Baker,  general  manager,  space  by  editing  the  news  stories  more 
Chicago  Sun  Syndicate;  Albert  N.  sharply,  giving  a  wide  variety  of 
Leman,  editor,  McClure  Newspaper  stories  but  improving  their  readability 
Syndicate,  and  Paul  Winkler,  editor,  in  many  cases  by  so  doing.” 

Press  Alliance.  Their  remarks  follow:  Mr.  Baker:  “What  sells  newspapers? 

Sms  Need  for  Comics  News,  of  course.  But  what  else? 


Wl 

Harry  B.  Baker 


the  role  of  “funnies”  and  other  syndi¬ 
cated  features  in  the  war,  and  as  noted 


Press  Alliance.  Their  remarks  follow:  Mr.  Baker:  “What  sells  newspapers? 

Sms  Need  for  Comics  News,  of  course.  But  what  else? 

Mr.  Wing:  “Unless  a  newspaper  Every  editor  should  ask  himself  this 
wants  to  bow  out  gracefully  and  leave  before  deciding  what  to  eliminate  to 
entertainment  wholly  to  the  radio,  the  conserve  newsprint.  He  may  or  may 
movies  and  the  magazines,  this  is  not  ’'of  comics.  But  his  readers  do. 
the  time  for  it  to  shake  down  its  Every  survey  indicates  this.  Should 
comics  budget.  This  is  no  time,  more-  editor,  in  face  of  definite^  proof  of 
over,  to  shake  down  the  feature  pro-  reader  interes^  reduce  his  comic 
gram  in  general,  any  more  than  it  is  pages?  I  say  No  for  that  and  an- 
to  shake  down  general  news  content,  other  reason. 

Even  if  newspapers  should  have  to  “We  are  just  becoming  war  con- 
curtail  page  volume  because  of  paper  scious.  The  tendency  is  to  eliminate 
shortages  or  other  factors  that  are  now  everything  not  pertinent  to  war  cover- 
not  even  scheduled,  much  less  certain,  age.  But  the  average  person  wants 
there  would  be  no  valid  excuse  for  to  retain,  as  long  as  he  can,  those 
making  the  comics  page  suffer.  Or  things  in  life  that  have  given  him 
the  sports  nage,  the  woman’s  page,  the  pleasure.  Good  comics,  panels  and 
editorial  page,  or  the  general  feature  humorous  text  features  have  a  definite 
page  place  in  the  war  program.  Women’s 

“By  this  time  enough  reader  polls  features,  of  the  instructive  nature, 
have  been  taken  to  convince  editors  fijl  a.  definite  need.  Anything  that 
not  totally  engulfed  by  war  news  that  in  keeping  public  morale  at  a 

not  even  the  most  important  straight  high  level  is  definitely  not  a  waste  of 
news  in  the  world  should  be  allowed  space. 

to  crowd  the  ‘relier  departments  out  Another  point  many  editors  must 
of  the  paper.  Psychologists  as  well  as  consider  is  the  probability  of  increased 
laymen  have  called  for  relief  from  rates  for  subscriptions  and  street  sales, 
war  news.  The  argument  that  comics  Are  they  going  to  give^  their^  readers 
are  necessary  relief  is  just  as  sound  tar  more?  The  wise  editor  will 
as  ever.  There  is  no  reason  to  sup-  seek  to  improve  his  features,  not 
pose  that  youngsters  or  grownups  are  eliminate  them.” 


any  more  willing  than  ever  to  give  up 
the  newspaper  comic  strips  or  panel. 


Seen  at  Moral*  Aid 

Mr.  Leman:  “Sharpened  editorial 


In  fact,  with  dimes  disappearing  into  pencils  plus  strongest  possible  artwork 
defense  stamps,  the  youngsters  are  were  of  prime  value  in  the  Stars  and 
going  to  have  to  depend  on  newspapers  Stripes,  Army  newspaper  of  First 
instead  of  on  comic  magazines  for  World  War  fame.  But  do  what  the 
their  excitement.  Strips  and  panels  editors  could — and  there  was  no  lack 
are  visual  features — things  that  cannot  of  talent  available — the  demand  never 
^  duplicated  on  the  radio.  They  are  ceased  for  the  addition  of  color  which 
just  as  important  in  this  way  to  news-  was  unproducible  in  wartime  France, 
papers  as  are  news  pictures,  diagrams  Until  American  ingenuity  has  been 


A  Letter  to  Pegler 

THE  Dallas  (Tex.)  Journal  March 
18  printed  an  open  letter  to 
Westbrook  Pegler.  New  York 
World-Telegram  and  United 
Feature  Syndicate  columnist, 
asking  him  to  cut  short  his  va¬ 
cation  to  resume  his  attocks  on 
individuals  hamstringing  war 
production.  Pegler's  columiL 
which  has  been  discontinued 
since  March  1  when  he  went  on 
vacation  to  his  place  in  Tucson, 
Ariz.,  is  scheduled  to  be  re¬ 
sumed  March  30.  The  JoumaL 
however,  asked  the  columnist  to 
"turn  back  to  your  typewriter 
and  add  the  voice  of  your  influ¬ 
ence  to  make  the  expressed  will 
of  the  people  for  labor  low  re¬ 
forms"  felt  by  Congress.  "It  is 
your  patriotic  duty,"  the  Journal 
said. 

problems  even  more  acute  than  ours — 
play  down  hometown  trivia  and  have 
even  expanded  their  commentaries, 
features,  and  comics.” 

Mr.  Winkler:  “Before  this  war  is 
over  editors  will  be  feverishly  seeking 
the  best  available  syndicated  features. 
Newspapers  which  have  cut  down  on 
these  will  try  to  get  into  their  pages 
whatever  is  still  free.  It  will  be  a 
‘sellers’  market’  for  good  syndicated 
features — as  it  is  today  for  so  many 
other  commodities.  This  development 
is  inevitable.  Editors  will  increasingly 
feel  the  urge  to  offer  to  their  readers 
the  right  type  of  entertainment  and 
‘background’  material,  because  actual 
war  news  will  be  almost  uniform  in 
all  papers. 

“To  meet  the  increased  production 
costs,  newspapers  will  have  to  raise 
their  sales  prices.  The  magazines  have 
already  pointed  the  way.  This  is  the 
only  sound  solution — one  which  satis¬ 
factorily  solves  the  problem.  The  pub¬ 
lic  will  be  glad  to  pay  the  increased 
price,  especially  if,  as  compensation,  it 
can  enjoy  more  and  better  features.” 

Pearson,  Allen  Exposed  Viereck 

CREDIT  Drew  Pearson  and  Robert  S. 

Allen,  co-authors  of  the  “Washing¬ 
ton  Merry-Go-Round”  for  United 
Feature  Syndicate,  for  having  re¬ 
vealed  in  their  columns  much  of  the 
evidence  that  convicted  George  Syl¬ 
vester  Viereck  of  failing  to  register  as 
an  enemy  alien  agent.  The  first  dis¬ 
closure  regarding  the  Nazi  agent’s  ac¬ 
tivities  was  published  by  Pearson  and 
Allen  Sept.  13,  1940,  when  they  re¬ 
vealed  that  Viereck  was  ghostwriting 
Senator  Lundeen’s  speeches  at  the 
time  the  Senator  was  killed  in  an  air- 


and  maps. 

Fcatares  Important  Today 


plane  accident.  That  story  was  fol- 
lowed  by  a  storm  of  denials  from  hi^ 
officials,  and  a  $5,000  Senate  appropria- 
tion  to  investigate  the  authors. 

However,  Pearson  and  Allen  con¬ 
tinued  with  other  important  dis¬ 
closures,  naming  names  and  calling 
for  a  showdown  on  vmder  cover  propa¬ 
ganda  which  seemed  to  be  play¬ 
ing  into  the  hands  of  a  potential 
enemy. 

They  disclosed  names  of  all  anti- 
British  books  circulated  by  Viereck 
under  the  guise  of  a  “patriotic  Amer¬ 
ican”  publishing  firm;  they  told  how 
Lundeen’s  speeches,  written  by  Vie¬ 
reck,  were  franked  out  to  lists  of 
names  supplied  by  the  German  Em¬ 
bassy,  the  Bund,  and  various  other 
German-American  groups.  They  also 
named  Senators  and  Congressmen 
whose  mailing  franks  were  used  in 
this  propaganda  racket.  All  of  this 
became  a  matter  of  sworn  testimony 
at  the  Viereck  trial. 

On  Oct.  21,  1940,  Pearson  and  Allen 
revealed  that  Congressman  Hamilton 
Fish  had  rented  his  house  to  the  Ger¬ 
man  Consul  General  in  New  York. 
Thereafter,  Fish  denounced  the  Merry- 
Go-Round  authors  on  the  floor  of  the 
House.  At  the  Viereck  trial,  however. 
Fish  was  shown  to  have  been  a  central 
figure  in  franking  speeches  inspired 
by  Viereck,  and  his  secretary,  now 
convicted  of  perjury,  was  shown  to 
have  spent  thousands  of  dollars  of 
Nazi  agent  Viereck’s  money  for  mail¬ 
ing  out  franked  speeches. 

In  the  trial  it  was  testified  that  Con¬ 
gressman  Sweeney  of  Ohio  was  vice- 
chairman  of  the  Make  Europe  Pay 
War  Debts  committee,  an  organization 
financed  by  Viereck,  and  some  of 
Sweeney’s  own  speeches  were  used  in 
the  Viereck  publicity  network.  Con¬ 
gressman  Sweeney  had  previously 
(Continued  on  page  37) 


exhausted  I  believe  it  is  the  job  of 
newspapermen  to  find  a  way  in  which 


“When  and  if  a  pinch  really  does  the  demand  for  color  can  be  met. 
occur,  of  course,  something  will  have  “Confused  brains  and  shaky  nerves 
to  give.  But  American  editors  should  destroy  morale.  Syndicates  are  pre- 
be  no  less  knowing  than  those  of  the  eminently  fitted  to  combat  this  dan- 
great  English  papers  who,  with  four  gerous  state.  News  gives  what-when- 
pages  to  play  wiUi,  have  granted  fea-  where  but  the  public  also  must  under- 
tures  their  full  proportionate  space.”  stand  the  how-and-why  of  cataclysmic 
Mr.  Martin;  “I  have  just  concluded  events.  It  hungers  for  the  backgroimd, 
a  rather  extensive  tour  of  the  eastern  under-surface,  unmuzzled  facts  of  life, 
section  of  the  country  and  have  found  It  needs  the  escapist  release  of  comics, 
that  while  editors  are  conscious  of  the  fiction  and  light  features  to  prevent 
fact  that  there  may  be  a  curtailment  jitters.  No  other  agency  can  do  these 
in  newsprint,  they  are  very  reluctant  two  jobs  so  well.  Local  news  can  be 
to  cut  the  use  of  comics  and  other  condensed  to  meet  space  pressure, 
features  which  they  are  now  using.  Successful  British  papers — with  war 


HOE 

precision 

SHAVING 

MACHINES 

for  smoother  shaving 
of  Flat  &  Curved  Plates 

Write  lor  illustrated  bulletin 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

*  (at  East  River),  New  York,  N.Y. 


SCOTT 

Printed-Web 

Control 

eliminates  sagging  and 
swaying  of  webs. 

Assures  accurate  reg¬ 
ister  and  uniform  fold¬ 
ing.  No  other  press  has 
the  Scott  Printed-Web 
Control. 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


newspaper  NEWS 


Australia 

•  The  only  journal  giving  th* 
news  of  edvertisers,  adverfii* 
ing,  publishing,  printing  and 
commercial  broadcasting  k 
Australia  and  New  Zealand. 

If  you  are  planning  sales  cam* 
paigns  or  are  Interested  in 
these  territories  read 

NEWSPAPER  NEWS 

Published  Monthly 

Subscription  rate  $1.50  per  ye*' 
post  free 

Warteick  Bldg.^  Hrunilton  St.,  Sydnef 


fOR  MARCH  21,  1942 


27 


NEWSMEN  OF  THE 
CHICAGO  SUN’S 
WIRE  SERVICES 
MADE  ... 


.*.these Could  Have  Been 
on  Your  FRONT  PAGE! 


NEWS  BEAT  NO.  1  —Edward  Angly’s  story,  and  news  beat  of  this  war, 
"Yanks  in  Australia.”  This  sensational  "first”  drew  international  attention 
...was  carried  by  many  American  newspapers  from  coast-to-coast... broad¬ 
cast  by  America’s  major  networks  .  .  .  printed  by  the  British  press. 


NEWS  BEAT  NO.  2  —  Harry  Lang’s  story  of  "U.S.  Trotjps  Rush  Alaska 
Road.”  Lang  was  there  on  the  spot  to  bring  the  dramatic  suiry  of  thou¬ 
sands  of  American  soldiers  about  to  smash  a  highway  through  Canada’s 
vast  wilderness  ...  a  road  over  which  more  American  soldiers  and  guns 
will  travel.  A  story  so  important,  so  revealing,  the  Canadian  Parliament 
discussed  it  next  day. 


NEWS  BEAT  NO.  3 — H.  R.  Knickerbocker’s  exclusive  story  of  the  U.S. 
Naval  forces  that  mopped  up  the  Japanese  in  the  Gilbert  and  Marshall 
islands,  vital  to  the  protection  of  American  convoys,  and  the  arrival  of  the 
American  Armada  in  New  Zealand.  You’ll  recall,  Knick  '•'went  fishing” 
for  30  days  and  turned  up  with  this  outstanding  news  beat. 


Give  your  readers  exclusive  stories  from  these  and  other  able 
Sun  writers  who  operate  “away  from  the  pack!”  Let  them  in  on 
great  news  beats  like  the  3  above  .  .  .  each  so  important  their 
very  publication  makes  news!  Write  or  wire  today  for  full  infor¬ 
mation  and  terms  on  The  Chicago  Sun’s  Wire  Services. 


As  Editor  &  Publisher  goes 
to  press,  Knickerbocker 
comes  through  with  another 
explicit — "MacArthur’s  thrill¬ 
ing  dash  to  Australia.” 


400  W.  MADISON  ST.  /  CHICAGO,  ILL 

Harry  Baker,  General  Manager 
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Daily’s  Readership  Study 
Helps  Newspaper  Cause 


By  T.  S.  mVIN 


THE  front  page  of  the  Goldsboro  (N. 

C.)  News-Argtis  for  August  28,  1941, 
carried  an  S-column  banner,  “Nazis 
Cut  Rail  Lines  to  Vital  Russian  Cities.” 

It  also  carried,  in  the  lower  left- 
hand  sector,  a  S-column  picture  of 
George  Hodgin,  11,  a  local  yoxmgster 
who  had  built  a  complete  miniature 
circus  entirely  of  toothpicks. 

Whatever  they  may  show  about 
human  nature,  the  facts  are  these:  that 
of  every  100  readers  of  the  News- 
Argus  that  day,  85  men  and  60  women 
read  the  shouting  banner  headline; 
while  86  men  and  91  women  looked 
at  the  picture  of  the  kid  and  his  tiny 
circus. 

Readership  Facts 

We’ll  leave  the  human  nature  angle 
to  anybody  interested.  Our  concern 
is  widi  the  readership  facts  and  their 
importance  in  the  business  of  making 
and  selling  newspapers.  Facts  such 
as  these,  emerging  every  month  from 
the  Continuing  Study  of  Newspaper 
Reading,  are  making  that  business 
more  intelligent.  They  are  guiding 
editors  to  more  intelligent  making  of 
newspap>ers — intelligent  in  the  sense 
that  they  know  more  about  what 
readers  really  read.  And  they  are 
guiding  advertisers  to  more  intelligent 
use  of  newspapers. 

That  is  why  Talbot  Patrick,  presi¬ 
dent  of  the  News-Argus,  is  to  be 
highly  commended  for  his  part  in 
making  available  a  readership  study  of 
his  newspaper.  Although  this  study 
is  not  a  part  of  the  Continuing  Study 
of  Newspaper  Reading,  it  fits  properly 
into  that  whole  body  of  research — 
and  will  undoubtedly  be  treated  by 
editors  and  advertising  people  as  a 
part  of  it. 

The  News-Argus  study  is  the  work 
of  Charles  L.  Allen,  assistant  dean 
and  director  of  research  of  the  Medill 
School  of  Journalism,  Northwestern 
University.  He  has  done  other  studies 
of  a  similar  nature  for  other  news¬ 
papers.  Every  such  study,  and  the 
field  is  wide  open  for  many,  many 
more,  is  welcome  because  it  helps 
the  whole  cause  of  the  newspaper. 
Facts  always  help — and  facts  about  the 
product  are  probably  ^rcer  in  the 
newspaper  business  than  in  any  other. 

Easy  to  Canprakaad 
The  study  follows  the  same  general 
lines  of  those  in  the  Continuing  Study, 
although  our  impression  is  that  Mr. 
Allen’s  use  of  charts  and  bar-graphs 
makes  this  one  somewhat  easier  to 
comprehend  quickly.  One  amazing 
fact  the  study  brings  out,  mentioned 
by  Mr.  Allen  in  his  brief  but  excel¬ 
lent  introduction,  is  that  there  is  ap¬ 
parently  no  truth  in  the  old  gag  tlwt 
“nothing  is  so  dead  as  yesterday’s 
newspaper.”  This  study  shows  that 
women  keep  the  paper  around  the 
house  for  an  average  of  26  days,  men 
for  14  days.  Further,  that  62%  of  the 
women  and  23%  of  the  men  clip  some 
part  of  the  paper  to  keep  permanently. 

Mr.  Patrick  plans  good  use  of  this 
study.  “We  are  having  a  barbecue 
supper,”  he  writes,  “for  advertisers 
and  potential  advertisers.  There  will 
be  a  talk  on  what  some  of  the  things 
in  this  study  mean  and  the  general 
benefits  of  newspaper  as  compared 
with  other  kinds  of  advertising.  The 
expense  of  this,  of  course,  is  pretty 
big  for  a  paper  doing  the  business  we 
do.  But  I  believe  that  times  out  of 
the  ordinary  call  for  effort  out  of  the 
ordinary,  including  promotion  expense 
out  of  the  ordinary,  with  intent  to 


gain  benefit  in  the  far  as  well  as  in 
the  immediate  future.” 


Radio  Claims  All 

SOME  amusing  stories  are  being  told 

about  the  extravagant  claims  radio 
stations  are  making  of  advertising  re¬ 
sults.  One  station,  we  heard  this 
week,  issued  a  promotion  piece  re¬ 
porting  tremendous  results  for  an  ad¬ 
vertiser  who  had  used  a  series  of 
brief  station-break  announcements. 
The  implication  of  the  piece  was  that 
radio  had  done  it  all.  But  in  small 
type,  hidden  away  at  the  bottom  of 
the  piece,  was  a  note  about  “supple¬ 
mentary”  media  used.  These  “supple¬ 
mentary”  media  included  a  list  of 
newspapers  as  long  as  a  promotion 
manager’s  arm,  and  a  good  list  of 
national  magazines. 

In  another  instance  of  which  we 
heard  this  week,  a  radio  station 
claimed  a  tremendous  result  for  a 
grocery  product  which  had  been  using 
spot  annoimcements.  No  mention  was 
made  here  of  other  media,  despite  the 
fact  that  the  advertiser  used  a  sub¬ 
stantial  volume  of  newspaper  space. 
Surely,  in  all  honesty,  even  the  radio 
people  will  admit  that  newspaper  ad¬ 
vertising  does  some  good? 

Extravagant  claims  of  this  nature 
can  be  left  alone  in  the  sure  knowl¬ 
edge  that  they  will  boomerang.  Or 
they  can  be  trounced  on  immediately 
and  made  to  look  as  ridiculous  as  they 
are.  In  such  a  case,  appeal  to  the 
advertiser’s  sense  of  fair  play  should 
certainly  succeed  in  making  him  sore 
at  the  radio  people. 


Brands  in  Ohio 


WE  hope  we’re  not  rushing  foolishly 
into  an  argument  with  a  college 
professor,  especially  over  such  an 
arguable  subject  as  research,  but  we 
find  it  hard  to  accept  without  ques¬ 
tion  a  study  recently  issued  by  the 
Bureau  of  Business  Research  of  Kent 
State  University,  Kent,  Ohio.  The 
study  is  titled,  “A  Survey  of  Brand 
Consciousness  and  Brand  Usage  in 
Northeastern  Ohio  among  Middle- 
Income  Urban  and  Rural  Housewives 
of  Fourteen  Selected  Household  Prod¬ 
ucts.” 


two  kinds  of  questions  to  ascertain 
consumer  brand  consciousness.  One, 
“What  (kind  of  product)  sponsors  on 
the  radio  (name  or  program  star)?” 
Two,  “What  (kind  of  product)  adver¬ 
tises  (slogan  or  other  advertising 
identification)  ?” 

The  weight,  you  see,  is  all  with 
radio.  Radio  is  specifically  mentioned 
in  the  question.  And  the  glamoiu: 
and  publicity  and  fame  of  some  Holly¬ 
wood  star,  rarely  confined  to  the  radio 
program  alone,  is  certainly  calculated 
to  make  more  of  an  impression  upon 
consumers  than  a  mere  product  ad¬ 
vertising  slogan,  however  brilliant  and 
unforgettable  that  slogan  may  be. 

There  is  nothing  new  or  startling 
in  Dr.  Wolfe’s  findings  that  product 
users  are  better  able  to  identify  ad¬ 
vertising  slogans  and  radio  programs 
than  non-users.  Or  in  the  finding  that 
“more  effective  advertising  appeals 
may  possibly  alienate  certain  users  of 
other  brands  because  much  spade 
work  has  already  been  done.” 

On  the  other  hand,  his  finding  that 
consumers  are  more  impressed  by 
advertising  slogans  than  by  radio 
shows  is  one  we  have  not  seen  before 
and  an  interesting  and  significant  one. 
We  wish  the  whole  study  were  more 
credible  if  only  for  the  sake  of  bring¬ 
ing  this  point  home  with  greater  con¬ 
fidence  in  its  source. 


The  study,  based  on  field  investi¬ 
gations  made  last  June,  is  written 
by  ©r.  Harry  Deane  Wolfe,  director 
of  the  Bureau  of  Business  Research. 
It  covers  coffee,  gelatine  dessert, 
canned  soups,  cereals,  soaps  and  denti¬ 
frices.  It  is  based  on  2410  samples  in 
20  cities  and  towns  and  rural  areas 
in  11  counties. 


newspapers,  too?  Such  promotion,  it 
seems  to  us,  could  fit  in  well  ri^ 
along  with  this  radio  promotion. 
However.  ... 


It  was,  as  Dr.  Wolfe  explains,  a 
“doorstep”  survey  rather  than  a 
“pantry”  survey — the  doorstep  recol¬ 
lection  of  products  “regularly  used,” 
in  Dr.  Wolfe’s  opinion,  being  better 
than  a  census  of  products  actually  on 
the  pantry  shelf  because  these  may 
no  longer  be  used  or  may  be  dealer 
substitutions.  The  point  seems  to  have 
some  validity,  although  not  enough, 
it  seems  to  us,  to  offset  the  faultiness 
of  consumer  recollections. 

But  our  main  objection  to  Dr. 
Wolfe’s  study  is  that  it  seems  to  be 
heavily  weighted  in  favor  of  radio 
as  against  other  advertising  media. 
From  the  way  his  study  was  made,  his 
conclusion  that  radio  is  far  superior 
than  newspapers  or  magazines  for 
advertising  the  products  covered  in 
his  study  is  almost  inescapable. 

The  fault,  as  we  see  it,  is  in  Dr. 
Wolfe’s  leading  questions.  He  asked 
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Swyers  Heads  N.  Y.  Group 

RICHARD  SWYERS  of  the  New  York 
Sun  has  been  elected  president  of 
the  New  York  Newspaper  Promotiot 
Group,  succeeding  Howard  Roper  d 
the  New  York  News.  Wilson  Baden  of 
the  Wall  Street  Journal  has  been 
named  secretary,  succeeding  Irvin  S. 
Taubkin  of  the  New  York  Times. 


"New  England  at  War" 
Series  in  Providence 


The  Providence  (R.  I.)  Enenwj 
Bulletin  and  Sunday  Journal  on  Mardi 
12  started  a  series  of  reports  on  “New 
England  At  War,”  telling  of  the  con¬ 
version  of  small  plants  in  that  area 
to  war  industries. 

The  articles  are  appearing  on  Tues¬ 
days  and  Thursdays  in  the  Bulletin 
and  on  Sundays  in  the  Journal.  Staff 
men  were  sent  into  every  large  com¬ 
munity  throughout  New  England  to 
determine  Yankee  contributions  to  the 
war  effort  and  the  effect  of  industrial 
conversions  upon  the  area’s  economic 
conditions  and  the  lives  of  the  people. 


In  the  Bag 

FROM  the  St.  Louis  Globe-Democrat 

— a  broadside  on  the  theme  that 
markets  are  people,  showing  pictures 
of  the  crowds  of  people  that  attended 
a  few  of  last  year’s  Globe-Democrat- 
sponsored  events,  pointing  out  that 
these  are  only  a  few  of  the  people  the 
Globe-Democrat  delivers  as  a  market. 

From  O’Mcura  and  Ormsbee,  the 
publishers’  representatives — an  inter¬ 
esting  and  iriormative  4-page  news 
bulletin  on  the  situation  in  Hawaii. 
The  situation,  to  tell  you  briefly,  is 
good.  Just  one  fact  from  the  bulletin: 
circulation  of  the  Honolulu  Star-Bul¬ 
letin  before  Pearl  Harbor  was  running 
a  little  over  50,000;  the  day  after  Pearl 
Harbor,  it  touched  126,000;  since  then, 
it  has  been  naming  well  over  60,000. 

From  WSGN,  Birmingham,  Ala. — 
a  neat  file  folder  containing  circula¬ 
tion  and  market  data.  A  valuable  pro¬ 
motion,  we’re  sure,  but  one  that  leaves 
us  slightly  bewildered  about  one 
point.  Covering  memo  is  signed  by 
Bob  Venn,  sales  promotion  manager 
of  the  Birmingham  News  Co.,  pub¬ 
lishers  of  the  Birmingham  News  and 
Age-Herald,  with  which  the  radio 
station  is  aJBUiated.  Only  other  note 
of  this  connection  is  on  the  back  of 
the  folder.  The  material  in  the  folder 
reports  some  excellent  advertising  re¬ 
sults  from  WSGN.  Didn’t  newspaper 
advertising  figure  at  all?  Doesn’t  the 
parent  company  care  to  promote  its 
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EAGLE  GOES  TO  WAR 

The  Berkshire  Evening  Eagle,  Pitts¬ 
field,  Mass.,  March  12  appeared  with 
a  redesigned  name  plate — a  fitting 
eagle  in  offensive  flight,  wings  furi¬ 
ously  beating,  talons  poised  to  strike 
with  a  “V”  as  ba^ground.  Hie 
Eagle’s  symbolic  star-studded  shidd 
has  been  discarded  and  stored  away 
for  the  duration.  According  to  George 
W.  Edman,  managing  editor,  “the  old 
bird  had  been  imdisturbed  since  it 
first  appeared.  Sept.  1,  1907.” 
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enough  light  for  adequate  lighting  of 
large  operations,  including  assembly 
lines,  was  to  be  achieved  it  obviously 
called  for  multiple  flash,  frequently  us¬ 
ing  20  or  30  bulbs.  The  moving  ma¬ 
chinery,  the  assembly  line  itself,  and  photographic  department  of  -1 

the  munerous  workers  milling  around  Birmingham  | 

all  over  the  location  made  the  usual  News- Age -Her- 
flash  system,  involving  the  use  of  aid,  is  rounding 
30,000  prints  per  month,  it  remains  wires  in  any  degree,  impractical.  out  20  years  as 
without  its  own  facilities  for  this  mass  Wires  were  being  tripped  over,  re-  a  “camera 
production.  Some  of  the  negatives  are  flectors  knocked  down,  etc.  The  only  knight.”  He  has 
developed  in  the  field  and  the  others  solution  was  to  rig  up  a  synchronized  been  with  the  !P 
that  are  sent  in  for  processing  are  flash  system  in  which  no  wires  would  News  -  Age  -  Her- 
done  at  the  laboratories  of  another  appear.  The  answer  was  a  series  of  aid  for  Ig  years 
branch  of  the  government.  reflectors,  booster  boxes  and  a  short  and  prior  to  that  ^ 

The  cameramen  are  on  a  civilian  wave  radio  system  to  actuate  same,  he  was  staff  pho- 
civil  service  status  £ind  are  hand  picked  This  system  was  developed  by  Dr.  tographer  for 
for  the  particular  type  of  work  de-  Heiland  who  has  been  experimenting  about  4  years 
manded  of  this  department.  Most  with  it  for  some  time.  with  the  Atlanta 

of  the  work  is  of  a  technical  or  com-  The  set  up  is  sufficiently  flexible  so  Journal.  Even  1^^  j 
mercial  phase,  hence,  the  men  are  not  that  not  only  can  an  indefinite  numl^r  prior  to  that  he 
specialized  in  news  photography  al-  flash-bulbs  be  synchronized  with  had  his  fling  as  a  quick  finish  phou 
though  most  of  them  have  had  some  the  camera  shutter  without  the  use  of  '  •  .... 

exoerience  in  magazine  and  roto  sec-  wires,  but  also  the  camera 


New  Radio  Units  Will 
Fire  Flashes  in  Series 


Camera  Knight 


rapher  in  a  carnival  and  then  asi 

_ , _  _ _ _  ,  itself  can  commercial  photographer.  He  sta.-J 

tion  work.  As  the  program  under  ^  raised  to  otherwise  inaccesible  posi-  taking  photos  back  in  1912  and  was] 
Nelson  expands,  the  photographers  tions  and  pictures  taken.  The  photog-  tintype  artist  for  years,  using  a  car- 
will  be  qualified  to  meet  the  special  rapher  controls  the  tripping  of  the  era  with  eight  lens, 
requirements  of  almost  any  type  pub-  shutter  and  flash  system  with  a  send-  The  honor  came  to  Carter  in  1940] 
lication.  ing  set  that  may  be  located  several  submitting  the  three  best  commerci 

Practically  every  picture  taken  by  hundred  yards  distant  from  the  cam-  illustrations  in  the  annual  show  of  tj 
them  is  for  publication.  An  unusual  This  tecl^cal  development  adds  Southeastern  Photographers’  Assecu- 

schedule  has  been  set  up  by  Nelson  ®  dimension  to  industrial  photog-  tion,  held  that  year  in  Atlanta.  B 
wherein  any  newspaper  or  magazine  raphy.  has  a  certificate  to  show  for  th 

may  obtain  without  cost  pictures  of  any  The  uses  of  this  setup,^  however,  award. 

activity  of  the  governmental  depart-  extend  beyond  manufacturing  plants.  in  his  newspaper  career  he  has  ct 
ments  mentioned  above.  A  special  large  matings  where  a  hasty  setup,  ered  about  every  kind  of  assigrane 

bulletin  is  sent  out  daily  and  weekly  ^thout  wires  for  people  to  trip  over,  but  the  one  he  remembers  best  bcca^ 

annovmcing  the  pictorial  coverage  al-  ^  desired,  this  will  work  beautifully,  it  happened  back  when  he  was  m 

_ _  ready  made  available.  The  editor  several  shots  where  lighting  must 

,  ,  ,  u  .1  j  j-  1-  need  only  select  the  subject  and  make  close  to  the  subject  and  yet  wires 

A  eloseup  of  three  Holland  radio  unih  for  photos  covering  it.  Nelson  kept  out  of  the  field  of  the  picture 

rafiulb^rr^e  One  J'x 

may  be  used  by  the  photographer  to  send  and  if  this  be  insufficient  or  an-  Develop  Own  Units 

the  impulse.  Flash-bulb  apparatus  may  be  other  angle  to  the  feature  be  desired  gpEElD  flash  photography  is  making 

attached  to  the  top  of  the  other  boxes  e  comp  les  wi  h  alaCTity.  great  inroads  on  the  small  newspa- 

and  placed  anywhere  within  the  radio  One  slog^  invented  by  him  and  en-  of  the  country.  The  popular 

range.  The  impulse  can  also  fire  the  forced  rigidly  IS,  No  Handouts.  De-  stroboscopic  principle  is  being  adapted 
camera  which  may  be  several  hundred  fined  in  plam  words.  Bill  Nelson  states  by  many  cameramen  and  in  some  in - 
feet  from  the  cameraman.  Aat  it  means,  if  you  want  pictures  are  constructed  by 

mont  Vias  sinr-a  hwoTTw.  an  ication  you  ran  have  them,  photographers.  Last  week,  we 

government  thst  iieis  since  become  an  but  thev  are  not  canned  codv  to  satisfv  •  j  il  ^  xi. 

important  function  of  the  OEM.  As  idle  curiosity  ’”  ^  received  a  fu  1  page  clipping  from  the 

Janesville  (Wis.)  Gazette  which 

Sd  the  sc^pi  of^NelLn’s  activities  *®'''**  showed  the  results  of  a  unit  built  by 

Todav  he  has  a  staff  of  five  specialists  Nelson  is  not  a  photographer  but  has  the  staff  lens-lads.  This  newspaper 
and  an  adtoionalraCw  of  Xto^a-  ^  sympathy  for  the  problems  of  designates  its  outfit  the  “Strobo-Ray.” 

cameramen.  He  had  studied  all  Incidentally,  the  Gazette  infoims  us 
P  ^  the  mechanics  of  the  profession  with  that  172  pages  of  local  news  pictures 

■,  ,  a  view  to  providing  the  photographers  were  published  in  its  editions  during 

Nelson  s  department  now  covers  all  ^ith  all  possible  assistance.  When  he  the  year  of  1941,  and  all  the  produc- 
civilian  aspects  of  the  war  program  learned  that  Dr.  Heiland  of  Denver  tion  including  the  photo-engraving 
ej^pt.  Army,  Navy,  Aviation  and  bad  been  working  on  an  invention  that  was  done  in  its  own  plant.  Congrat- 
omer  military  activities.  It  produces  solve  all  the  difficulties  of  multi-  ulations  to  the  Gazette  for  its  far- 

pictorial  rerardmgs  of  we  operations  pig  flash  he  contacted  the  inventor  sighted  policy  of  forging  ahead  with 
of  the  War  Prcmuction^ward,  Cmlian  bas  installed  this  equipment,  modem  photographic  equipment  and 

^nservation  Coip^  Office  of  P^ce  ^he  major  portion  of  the  photo-  its  applications  especially  to  local  cov- 
Control  Industrial  Productions,  CivU-  g^apbic  work  has  been  and  stUl  is  erage. 
mn  Defense,  Rationing  and  Labor  performed  in  industrial  plants,  most 

Boards.  Considering  the  vast  field  gf  them  housing  large  assembly  line  Cut  Down  on  Photos 

operations  of  one  kind  or  another.  THE  South  Bend  (Ind.)  Tribune,  in 
j  '  many  in  moving  machinery,  moving  its  columns  March  9  announced  its 

Though  the  department  produces  overhead  cranes,  etc.  The  photo-  seventieth  birthday  and  also  the  fact 
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worthy. 
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Good  Soldiers,  They  Merit 
Q  the  Best  of  Ammimition 


today.  Coupled  with  abUtt 
and  intelligence  they  can 
guided  to  the  benefit  of  w 
community  and  the  profit  * 
the  publi&er. 

When  employers  ws#l 
prompt  and  sdei^ve  servtoa 
they  write  or  wire 


•  Printing  craftsmen,  continually 
alert  for  emergency  action,  have 
this  in  common  with  the  nation’s 
fighting  forces — They  deserve  the 
best  in  armament  and  munitions 
of  their  trade  .  .  .  equipment 
modern  in  every  detail,  the  finest 
materials,  including  Certified 
Mats,  for  speedy,  press-time  ac¬ 
tion. 
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SPEED  AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS  COVERAGE 


Finney  Handled 
First  Navy 
Ad  Campaign 


llie  only  successful  formula  for  ad- 
urtising  is  trial  and  error,  based  on 
actual  sales  figures,  says  Frank  Fin- 

Hney,  president  of 
Street  &  Finney, 
advertising 
agency. 

“In  my  time 
I’ve  tried  all  of 
the  copy  testing 
techniques  and 
research  ideas 
and  I  don’t  see 
much  in  them. 
The  trouble  is 
that  too  many  of 
these  techniques 
Frank  Flnnay  neglect  the  para¬ 
mount  fact  that 
the  one  test  of  an  advertisement  is 
whether  it  sells  its  product  at  a  profit. 
How  the  ad  looks  or  how  well  it  is 
read  doesn’t  make  any  difference  if  it 
can’t  sell.” 

Mr.  Finney,  whose  agency  special¬ 
izes  in  proprietary  medicine  accounts, 
has  been  in  the  business  40  years.  At 
68  he  is  still  going  strong,  with  no 
‘I’d  die  in  two 


New  York  City,  went  through 
the  first  World  War  with  no 
tiouble  at  all.  As  a  matter  of  fact, 
as  he  remembers  it,  business  was  bet¬ 
ter  than  ever.  Right  in  the  middle  of 
it  Mr.  Finney  says,  the  Winchester 
Firearms  Co.  which  had  big  war  or¬ 
ders,  opened  with  an  advertising  cam¬ 
paign,  and  United  Drug  Co.,  one  of  his 
biggest  accounts,  led  off  with  one  of 
its  biggest  advertising  drives. 

“There  was  no  trouble  persuading 
your  clients  to  advertise  in  those 
days,”  he  says.  “We  had  as  much 
business  as  we  could  take  care  of  and 
often  it  was  difficult  to  buy  space, 
particularly  in  magazines.” 

Mr.  Finney  recalls  that  after  the 
World  War,  many  big  advertisers  got 
panicky  and  cancelled  advertising. 
Probably  for  this  reason,  Mr.  Finney 
is  not  too  optimistic  about  the  post¬ 
war  period,  although  admitting  that 
many  companies  now  engaged  in  war 
work,  will  stimulate  business  by  re¬ 
turning  to  and  increasing  their  regular 
peace-time  production  schedules. 


thought  of  retiring, 
days  if  I  stopped  working,”  he  says. 

“In  all  these  years  the  question  and 
answer  method  that  we  hear  so  much 
about  nowadays  worked  only  twice. 
Once  was  with  a  talcum  powder.  We 
wanted  to  know  which  of  several 
Snells  was  the  most  popular.  So  we 
asked  the  public  to  choose  from 
samples. 

“The  other  was  in  connection  with 
the  navy  recruiting  campaign  that  I 
mnducted  during  the  administration 
of  Theodore  Roosevelt.  The  Navy  had 
a  quota  of  20,000  recruits  to  fill.  When 
I  got  the  account  several  attempts  to 
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M  Puttcrn  Octuple  Press,  8  col.,  22%'  eul- 
off,  7/16'  plate,  together  with  one  76  hp. 
anil  one  60  hp.  6n0v.  3  ph.  60  eye.  AC  mo- 
tor,  push  button  controls,  switch  bo-ird 
equipment,  extra  rollers,  parts,  etc.  .$7600 

Hoe  duo  cooled  curved  plate  casrtintt  box. 
together  with  tail  cutter  and  other  essen¬ 
tial  plate  flnishintr  machinery.  . .  .$009.00 


PKTE  is  a  quiet,  peace-loving 
man.  Treats  his  family  fine 
and  pays  his  bills  and  gets  along 
with  his  neighbors.  Hasn’t  struck 
a  blow  in  anger  since  he  was  a 
kid  and  caught  another  boy  mis¬ 
treating  a  dog. 

But  today  Pete  is  mad  clear 
through.  You’d  never  guess  it  to 
sec  him  at  home;  if  anything 
he’s  quieter  than  ever.  He  isn’t 
the  kind  to  go  around  gritting  his 
teeth  and  calling  names. 

W  hen  you  see  him  at  work, 
though  -  then’s  when  you  realize 
the  difference.  For  there’s  a 
deadly  precision  in  the  way  he 
goes  about  his  work.  He’s  on 
the  job  a  little  before  starting 
time;  he  pays  more  careful  atten¬ 
tion  to  what  he’s  doing;  he 
knows  what  he’s  building  and  for 
whom  he’s  building  it.  .And 
that’s  why  he’s  probably  the 
most  dangerous,  the  “fight- 
ingest”  enemy  the  .A.xis  powers 
have. 

For  it’s  men  like  Pete  who 
feel  the  way  he  feels,  who  are- 
doing  what  he  is  doing — who  are 
manning  the  machines  in  .Amer¬ 


ica’s  factories  today.  And  they’re 
turning  out  the  deadliest,  nio.st 
effective  array  of  ueajions  the 
world  has  ever  seen. 

Fhere  are  a  lot  of  men  like 
Pete  among  the  125,000  General 
Electric  employees  these  days. 
You’ll  find  them  among  the  more 
than  100,(XX)  G-E  men  and 
women  who,  without  any  fanfare 
or  hurrah-lniys,  have  signed  up 
for  U.S.  Defense  Bonds  to  the 
tune  of  more  than  $20,(XX),(XX)  a 
year.  But  most  important  of  all, 
you’ll  find  them  on  their  job  — 
doing  what  they  know  iK-st  and 
giving  it  the  best  they’ve  got. 

Quiet,  peaceable,  determined 
men  of  war.  1  hey’re  the  men 
who,  a  few  months  ago,  took 
pride  in  building  refrigerators, 
radios,  washing  machines,  and 
all  the  other  contributions  of 
electricity  to  pe-acetime  living. 
Totlay  they’re  putting  their 
whole  heart  into  the  building  of 
grimmer  things— .so  that  they 
and  all  of  us  may  the  .scHiner 
pick  up  the  never-ending  job  of 
making  better  things  for  a  better 
.America.  General  Electric  Co.y 
Schenectady,  Mew  York. 


^  world,  they  joined  the  Navy  to 
sjve  money  and  to  learn  a  trade.” 

Mr,  Finney  recalled  this  week  how 
*>*  studied  the  results  of  his  survey 
decided  that  the  backbone  of  the 
'*<Tuiting  campaign  would  be  large 
J*snt  ads  in  all  big  newspapers  that 
good  want-ad  sections. 

“We  ruled  out  farm  papers  because 
Myone  reading  a  farm  paper  is  inter- 
®l«d  in  settling  down,  and  not  going 
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continued  from  page  24 


Richard  C.  Montague,  of  the  Salis¬ 
bury  (N.  C.)  Post  news  staff  for  four 
years,  has  received  orders  to  report 
for  active  duty  as  a  second  lieutenant 
in  the  United  States  Army  at  Camp 
Lee,  Va. 

Major  Horton  Edmands,  city  editor, 
Boston  (Mass.)  Traveler  since  1938 
and  a  member  of  the  Traveler  staff  for 
30  years,  who  was  called  back  to  active 
service  in  the  United  States  Army 
March  13  was  assigned  to  public  rela¬ 
tions  worts  in  the  First  Corps  Area, 
in  the  flying  branch. 

George  W.  Potts,  staff  photographer. 
Fall  River  (Mass.)  Herald  News,  who 
is  now  stationed  at  Keesler  Field, 
Biloxi,  Miss.,  is  one  of  ten  to  pass  the 
recent  examination  for  specialists  in 
photography  taken  by  300  men. 

Joseph  F.  O’Connor,  for  17  years  a 
Boston  (Mass.)  Post  employe,  was 
presented  several  gifts  Mardi  4  by 
his  fellow  workers  on  the  eve  of  his 
entry  into  the  army. 

James  E.  McNeill,  veteran  district 
reporter,  Philadelphia  Evening  Bulle¬ 
tin,  has  been  called  to  the  colors  under 
the  Selective  Service  Act. 

Hiotographer  John  Page  of  the  Am¬ 
sterdam  (N.  Y.)  Evening  Recorder, 
has  volimteered  for  service  in  the 
United  States  Navy, 

Malcolm  P.  Moore,  city  editor  of  the 
Mt.  Clemens  (Mich.)  Daily  Leader 
from  1935  until  the  paper  suspended 
publication  Feb.  9,  and  prior  to  that 
an  editor  for  Nellis  Publications,  Mt. 
Clemens,  for  six  years,  has  been  ord¬ 
ered  to  report  March  24  for  duty  at 
Lawrey  Field,  Denver,  as  a  first  lieu¬ 
tenant  in  the  U.  S.  Army  Air  Corps. 

Bill  Quinn,  reporter  for  the  Mineola 
(Tex.)  Monitor,  has  been  drafted  into 
the  army. 

M.  Scott  Dickson,  former  exchange 
editor  of  the  Jackson  (Miss.)  Daily 
News,  recently  returned  to  active  army 
duty  as  instructor  in  drawing  at  the 
United  States  Military  Academy,  West 
Point,  N.  Y. 

James  E.  Goodwin,  Jr.,  retail  adver¬ 
tising  manager  of  the  Ames  (la.)  Trib¬ 
une,  has  enlisted  in  the  United  States 
Navy. 

Homer  Hale,  Gene  Hackley  and 
Howard  Williams,  Kansas  City  Jour¬ 
nal  photographers,  have  been  called 
at  the  same  time  for  duty  in  the  air 
corps.  They  were  members  of  Air 
Corps  Reserve.  William  Humphrey, 
formerly  of  Acme  and  Jack  Duvall, 
former  free  lancer,  have  taken  over 
two  of  the  photography  department 
vacancies. 

Robert  M.  Emahiser,  reporter  and 


feature  writer  of  the  Spokane  Daily 
Chronicle,  has  received  orders  to  re¬ 
port  March  20  at  Spokane’s  Fort 
George  Wright. 

John  Polly,  former  reporter  for  the 
Houston  (Tex.)  Press  who  volunteered 
for  the  army  in  1941,  was  released  as 
over  age  and  then  returned  in  Decem¬ 
ber,  1941,  has  been  selected  to  attend 
an  infantry  officer  candidate  school. 

Jordan  Vaughn  Bottom,  of  the  At¬ 
lanta  Constitution  sports  staff,  has 
joined  the  air  corps  at  Jefferson  Bar¬ 
racks,  Mo. 

’Thad  Holt,  of  the  Atlanta  Constitu¬ 
tion  sports  staff,  has  joined  the  navy 
and  has  embarked  upon  a  five  week 
training  course  in  San  Diego,  Cal. 

C.  B.  Schwartz,  sports  editor  for  the 
Tarentum  (Pa.)  Valley  Daily  News, 
was  assigned  to  a  naval  training  sta¬ 
tion  on  March  16. 

George  Burnham,  city  editor,  La- 
Grange  (Ga.)  Daily  News,  has  volun¬ 
teered  his  services  in  the  United  States 
Navy.  Succeeding  Mr.  Burnham  is 
Hal  David,  who  formerly  served  the 
News  as  sports  editor. 

Frederic  Cheuvront,  photographer, 
Lincoln  (Neb.)  Journal,  will  leave  for 
the  U.  S.  Army  Air  Corps  March  25. 
Bob  Gorham  is  moving  up  to  take  his 
place,  and  Marvin  Cavender  has  joined 
the  staff. 

William  E.  White,  police  reporter, 
Lincoln  (Neb.)  Star,  will  be  inducted 
in  the  army  March  23. 

Flying  Cadet  Frank  Robinson,  for¬ 
merly  on  the  reportorial  staff  Quebec 
Chronicle-Telegraph,  is  now  a  mem¬ 
ber  of  the  United  States  Army  Corps, 
having  enlisted  at  Buffalo. 

Farmer  Seale,  sports  editor  of  the 
Birmingham  Post,  has  resigned  to  join 
the  U.  S.  Marine  Corps. 

Ezra  H.  Tracy  of  the  Hartford 
(Conn.)  Times  circulation  staff,  a  first 
lieutenant  in  the  infantry  reserves, 
has  been  called  to  active  duty  at 
Camp  Blanding,  Fla. 

Livingston  S.  Jones,  reporter  on  the 
Troy  (N.  Y.)  Record,  has  been  in¬ 
ducted  into  the  army  and  is  at  Camp 
Upton,  N,  Y. 

Francis  H.  Sherry,  telegraph  editor 
of  the  Troy  (N.  Y.)  Record,  has  been 
inducted  into  the  army  and  is  stationed 
at  Camp  Upton,  N.  Y. 

Gerald  Alquist,  Missoula  (Mont.) 
Missoulian  and  Sentinel  reporter  who 
was  released  from  the  army  last 
November  under  the  28-year-age  lim¬ 
itation,  has  been  recalled  to  duty. 

George  W.  Potts,  staff  photographer. 
Fall  River  (Mass.)  HerM  News,  has 
reported  for  duty  with  the  United 
States  Army  at  Fort  Devens,  Ayer, 
Mass. 

James  M.  Sullivan,  circulation  de¬ 
partment,  Fall  River  (Mass.)  Herald 
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Last  week  we 
noticed  our 
favorite  eating 
place  was 
jammed  with 
customers.  We 
asked  the  host¬ 


ess,  “How  come?”  “Oh,”  she 
answered,  “it’s  always  like  this 
when  we  print  the  menu  in  the 
paper!”  We  thoroughly  en¬ 
joyed  our  lunch  along  with  the 
rest  of  the  crowd. 

NEW 
BBWOIID 


News,  is  leaving  to  join  the  U.  S.  forces. 

Lieutenant  (j.g.)  Ralph  Stone  Smith, 
U.  S.  Naval  Reserve,  has  been  named 
press  officer  for  the  Public  Relations 
Department  of  the  Eighth  Naval  Dis¬ 
trict  with  headquarters  at  New  Or¬ 
leans.  Lieut.  Smith  is  a  former  Okla¬ 
homa  City  newspaperman. 

Staff  Sergt.  H.  Howard  Ryan  and 
his  brother,  Joseph  R.  Ryan,  both  for¬ 
merly  of  the  Albany  (N.  Y.)  Knicker¬ 
bocker  News  circulation  department, 
are  on  army  duty. 

Leslie  George,  Akron  Beacon  Jour¬ 
nal  reporter,  has  been  recalled  to 
service  in  the  army.  He  had  earlier 
been  discharged  under  the  former  28- 
year-old  age  limit. 

Wilson  Hirschfeld,  general  assign¬ 
ment  reporter,  and  Norman  A.  Fox, 
police  reporter,  Cleveland  Plain  Deal¬ 
er,  have  joined  the  army  and  navy 
respectively. 

Edward  Toomey,  Cambridge  district 
reporter  for  the  Boston  Record-Amer- 
ican,  has  been  commissioned  an  ensign 
in  the  navy. 

James  Dooling,  rewrite,  Boston 
American,  has  been  commissioned 
lieutenant  in  the  navy. 

Bill  Toffey,  member  of  the  night 
staff  of  the  Jersey  City  Jersey  Jour¬ 
nal,  reports  next  week  to  Fort  Dix. 

Norman  Fox  of  the  Cleveland  Plain 
Dealer,  has  left  for  Army  service. 

Charles  W.  Sutter,  staff  photogra¬ 
pher;  John  J.  McNevin,  Jr.,  news  de¬ 
partment,  and  Robert  Bowie,  artist, 
Philadelphia  Evening  Public  Ledger, 
have  enlisted  in  the  Army  Air  Corps. 
John  J.  Gordon,  Ledger  artist;  Joseph 
G.  Kaufmann  and  Eldward  J.  Hussi, 
of  the  same  paper’s  news  department, 
have  joined  the  Coast  Guard.  Albert 
J.  Goldbeck,  library  assistant,  has 
joined  the  Army. 

Charles  Reed,  advertising  art  de¬ 


partment,  Philadelphia  Inquirer,  has 
enlisted  in  the  Army  Air  Coips. 
Charles  T.  Longbottom,  also  of  the 
Inquirer  art  department,  is  serving  in 
Fort  Knox,  Ky. 

Jack  Thisler,  city  editor,  Abilene 
(Kan.)  Reflector,  was  inducted  into 
the  Aimy  recently. 

Wedding  Bells 

ERNEST  CAMP,  editor,  Monroe  (Ga.) 

Tribune,  and  former  president 
Georgia  Press  Association,  to  Miss 
Marguerite  Joiner,  recently. 

Miss  Jean  Drew,  reporter  and  fea¬ 
ture  writer,  Camden  (N.  J.)  Courier- 
Post,  to  William  J.  Knight,  Jr.  (Cam¬ 
den  attorney,  at  New  York,  recently. 

Edward  Blackburn  Williams,  Provi¬ 
dence  (R.  I.)  Journal  staff,  to  Miss 
Ella  Natalie  O’Connell  at  the  Sacred 
Heart  Church,  Elast  E*rovidence,  re¬ 
cently. 

Frank  J.  Mullins,  Fall  River  (Mass.) 
Herald  News  advertising  department 
to  Miss  Betty  Sullivan  of  Fall  River 
at  St.  Patrick’s  Church,  recently. 

Frederick  J.  Wilding,  Fall  River 
(Mass.)  Herald  News  staff,  to  Miss 
Miriam  H.  Stone  of  Fall  River  at  SS. 
Peter  and  Paul’s  rctory,  that  city. 

Miss  Lucy  Lewis,  Columbia  (S.  C.) 
Record  reporter,  to  Sgt.  James  B.  Der- 
rin  of  Fort  Jackson,  S.  C.,  recently. 

George  O.  Kirkpatrick,  Cincinnati 
News  Star  news  staff,  to  Miss  Jeanne 
A.  Pula  at  Cincirmati,  Feb.  14. 

Doc  Smith,  of  the  Atlanta  Constitu¬ 
tion  copy  desk,  to  Miss  Johnnie  Mae 
Chesnut,  of  Atlanta,  in  Atlanta  on 
Feb.  28. 

Ronald  Leslie  Pools,  Brockton 
(Mass.)  Daily  Enterprise  and  Times 
staff,  to  Miss  Betty  Wixon,  also  of  the 
Enterprise  and  Times  staff,  at  Unity 
Chur^,  Brockton,  March  6. 
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Sparkling 


is  the  word  for 
our  weekly 

Science  Page: 

illu>trated  features,  news 
stories,  survey  of  new  inven¬ 
tions,  intriguing  experiments. 
Ask  about  the  Science  CInbt 
of  America  tie-up. 

Science  Service 

WASHINGTON,  D.  C. 


THE  GALVESTON  DAILY  NEWS 

TEXAS' 

OLDEST 


NEWSPAPER 

WILL  CELEBRATE  ITS 

CENTENNUl 

SATURDAY,  APRIL  11 


The  Centennial  Edition  of  THE  GALVESTON 
DAILY  NEWS— TEXAS’  OLDEST  NEWSPAPER 
— will  be  intensely  interesting — and  a  splendid  medium 
for  advertisers  who  do  business  with,  or  want  to  do 
business  with  Texans. 

The  Galveston 
Daily  News 

e  MORNING  AND  SUNDAY 

THE  JOHN  BUDD  GO.,  National  Representatives 


for  march  21.  1942 
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WHAT’S 

Different 

ABOUT 


More  manufacturing  establishments  in  New 

York  State  than  in  any  other  State  of  the  Union  . . . 
34,506,  according  to  the  last  United  States  Census 
of  Manufactures. 


More  wage-earners  here  than  any  other  State 
.  .  .  957,154,  according  to  the  same  report.  And 
wage-earners  receive  more  wages . . .  $1,163,785,198. 


Increases  in  both  figures  have  been  mounting 
steadily  since  these  Census  figures  were  taken  .  .  . 
anywhere  from  25  to  45%,  according  to  Federal 
Reserve,  State  Department  of  Labor,  and  other 
available  indices. 


More  of  almost  everything  here  .  .  .  more 

people,  more  homes,  etc _ than  in  any  other  State. 

And,  of  course,  more  newspaper  circulation  than 
you  will  find  anywhere  else.  Deduct  the  circula¬ 
tions  of  New  York  City  newspapers,  and  the  up¬ 
state  papers  alone  would  still  have  more  readers 
than  the  total  newspaper  readers  in  42  entire  other 
States. 


/ 

»/ 


In  this  tremendous  industrial  era.  New 
York  State  leads  the  nation. 

Where  most  of  the  workers  are,  most  of 
the  buying  is  done. 

Where  most  of  the  buying  is  done,  news¬ 
papers  are  the  most  active  medium. 


STEP  AHEAD  IN  NEW  YORK  STATE 

.  .  .  WITH  THESE  ESSENTIAL  NEWSPAPERS 


Amsterdam  Recorder-Democrat  (E) 
Auburn  Citiaen  Advertiser  (E) 
Binghamton  Press  (E) 

Bufialo  Courier-Express  (M) 

Buffalo  Courier-Express  (S) 

Coming  Evening  Leader  (E) 
Cortland  Standard  <E) 

Geneva  Times  (E) 

Gloversville  &  Johnstown  Herald  & 
Leader-Republican  (ME) 

Kingston  Daily  Freeman  (E) 
-Mamaroneck  Times  (E) 

•Mt.  Vernon  Argus  (E) 

•New  Rochelle  ^ndud  Star  (E) 


Norwich  Sun  (E) 

•Ossining  Citizen  Register  (E) 
•Peekskill  Star  (E) 

•Port  Chester  Item  <E) 

Poughkeepsie  Newspapers  (ME  A  S> 
•Tarrytown  News  (E) 

IThe  Troy  Record  (M) 
gThe  Troy  Times  Record  (E) 

•White  Plains  Reporter-Dispatch  (E) 
•Yonkers  Herald-Statesman  (E) 

(E)  Evening  newspapers.  (M)  Morn¬ 
ing  newspapers.  (S)  Sunday  news¬ 
papers.  •Westchester  newspapers  sold 
in  combination.  fSold  in  combina¬ 
tion  only. 
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EDITOR  &  PUBLISHER 


Feb.  Linage  Drops  6.4%;  Figures  for  Principal  Cities 


MILLIONS 
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NEWSPAPER  LINAGE— 52  CITIES 

((nmitllrd  bjr  RDITOR  ft  PUBLISHER  from 


110% 

Records  measurements.) 

1942 

1941 

%  of 

E.  &  P 

Total  Advertising 

Linage 

Linage 

1941 

Index 

100% 

February  . 

87.943,943 

93,962,500 

93.6 

94.4 

January  . 

89,340,896 

93,171,165 

95.9 

97.3 

90% 

Di^lay  Only 
rebruary  . 

69,752,432 

73,272,035 

95.2 

94.9 

January  . 

Classified 

70,276,830 

71,717,723 

97.9 

98.4 

80% 

February  . 

18,191,511 

20,690,465 

87.9 

92.7 

January  . 

Retail 

19,064,066 

21,353,442 

89.3 

95.0 

MILLIONS 
OF  LINES 


130 

120 

110 

100 

90 

80 

TO 

60 


S- 1942 in  MILLIONS  OF  LINES 
REFLECTING  the  pinch  of  the  war  effort  and  the 
defeats  of  the  United  Nations  in  the  Far  East, 
total  advertising  linage  in  February  fell  off  6.4%, 
continuing  the  drop  started  in  January.  Total 
advertising  as  measured  by  Media  Records  in  52 
cities,  has  yet  to  show  a  gain  during  a  full  month 
of  war. 

The  last  gain  for  total  advertising  was  1.8% 
in  December.  Put  before  the  outbreak  of  war, 
total  advertising  had  showed  gains  for  every  month 
since  November,  1940. 

Retail  was  the  only  classification  to  show  an 
increase  in  February  and  this  was  less  than  1%. 
The  gain  over  the  same  month  last  year  was  .8% 
and  probably  reflects  in  part  the  fast  movement 
of  merchandise  in  anticipation  of  shortages. 

With  the  automotive  industry  engaged  in  full 
war  production  and  the  rationing  of  tires  under 
strict  government  supervision,  automobile  linage 
continued  to  drop  in  February,  falling  off  70.3%. 


70% 

February  . 

52,190,794 

51,783,731 

100.8 

101.3 

January  . 

53,676,985 

53,315,163 

100.7 

103.2 

Department  Store 
February  . 

21,762,293 

22.050,444 

98.7 

100.7 

60% 

Januarv  . 

General 

21.621,312 

22,130,487 

97.7 

100.7 

February  . 

14.661,987 

14,806.293 

99.0 

88.6 

50% 

January  . 

13,076,076 

12,544,424 

104.2 

93.7 

Automotive 

February  . 

1,560.209 

5,250.221 

29.7 

40.1 

4fl7o 

January  . 

Financial 

1,319,593 

3,662,646 

36.0 

42.9 

February  . 

1.339,442 

1,431,790 

93.5 

85.8 

January  . 

2,204,176 

2,295,490 

96.0 

90.6 

This  was  the  sharpest  decline  of  the  month  for 
any  classification  and  the  worst  showing  for  auto¬ 
motive  in  the  Editor  &  Publisher  records. 

On  the  E.  &  P.  Index,  average  for  the  month  for 
the  last  five  years,  February  was  also  off  on  total 
advertising  with  94.4. 

General  linage,  which  includes  the  important 
food  and  tobacco  advertisers,  dropped  1%  in 
February.  This  was  partly  due  to  rationing  of 
tin  for  packages  and  the  OPA’s  establishment  of  a 
ceiling  on  cigarette  prices. 

Next  to  automotive,  classified  suffered  the  heavi¬ 
est  loss  in  February,  falling  off  12.1%.  Classified 
has  not  showed  a  gain  since  last  August,  although 
for  the  year  1941  it  registered  a  gain  of  6%. 

Display  linage  dropped  4.8%,  continuing  a  decline 
started  in  January.  Department  store  was  off 
only  1.3%,  which  was  exactly  1%  better  than 
the  January  figure.  Financial  continued  a  drop 
began  in  December,  falling  off  6.5%  for  February. 
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DEPARTMENT  STORE 


1942 


Ijoier 

Frai 


Jirail 
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Total 

T«al 

Gtand 


piaw 

i<|atct 


Total 

Total 

Gnsd 


mrifT 


Total 

Total 

Grand 


Etrald 


Total 

Total 

Grant 


Total 

Total 

Grant 


AKRON,  OHIO 


BOSTON.  MASS. 


CLEVELAND.  OHIO 


Beacon  Journal  . (e) 

Beacon  Journal  . (S) 


1942 

1941 

Gain  or  Loss 

1942 

1941 

Gain  or  I^oss 

1942 

1941 

1,041.904 

1,021.201 

20,703  G 

§Rec»»rd'Amei  ican  .(m&e) 

316.699 

314,738 

1.961  G 

Plain  Dealer  . 

. .  .  (m) 

506,276 

564.571 

209,809 

209,864 

55  L 

Glol)e  . (m&e) 

Herald-Traveler  (Sec  note) 
Post  . (m) 

568.620 

712,302 

322,924 

520,070 

688.678 

394,174 

48,550  G 
23,624  G 
71,250  L 

News  . 

...(c) 

<f^) 

448,670 

816,678 

453,533 

514,074 

894.850 

483,873 

1,041,904 

1,021,201 

20,703  G 

"tPlain  Dealer _ 

...(S) 

58.295  L 
65,404  L 
78,172  L 
30,340  L 


Total  Sunday  .  209,809  209.864 

Grand  Total  .  1,251,713  1,231,065 


55  L 
20,648  G 


ALBANY,  N.  Y. 


'Advertiser  . (S) 

Globe  . (S) 

tllerald  . (S) 

Post  . (S) 


150,221 

228,034 

283,159 

50,365 


170,994 

296.098 

337,150 

82,188 


20,773  L 
68.064  L 
53.991  L 
31,823  L 


Total  Daily  .  1,771,624  1,973,495 

Total  Sunday  .  453.533  483,873 

Grand  Total  .  2,225,157  2,457,368 


201,871  L 
30.340  L 
232,211  L 


Knickerbocker  News. .  (e) 

389,023 

528,155 

139,132  L 

Total 

Daily  .  . . 

Times  Union  . <m) 

393.987 

357,575 

.36,412  G 

'Times  Union . (S) 

208,620 

192,216 

16,404  G 

1  otal 

Sunday 

Total  Daily  . 

783,010 

885,730 

102,720  L 

Total  Sunday  . 

208,620 

192,216 

16,404  G 

T  raveler 

is  sold 

Grand  T<»tal  . 

991,630 

1,077,946 

86.316  L 

Herald. 

2.885  G 
174.651  L 
171,766  L 


Globe  is  sold  in  combination  morning  and  evening. 


ALBUQUERQUE,  N.  M. 

339,937 


Journal  . 

...(m) 

293,671 

Tribune  . 

....(e) 

318.168 

Journal  . 

...(S) 

50,570 

Total  Daily  . . . . 

611.839 

Total  Sunday  . . 

50,570 

Grand  Total  . . 

662,409 

366,784 

52,309 


46,266  L 
48,616  L 
1.739  L 


S  Record,  morning,  is  sold  in  combination  with  the  .Xraeri- 
can  evening.  Linage  of  one  edition  is  given. 


Dispatch  . (e) 

Citizen  . (e) 

Ohio  State  Jonrnal..(m) 

Dispatch  . (S) 

Citizen  . (S) 

Star  . (w) 


COLUMBUS,  OHIO 


744,529 

386,674 

236,582 

214,566 

103.127 

43,704 


811,873 

461,090 

268.615 

199,098 

94,747 

32,882 


67,344  L 
74.416  L 
32,033  L 

15,4680 
8,380  0 
10,822  0 


BUFFALO.  N.  Y. 


Total  Daily  .  1.367,785  1,541,578 

Total  Sunday  .  361.397  326,727 

Grand  Total  .  1,729,182  1,868,305 


173.7931 
34,6700 
139,123  L 


706,721 

52.309 

759,030 


94.882  L 
1,739  L 
96,621  L 


Courier  Kxpress  ....(m) 

News  . (e) 

"Courier  Express  .  .  (S) 


427,335 

974.682 

306,144 


465,067 

955,782 

319,002 


ATLANTA.  GA. 


<i)nstitution  . . . . 

. . .  .(m) 

494.040 

Journal  . 

. (e) 

712,202 

tConstitution  ... . 

. (S) 

255,143 

'Journal  . 

. (S) 

239,436 

618,702 

837.041 

273.783 

258,029 


124,662  L 
124,839  L 
18.640  1. 
18,593  L 


Tot.al  Daily  .  1,402.017  1,420.849 

Total  Sunday  .  306,144  319,002 

Grand  Total  .  1,708,161  1,739,851 


DAYTON,  OHIO 


CAMDEN,  N.  J. 


7,533  L 


Total  Daily  .  1,206.242  1,455,743 

Total  Sunday  .  494,579  531,812 

Grand  Total  .  1,700.821  1,987,555 


249,501  L 
37.233  L 
286,734  L 


Courier  . (See  note)  628,419  635,952 

Note:  The  Courier  (e)  and  Post  (m)  sold  in  combina¬ 
tion.  Linage  of  one  erlition.  Courier  (e),  only  is  given. 


Journal 

...(in) 

290,211 

323,288 

Herald 

....(e) 

606,915 

607.452 

News  . 

....(e) 

744.853 

790,082 

Journal 

Herald  _ 

...(S) 

101,048 

117,784 

.News 

...(S) 

119,663 

122,173 

Total 

Daily  . . . . 

1,641.979 

1,720.822 

'Fotal 

Sunday  . , 

220,711 

239,957 

Grand 

Total  . . . 

1,862.690 

1.960.779 

Toul 

Total 

Graix 


N.. 

Gran 


Ni-Sti 
Son 
ki.  L 


Ptriot 

Idofra 


33.077  L 
537  L 
45,229  L 
16.7361 
2,510  L 


Total 

Total 

Grant 

Son 

I  the 


78.843  L 
19,246  L 
98.089  L 


ATLANTIC  CITY,  N.  J. 

Press  Union... (Sec  note)  274,057  318,091 

. (S) 


CEDAR  RAPIDS.  IOWA 


Press 


48,047  48,824 


44.034  L 
777  L 


Gazette 

Gazette 


.(c) 

.(S) 


418,166 

100,664 


453.674 

104,286 


35.508  L 
3,622  L 


DENVER.  COLO. 

Rocky  Mtn.  News _ (m)  207,599  233,593 

Post  . (e)  571,110  664,039 

Rocky  Mtn.  Ncws....(S)  61.147  55,044 

Post  . (S)  168,516  182,835 


25.994  L 
92,929 1 
6,103 C 
14,319  L 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


274,057 

48.047 

322,104 


318,091 

48,824 

366,915 


44,034  L 
777  L 
44,811  L 


Total  Daily 
Total  Sunday 
Grand  Total  . 


Note:  Press  Union  sold  in  combination  morning  and 

evening.  Linage  of  one  edition  given. 


BALTIMORE,  MD. 


News-Post  . (e) 

Sun  . (m) 

Sun  . (e) 

American  . (S) 

*tSun  . (S) 


728,575 

525.797 


678,412 

539,963 


1,074,234  1,066.195 
260,049  253.993 


434,744  417,476 


50.163  G 
14,166  L 
8,039  G 
6.056  G 
17,268  G 


Total  Daily  . 2.328.606  2.284,570 

Total  Snndav  .  694.793  671,469 

Grand  Total' .  3,023,399  2,956,039 


44.036  G 
23.324  G 
67,360  G 


Tribune  . (m) 

Sun  . (m) 

tDaily  N'ews  . (e) 

Herald-American  ....(e) 

Times  . (e) 

Tribune  . (S) 

.Sun  . (S) 

*ITerald-.^merican  ...(S) 

Times  . (S) 


418.166 

453,674 

35.508  L 

100,664 

104,286 

3.622  L 

518.830 

557.960 

.39.1.30  L 

AGO.  ILL. 

875,920 

957,598 

81.678  L 

320,900 

320.900  G 

748,854 

838,612 

89,758  L 

531.816 

601,301 

69,485  L 

428.185 

518,559 

90,374  L 

466,277 

539,443 

73.166  L 

206,604 

206.604  G 

248.433 

290.799 

42.366  L 

86,722 

80,040 

6.682  G 

Total  Daily 
Total  Sunday 


778,709 

229,663 


Grand  Total  .  1,008.372 


897,632 

237,879 

1,135,511 


1 18.923  L 
8,216 L 

127,1391 


|«hb 

folds 


DES  MOINES,  IOWA 


Register  . 

. .  .(m) 

275,880 

322,482 

Tribune  . . 

....(e) 

410,167 

445,863 

Register  . 

...(S) 

196.700 

201,882 

Total  Daily  . . . . 

686,047 

768.345 

Total  Sunday  . . 

196,700 

201,882 

Grand  Total  . . . 

882,747 

970,227 

46.602  L 
35.696  L 
5,182L 


)toai( 

o  . 

eonii 

Wt 


82,298  L 
5,182 L 
87,480 1 


DETROIT.  MICH. 


Total  Daily  .  2.905  675  2.916,070 


BAYONNE.  N.  J. 

. (e)  176,239  Not  available 

BIRMINGHAM,  ALA. 


Total  Sunday  .  1.008.036  910.282 


Grand  Total  .  3,913,711  3,826,352 


10,395  L 
97,7.54  G 
87,359  0 


CINCINNATI,  OHIO 


Times  . . 

....(e) 

6.36,523 

722.947 

Free  Press  . 

.  .  .(ra) 

535,154 

547,676 

News  . 

....(e) 

1,031.937 

1.116.65.3 

'Times  . 

...(S) 

283,756 

304,678 

Free  Press  . 

...(S) 

172.296 

191.713 

tXews  . 

...(S) 

443.004 

462.373 

Total  Daily  . . . . 

2.203.614 

2,387.276 

Total  Sunday  . . 

899.056 

958.764 

Grand  Total  . . . 

3,102,670 

3,346,040 

86.424  L 
12,522  L 
84.716 L 

20.9221- 


0.9221.  1^ 
19.4171 
1 9.369 L 


183.6621. 
59.7081- 
243,370  L 


Age  Herald  . (m) 

396,004 

395.971 

33  G 

Fn<]uirer  . 

. . .  (m) 

398.582 

362,250 

36,332  G 

DULUTH 

1.  MINN. 

News  . (e) 

627,406 

621.537 

5,869  G 

Post  . . 

....(e) 

568.447 

613,892 

45,445  L 

Herald  . 

.  . . . (e) 

340,811 

362,586 

Post  . (e) 

266,877 

366,920 

100,043  L 

Times-Star  . 

....(e) 

639,836 

728,566 

88.730  L 

News-Tribune 

. . .  .(m) 

236,879 

280,628 

tNews  &  Age  Her.ald.fS) 

313,465 

287.310 

26,155  G 

tEnqdiirer  . 

...(S) 

387,459 

420,503 

33,044  L 

.News-Tribune 

....(S) 

89,586 

119,242 

Total  Daily  . 

1.290.287 

1.3.84.428 

94.141  L 

Total  Daily  .... 

1,606.865 

1,704,708 

97,843  L 

Total  Daily  . . . 

577.690 

643.214 

Total  Sunflay  . 

313.465 

287.310 

26,155  G 

Total  Sunday  . . 

387,459 

420,503 

33,044  L 

Total  Sunday  . 

89.586 

119,242 

Grand  Total  . 

1,603,752 

1,671,738 

67,986  L 

Grand  Total  . . . 

1,994,324 

2,125,211 

130,887  L 

(^rand  Total  . . 

667,276 

762,456 

21.7751- 
43.7491.  ■ 
29,656  L 


65,5241- 

39.6561 

95,1801- 


OR  MARCH  21,  1942 


35 


EASTON,  PA. 

1942 

[impress  . (m)  293,818 

'Jjiw  . 

Gnid  Total 


a 


February  Linage  in  Principal  Cities 


1941  Gain  or  Loss 


.(e)  521,150 


.  814,968 

EL  PASO.  TEXAS 


Tottl  Daily  . 
total  Sunday 


.(m) 

329,791 

356,997 

27,206  L 

,.(f) 

351,984 

435,349 

83,365  L 

.(S) 

109,215 

128,286 

19,071  L 

681,775 

792,346 

110,571  L 

109,215 

128,286 

19,071  L 

790,990 

920,632 

129,642  L 

ERIE,  PA. 


•;Mtch  Herald  . . 

. . .  (e) 

394,176 

454,671 

•Jpe  .  .  . 

. . .  (e) 

480,230 

485,906 

;  ^jatch  Herald  . . 

...(S) 

189,770 

211,439 

Total  Daily  . . .  . 

874,406 

940,577 

Total  Sunday  . . 

189,770 

211,439 

(^aod  Total  . . . 

1,064,176 

1,152,016 

60,495  L 
5,676  L 
21,669  L 


EVANSVILLE.  IND. 

. . .  (m)  522,686  538,624 


fc-mtr  &  Press. 


.(e) 

.(S) 


550,418 

190,722 


Total  Daily  .  1,073,104 

total  Sunday  .  190,722 

Grand  Total  .  1,263,826 


570,702 

201,342 

1,109,326 

201,342 

1,310,668 


66,171  L 
21,669  L 
87,840  L 


15,938  L 
20,284  L 
10,620  L 


36,222  L 
10,620  L 
46,842  L 


FALL  RIVER.  MASS. 

..laNews  . (e)  348,452  377,153  28,701  L 

FLINT.  MICH. 

.n^^al  . (e)  685,741 

125,383 


.(S) 


787,659 

144,730 


101,918  L 
19,347  L 


Total  Daily  .. 
Total  Sunday 
Grand  Total 


685,741 

125,383 

811,124 


787,659 

144,730 

932,389 


FORT  WAYNE,  IND 

Gazette  ....  (m) 

Sentinel  . (e) 

!al  Gazette  . (S) 


334,366  341,080 

652,686  690,180 

168,701  167,073 


Total  Daily  .  987,052  1,031,260 

Total  Sunday  .  168,701  167,073 

Grand  Total  .  1,155,753  1,198.333 

FORT  WORTH,  TEXAS 


ri  or  Loos 
58.295  L 
65,404  L 
78,172  L 

30.340  L 

>01,871 L 

30.340  L 
>32,211  L 


67,344  L 
74,416  L 
32,0331 
15,468  G 
8,380 G 
10,822  G 

173,793  1 
34.670  G 
139,1231 


33.077  L 
537  1 
45.229  L 
16.736  L 
2,510  L 

78.843  L 
19.246 1 
98.089  L 


25.9941 
92,929  L 
6.103 G 
14,3191. 

118.923 L 
8,2161 
127,1391. 

46.602 1 
35.696  L 
5,1821. 

5,1821. 
87,480 1 

86.424}. 
12,522  L 

84.716 L 
20.9221 
19.417  L 
19.3691 

183.662} 

59.708} 

243,3701 

21.775} 

43.749} 

29,656i» 

29.656} 

95,1801 


228,888  247,720 

536,839  523,566 

329,194  337,761 

144,178  141,607 


'ir  Telegram  . (m) 

I’Telegram  . (e) 

■ns  . (e) 

■arTelegram  . (S) 


Total  Daily  .  1,094,921  1,109,047 

Total  Sunday  .  144.178  141,607 

Grand  Total  .  1,239,099  1,250,654 

FRESNO.  CALIF. 

K  . (e)  348,021  407,056 

n . (S)  113,893  99,143 


101,918  L 
19.347  L 
121.265  L 


6,714  L 
37,494  L 
1,628  G 

44.208  L 
1,628  G 
42,580  L 


18,832  L 
13,273  G 
8,567  L 
2,571  G 

14,126  L 
2,571  G 
11,555  L 


59,035  L 
14,750  G 


Grand  Total 


461,914  506,199  44,285  L 


GLENS  FALLS,  N.  Y. 

•;Star . (See  note)  317,798  370,586  52.788  L 

N'org:  Post-Star  (m)  sold  in  combination  with  Times 
Linage  of  one  edition,  Post-Star  (m),  only  is  given. 

HARRISBURG,  PA. 

)t  . (m)  425,962  485,324  59,362  L 

fpam  . (e)  380,413  409,550  29,137  L 

Total  Daily  .  806,375  894,874  88,499  L 

"oUl  Sunday  .  .  .  . 

^nd  Total  .  806,375  894,874  88,499  L 

News  (e)  carries  the  same  amount  of  asivertising 
tne  Patriot  (m). 

HARTFORD,  CONN. 


.(m) 

304,923 

336,287 

31,364 

L 

.(e) 

828.832 

884,372 

55,540 

L 

.(S) 

212,075 

253,340 

41,265 

L 

1,133,755 

1,220,659 

86,904 

L 

212,075 

253,340 

41.265 

L 

1,345,830 

1,473,999 

128,169 

L 

Grand  Total" 

HEMPSTEAD  TOWN,  N.  Y. 

Review  &  Star,  (e)  266,784  291,479 

. (e)  155,040  124,752 


'-anicle 


HOUSTON,  TEXAS 


.(e) 
.  (ra) 
.(e) 
.(S) 
.(S) 


741,709 

448,945 

387,566 

231,049 

161,868 


816,692 

511,736 

441,152 

256,058 

189,965 


Daily  .  l,578,«u 

‘«al  Sunday  .  392,917 

Total  .  1,971,137  2,215,603 

INDIANAPOLIS,  IND. 

^  . 783,229  835,564 

"  . 586,128  609,728 

. 556,044  560,544 

^  . 309,216  317,075 

T^!  1,925,401  2,005,836 

r~“.  Sunday  .  309,216  317,075 

Total  .  2,234,617  2,322,911 


ra  Union 


JACKSONVILLE.  FLA. 


.  .(m) 

’'ra  Union  . .'.'(S) 


468,135 

435,818 

203,541 


579,860 

498,971 

235,638 


JERSEY  CITY,  N.  J. 

1942  1941  Gain  or  Loss 

Jersey  Journal  . (e)  304,671  Not  available  . 

JOHNSTOWN,  PA. 

Tribune  . (e)  570,834  610,013  39,179  L 

Note:  Tribune  (e)  sold  in  combination  with  Democrat 
(m).  Linage  of  one  edition,  Tribune  (e),  only  is  given. 

KNOXVILLE,  TENN. 


24,695  L 
30,288  G 


74,983  L 
62,791  L 
53,586  L 
25.009  L 
28,097  L 


52,335  L 
23,600  L 
4,500  L 
7,859  L 


Journal  . (m)  377,409  354,474 

News-Sentinel  . (e)  281,848  447,090 

Journal  . (S)  131,579  128,971 

News-Sentinel  . (S)  109,314  129,448 


Total  Daily  .  659,257  801,564 

Total  Sunday  .  240,893  258,419 

Grand  Total  .  900,150  1,059,983 

LOS  ANGELES.  CALIF. 


22,935  G 
165,242  L 
2,608  G 
20,134  L 


142,307  L 
17,526  L 
159,833  L 


Examiner  . 

--(m) 

607,563 

621,882 

14,319 

L 

Time.s  . 

-  .(m) 

823,750 

883,044 

59,294 

L 

Herald-Express  . . 

...(e) 

589,377 

658,630 

69,253 

L 

News  . 

..(d) 

426,931 

405,527 

21,404 

G 

•Examiner  . 

..(S) 

377,792 

411,256 

33,464 

L 

tTimes  . 

..(S) 

391,045 

404,253 

13,208 

L 

Total  Daily  . . .  . 

2,447,621 

2,569,083 

121,462 

L 

Total  Sunday  . . 

768,837 

815,509 

46,672 

L 

Grand  Total  . . . 

3,216,458 

3,384,592 

168,134 

L 

LOUISVILLE,  KY. 

Courier  Journal  . . . .  (m)  627,856  674,616 

Times  . (e)  714,296  759,516 

Courier  Journal  . (S)  278,285  275,913 


46,760  L 
45,220  L 
2,372  G 


Total  Daily  .  1,342,152  1,434,132  91,980  L 

Total  Sunday  .  278,285  275,913  2,372  G 

Grand  Total  .  1,620,437  1,710,045  89,608  L 

MANCHESTER.  N.  H. 

Union  Leader.. (See  note)  366,259  .386,539  20,280  L 

Note:  Manchester  Union  (m)  and  Le-ader  (e)  sold  in 
combination  only.  Linage  of  one  edition.  Union  (m),  only 
is  shown. 

MEMPHIS.  TENN. 

Commercial  Appeal.,  (m)  659,776  672,122  12,346  L 

Press-Scimitar  . (e)  461,716  486,326 

tCommercial  Appeal..  (S)  296,069  273,719 


24,610  L 
22,350  G 


Total  Daily  .  1,121,492  1,158.448 

Total  Sunday  .  296,069  273,719 

Grand  Total  .  1,417,561  1,432,167 

MIAMI,  FLA. 

Herald  . (m)  863,350  1,043,600 

News  . (e)  637,210  839,358 

••Herald  . (S)  323,819  430.539 

News  . (S)  125,724  224,513 

Total  Daily  .  1,500,560  1,882,958 

Total  Sunday  .  449,543  655,052 

Grand  Total  .  1,950,103  2,538,010 

MILWAUKEE.  WIS. 

353,133  418.331 

1,028.463  1,122,268 
94,501  115,666 


36.956  L 
22,350  G 
14,606  L 

180.250  L 
202,148  L 
106,720  L 
98,789  L 


Sentinel  . (m) 

Journal  . (e) 

Post  . (e) 

•Sentinel  . (S) 

tjournal  . (S) 


163,983 

377,105 


168.718 

384,912 


382,398  L 
205,509  L 
587,907  L 


65,198  L 
93,805  L 
21,165  L 
4,735  L 
7,807  L 


1,656,265 

553,630 


Total  Daily  .  1,476,097 

Total  Sunday  .  541.088 

Grand  Total  .  2,017,185  2,209,895 

MINNEAPOLIS,  MINN. 

275.119  488,276 

643,322  614,444 

326,685  . 

266,405  129,808 

.  224,311 


Tribune  . (m)^ 

Star  Journal  . (e) 

Times  . (e) 

Trib.  &  Star  Journal.. (S) 

Tribune  (See  note)..(S) 

Total  Daily  .  1,245,126  1,102,720 

Tot.il  Sunday  .  266,405  354,119 

Grand  Total  .  1,511.531  1.456.839 

Note:  Tribune  (S)  discontinued  after  May  4, 

MODESTO.  CALIF. 

Bee  . (e)  265,597  293,030 

MONTREAL,  CANADA 

Star  . (e)  993,849  1,089,155 

Gazette  . (m)  441,124  397,230 

La  Presse  . (e)  892,672  885.119 

La  Patrie  . (e)  124,796  108,456 

Herald  . (e)  179,645  164.827 

St,indard  . (S)  88.946  87,542 

r,a  Patrie  . (S)  102,363  95,782 

Total  Daily  .  2,632,086  2,644,787 

Total  Sunday  .  191,309  183,324 

Grand  Total  .  2,823,395  2,828,111 

MUNCIE,  IND. 

Press  . (e)  333,493  373,350 

Star  . (m)  324,279  378,954 

.Star  . (S)  98,823  99,645 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


657,772  752,304 

98,823  99,645 

756,595  851,949 

NASHVILLE.  TENN. 

Banner  . (e)  448,848  467,368 

Tennessean  . (m)  432,043  433,359 

Tennessean  . (S)  192,041  250,234 


80,435  L 
7,859  L 
88,294  L 


111,725  L 
63,153  L 
32,097  L 


tJS  5®''?  .  503,953 

Sunday  .  203, 

urand  Total  .  1, 


Total  Daily  .  880,891  900,727 

Total  Sunday  .  192,041  250,234 

Grand  Total  .  1,072,932  1,150,961 

Note:  The  Tennessean  discontinued  American 
effective  January  1,  1942. 

NEWARK,  N.  J. 

Star-Ledger  . (m)  378,377  429,881 

News  . (e)  1,044,575  1,150,793 

Call  . (S) 

Star-Ledger  . (S) 


174,722 

63,879 


200,784 

65,338 


541 


NEW  HAVEN,  CONN. 


1942 

1941 

Gain  or  Loss 

Journal  Courier  . 

.  ..(m) 

239,302 

248,959 

9,657  L 

Register  . 

...(e) 

593,662 

611,540 

17,878  L 

Register  . 

...(S) 

128,152 

150,891 

22,739  L 

Total  Daily  . . . , 

832,964 

860,499 

27,535  L 

Total  Sunday  . . 

128,152 

150,891 

22,739  L 

Grand  Total  .  . . 

961,116 

1,011,390 

50,274  L 

Times-Picayune  . (m) 

Item  . (e) 

States  . (e) 

Times  Picayune  & 

States  . (S) 

Item-Tribune  . (S) 


NEW  ORLEANS.  LA 

758,014 
588,568 
451,833 


815,488 

599,605 

466,192 


386,837 


301,034 

206,595 


57,474  L 
11,037  L 
14,359  L 

85,803  G 


Total  Daily  .  1,798,415  1,881,285 

Total  Sunday  .  386,837  507,629 

Grand  Total  , .  2,185,252  2,388,914 


NEW  YORK,  N.  Y. 


180,168  L 
12,542  L 
192,710  L 


213,157  L 
28,878  G 
326.685  G 
136,597  G 
224,311  L 

142,406  G 
87,714  L 
54,692  G 
1941. 


95,306  L 
43,894  G 
7,553  G 
16,340  G 
14,818  G 
1,404  G 
6,581  G 

12,701  L 
7,985  G 
4,716  L 


39,857  L 
54.675  L 
822  L 

94,532  L 
822  L 
95,354  L 


18,520  L 
1,316  L 
58,193  L 


Times  . (m) 

Herald  Tribune  . (m) 

News  . (m) 

Mirror  . (m) 

Journal  American . . . .  (e) 

Post  . (e) 

Sun  . (e) 

World-Telegram  . (e) 

Times  . (S) 

tHerald  Tribune  ,,..(S) 

News  . (S) 

Mirror  . (S) 

•Journal  American  ..(S) 


713,543 

516,648 

800,131 

319,152 

511,352 

346,880 

701,627 

624,048 

669,341 

478,753 

403,262 

134,240 

259,812 


754,352 

549,780 

852,571 

301,876 

505,093 

366,685 

783,487 

741,745 

710,828 

520,206 

459,263 

141,374 

269,616 


82,870  L 
120,792  L 
203,662  L 


40,809  L 
33,132  L 
52,440  L 
17,276  G 
6,259  G 
19,805  L 
81,860  L 
117,697  L 
41,487  L 
41,453  L 
56,001  L 
7,134  L 
9,804  L 


Eagle  . (e) 

Home  Talk  (See  note)  .  (e) 

Island  News  . (e) 

E.Tgle  . (S) 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


4,533,381 

4,855,589 

322,208  L 

1,945,408 

2,101,287 

155,879  L 

6,478,789 

6,956,876 

478,087  L 

;iTY  (BROOKLYN) 

367,130 

409,808 

42,678  L 

41,847 

41,847  L 

176 

1,377 

1.201  L 

103,932 

121,664 

17,732  L 

367,306 

453,032 

85,726  L 

103,932 

121,664 

17,732  L 

471,238 

574,696 

103,458  L 

1  November 

15,  1941, 

issue. 

FALLS.  N 

.  Y. 

428,059 

500,058 

71,999  L 

ND.  CALIF. 

378,727 

460,183 

81,456  L 

638,826 

715,489 

76,663  L 

155,717 

179,075 

23,358  L 

Gazette  . (e) 


Post-Enquirer  . (e) 

Tribune  . (e) 

Tribune  . (S) 


Total  Daily  .  1,017,553  1,175.672 

Total  Sunday  .  155,717  179,075 

Grand  Total  .  1,173,270  1,354,747 

OKLAHOMA  CITY,  OKLA. 

Oklahoman  . (ra)  350.267  394,616 

Times  . (e)  476,986  504,452 

Okbihoman  . (S)  192,890  205,429 


Total  Daily  .  . 
Tot.Tl  Sunday 
Grand  Total 


827,253  899,068 

192,890  205,429 

1,020,143  1,104,497 


158,119  L 
23,358  L 
181,477  L 


44,349  L 
27,466  L 
12,539  L 

71,815  L 
12,539  L 
84,354  L 


OMAHA,  NEBR. 


EWorld 

Herald  . , 

,  ...(e)  459.050 

552,987 

93,937  L 

•f  World 

Herald  .. 

...(S)  228,939 

243,912 

14,973  L 

Total 

Daily  . . . . 

.  459,050 

552,987 

93,937  L 

Total 

Sunday  .  . 

.  228,939 

243,912 

14,973  L 

(irand 

Total  . . . 

. .  687,989 

796,899 

108,910  L 

Note: 

JWorld-Herald  sold  in  combination. 

Linage  of 

one  edition  (e)  only  is  shown. 

PEORIA.  ILL. 

Journal  Transcript. ..  (d)  568,094 

Star  . (e)  419,060 

Journal  Transcript _ (S)  141,297 

Star  . (S)  95,673 


618,351 

532,909 

140,358 

114,871 


Total  Daily  .  987,154  1,151,260 

Total  Sunday  .  236,970  255,229 

Grand  Total  .  1,224,124  1,406,489 

PHILADELPHIA,  PA. 


19,836  L 
58,193  L 
78,029  L 
Weekly, 


51.504  I. 
106,218  L 
26,062  L 
1,459  L 


1,078,831  174,878  L  Total  Daily  .  1,422,952  1,580,674  157,722  L 

235,638  32,097  L  Total  Sunday  .  238,601  266,122  27,521  L 

107,494  1,314,469  206,975  L  Grand  Total  .  1,661,553  1,846,796  185,243  L 


tEvening  Bulletin 

...(e) 

1,024,039 

958,816 

Inquirer  . 

. .  .(m) 

912,341 

763,257 

News  . 

....(e) 

329,142 

254,819 

•Evening  Public 

...(e) 

654,651 

506,900 

Record  . 

. . .  (m) 

592,653 

Inquirer  . 

...(S) 

455,436 

467,096 

**  Record  . 

....(S) 

307,491 

3‘>5,083 

Total  Daily  . . . , 

2,858,175 

2,483,792 

Total  Sunday  . 

762,927 

812,179 

Grand  Total  . . . 

3,621,102 

3,295,971 

•  Eve.  Public  Ledger  was 

discontinued.  Not 

Total  Daily  or  Grand  Total. 

PITTSBURGH,  PA. 

Sun-Telegraph 

....(e) 

655,113 

688,148 

Post-Gazette  . 

. ..  .(m) 

489,173 

489,858 

Press  . 

. . . . (e) 

942,756 

1,002,757 

•Sun-Telegraph 

....(S) 

283,352 

324,260 

tPress  . 

....(S) 

314,513 

356,970 

Total  Daily  . . . 

2,087,042 

2,180,763 

Total  Sunday  . 

597,865 

681,230 

Grand  Total  . . 

2,684,907 

2,861,993 

PORTLAND,  ORE. 

Oregonian  . 

. .  .(m) 

599,227 

549.219 

Journal  . 

. . . . (e) 

478,863 

765,504 

'•Oregonian  _ _ 

....(S) 

273,426 

345,987 

Journal  . 

...AS) 

127.263 

152,966 

Total  Daily  _ 

1,078,090 

1,314,723 

Total  Sunday  . 

400,689 

498,953 

Grand  Total  . . 

1,478,779 

1,813,676 

50,257  L 
113,849  L 
939  G 
19,198  L 

164,106  L 
18,259  L 
182,365  L 


65,223  G 
149,084  G 
74,323  G 


85,753  G 
11,660  L 
37,592  L 


374,383  G 
49,252  L 
325.131  G 


33,035  L 
685  L 
60,001  L 
40,908  L 
42,457  L 

93,721  L 
83,365  L 
177,086  L 


50,008  G 
286,641  L 
72,561  L 
25,703  L 

236,633  L 
98,264  L 
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EDITOR  &  PUBLISHE 
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February  Linage  in  Principal  Cities 


PROVIDENCE.  R.  I. 


1942 

1941 

Gain  or  Loas 

Bulletin  . 

. (e) 

873,031 

941,914 

68,883  1. 

Journal  . 

282,603 

329,091 

46,488  L 

Journal  . 

. (S) 

188,025 

185,105 

2.920  G 

Total  Daily  . . . . 

1.155.634 

1,271,005 

115,371  L 

Total  Sunday  . 

188.025 

185,105 

2,920  G 

Grand  Total  . . . 

1,343,659 

1,456,110 

112,451  L 

READING.  PA. 

Eagle  (See  note) . 

....(e) 

523.444 

544,238 

20,794  L 

Eagle  . 

,...(S) 

33,514 

40.252 

6,738  L 

Total  Dailv  . . . 

523,444 

544.238 

20,794  I, 

Total  Sunday  . 

33,514 

40,252 

6,738  L 

Grand  ToUl  .  . 

556.958 

584.490 

27,532  L 

Not*:  Eagle  & 

Times 

(m)  sold  in 

combination.  Linage 

of  one  edition.  Eagle  (e). 

only  is  given. 

RICHMOND.  VA. 

News  I.eader  . . . . 

....(e) 

699,683 

788.739 

89,056  T. 

Times  Dispatch  . . 

. . .  (m) 

478.603 

528,619 

50,016  L 

Times  Dispatch  . 

....(S) 

227.240 

241,129 

13.889  L 

Total  Daily  . . . 

1.178.286 

1.317,358 

139.072  L 

ToUl  Sunday  . 

227.240 

241,129 

13.889  L 

Grand  Total  •  . 

1,405.526 

1,558,487 

152.961  L 

ROANOKE,  VA 

Times  . 

.  ...(m) 

201.525 

240,229 

38,704  T. 

World-News  . . . . 

. . . .  (e) 

347,171 

399,951 

52,780  L 

Times  . 

....(S) 

147,932 

161,748 

13.816  L 

Total  Daily  _ 

548.696 

640,180 

91,484  L 

Total  Sunday  . 

147,932 

161,748 

13.816  L 

Grand  Total  . . 

696,628 

801.928 

105,300  L 

ROCHESTER,  N. 

Y. 

Democrat  &  CThronicle  (m) 

595,866 

632.224 

36.358  L 

Times  Union  .... 

....(e) 

774,065 

842,327 

68.262  L 

Democrat  &  Chronicle  (S) 

290,287 

309,394 

19,107  L 

Total  Daily  . . . 

1.369,931 

1,474,551 

104,620  L 

Total  Sunday  . 

290.287 

309,394 

19,107  L 

Grand  Total  . . 

1,660.218 

1,783,945 

123,727  L 

ROCKFORD,  ILL. 

Register-Republic 

....(e) 

513,128 

541,507 

28,379  L 

Star  . . 

.  ...(m) 

392,988 

429,833 

36.845  L 

Star  . 

....(S) 

122,060 

115,810 

6,250  G 

ToUl  Daily  . . . 

906.116 

971,340 

65,224  L 

ToUl  Sunday  . 

122,060 

115,810 

6,250  G 

Grand  Total  . . 

1.028,176 

1,087,150 

58,974  L 

SCRANTON,  PA. 


1942  1941  Gain  or  Loss 

Tribune  . (m)  344,03.1  406,307  62,274  L 

Times  . (e)  518,366  578.768  60,402  L 

Scrantonian  . (S)  121,631  127,753  6,122  L 


Total  Daily  .  862,399  985,075  122,676  L 

ToUl  Sunday  .  121,631  127,753  6,122  L 

Grand  Total  .  984,030  1,112,828  128,798  1. 

SEATTLE,  WASH. 

Post-Intelligencer  ....(m)  396,733  417,788  21,055  L 

Star  . (e)  213,961  212,581  1,380  G 

Times  . (e)  686,422  634,088  52,334  G 

•Post-Intelligencer  ..(S)  289,161  307,896  18,735  L 

Times  . (S)  211,728  236,376  24,648  L 


Total  Daily  .  1,297,116  1,264,457  32,659  G 

Total  Sunday  .  500,889  544,272  43,383  L 

Grand  Total  .  1,798,005  1,808,729  10,724  L 

SIOUX  CITY,  IOWA 

Tribune-Journal  . (e)  269,669  . 

Journal  . (S)  110,511  . 


Total  Daily  .  269,669  .  . 

Total  Sunday  .  110,511  .  . 

Grand  Total  .  380,180  . . 

Note:  Advertising  in  Tribune-Journal  (e)  sold  in  com¬ 
bination  with  Journal  (m). 

SOUTH  BEND,  IND. 

Tribune  . (e)  600,821  615.163  14,342  L 

Tribune  . (S)  93,470  93,679  209  L 


Grand  Total  .  694,291  708,842  14,551  L 

SPOKANE,  WASH. 

Spokesman-Review  -..(m)  247,264  261,148  13,884  L 

Chronicle  . (e)  419,103  478,800  59,697  L 

tSpokesman-Review  ..(S)  195,022  215,248  20,226  L 


Total  Daily  .  666.367  739,948  73.581  L 

Total  Sunday  .  195,022  215.248  20.226  L 

Grand  Total  .  861,389  955,196  93,807  L 

SYRACUSE,  N.  Y. 

Herald  Journal  . (e)  781,875  763,148  18,727  G 

Post-Standard  . (m)  335,447  503,175  167,728  1. 

•Herald  American. ..  (S)  202,336  198,622  3,714-G 

Post-Standard  . (S)  82,112  103,315  21,203  L 


Total  Daily  .  1,117.322  1,266,323  149,001  L 

Total  Sunday  .  284,448  301,937  17,489  L 

Grand  Total  .  1,401,770  1,568,260  166,490  L 


WESTCHESTER  COUNTY  MACY  GROUP 


1942 

1941  GainorlJ 

Mamaroneck  Times  . .  (e) 

131.615 

179,906 

48.251  ll 

Mt  Vernon  Argus....  (e) 

328,572 

367,575 

39.001  il 

New  Rochelle  Standard 

Star  . 

....(e) 

357,343 

392,088 

34.741  ll 

Ossining  Citizen 

Register  . 

. (e) 

136,642 

184,627 

A7,98SU 

Port  Chester  Item....(e) 

245,848 

295.853 

50,0011 

Tarrytown  News 

....(e) 

167,434 

186,103 

18,6ml 

Yonkers  Herald 

Statesman  .... 

. (e) 

307,825 

342.146 

34,321 L 

White  Plains  Reporter- 

Dispatch  . 

. (e) 

423.819 

439,004 

15,181!, 

Peekskill  Star  . . 

. (e) 

170,000 

210.251 

40211 L 

Total  Daily  . . 

2,269.098 

2,597,553 

328,41!  I 

Grand  Total  . 

2,269,098 

2,597,553 

3M',4iiL 

WICHITA.  KANS. 

Beacon  . 

. (e) 

389.215 

420,951 

31.7361 

Eagle  . 

. . .  .  (m) 

255,190 

298,315 

43,12!  L 

Eagle  . 

337,473 

418,083 

80,610  L 

Beacon  . 

. (S) 

196.035 

199,569 

3,134  L 

Eagle  . 

....(S) 

145,315 

165,639 

20,324  L 

Total  Daily  . . 

981,878 

1,137,349 

155,471  L 

Total  Sunday 

341,350 

365.208 

23,8581. 

Grand  Total  . 

1.323.228 

1,502,557 

179,3291. 

WILKES-BARRE. 

PA. 

Record  . 

440,793 

473.052 

32,219  L 

Times-Leader-News. .  (e) 

507,678 

575.018 

67,340  L 

Sunday  Independent . .  ( S ) 

116,311 

135,008 

18,6971. 

Total  Daily  . . 

948,471 

1.048,070 

99,599  L 

Total  Sunday 

116.311 

135,008 

18,6971 

Grand  Total  . 

1,064,782 

1,183,078 

118>6L 

WINSTON-SALEM. 

N.  C. 

Twin  City  Sentinel . .  (e) 

317,407 

364,526 

47,119  L 

Journal  . 

262,251 

296,651 

34,400 L 

Journal  &  Sentinel. .  .(S) 

106,786 

112,042 

5256  L 

Total  Daily  . 

579,658 

661.177 

81219 1- 

Total  Sunday 

106,786 

112,042 

5256  L 

Grand  Total 

686,444 

773,219 

86,775  L 

WORCESTER.  MASS. 

Telegram  . 

.  ...(m) 

425,519 

454,710 

29,191  L 

Gazette  &  Post 

. (e) 

487,213 

530.678 

43,461  L 

Telegram  . 

. (S) 

145,497 

159,281 

13,784  L 

Total  Daily  . 

912,732 

985.388 

72,656  L 

ToUl  Sunday 

145,497 

159.281 

13,7841. 

Grand  ToUl  . 

1.058,229 

1,144,669 

86,440  L 

SACRAMENTO,  CALIF. 


Union  . 

243.967 

225,365 

18,602  G 

Bee  . 

. (e) 

686,177 

670,111 

16,066  G 

Union  . 

. (S) 

76,767 

95,195 

18,428  L 

Total  Daily  . 

930,144 

895,476 

34.668  G 

Total  Sunday 

76.767 

95,195 

18.428  L 

Grand  Total 

1,006,911 

990,671 

16,240  G 

ST.  LOUIS,  MO. 

Globe-Democrat 

410,577 

450,698 

40.121  L 

Fost'Uispatch  .. 

. (e) 

713,262 

759,639 

46,377  L 

SUr-Times  . . . . 

. (e) 

504,546 

519,714 

15,168  L 

tGlobe- Democrat 

....(S) 

266,866 

255,753 

11,113  G 

Post-Dispatch 

. (S) 

342,092 

353,428 

11,336  L 

Total  Daily  . 

1,628,385 

1,730,051 

101,666  L 

Total  Sunday 

608,958 

609,181 

223  L 

Grand  Total 

2,237,343 

2,339,232 

101,889  L 

ST.  PAUL,  MINN. 

Pioneer-Press  . . 

387,846 

549,134 

161,288  L 

Dispatch  . 

. (e) 

579,560 

577,029 

2,531  G 

Pioneer-Press  . 

. (S) 

219,930 

161,243 

58,687  G 

Total  Daily 

967.406 

1.126.163 

158,757  L 

Total  Sunday 

219,930 

161,243 

58,687  G 

Grand  Total 

1,187,336 

1,287,406 

100,070  L 

SAN  ANTONIO,  TEXAS 

Light  . 

. (e) 

455,502 

422,905 

32,597  G 

Express  . 

303,519 

299,100 

4,419  G 

News  . 

. (e) 

606,433 

596,359 

10,074  G 

•Light  . 

. (S) 

274,434 

266,005 

8,429  G 

Express  . 

. (S) 

239,898 

257,797 

17,899  L 

Total  Daily  . 

1,365,454 

1,318,364 

47,090  G 

Total  Sunday 

514,332 

523,802 

9,470  L 

Grand  Total 

1,879,786 

1,842,166 

37,620  G 

SAN  DIEGO,  CALIF. 

Union  . . 

490,946 

532,573 

41,627  L 

Tribune-Sun  . . . 

. (e) 

671,419 

749,455 

78,036  L 

Union  . 

. (S) 

220,389 

265,612 

45,223  L 

Total  Daily  . 

1,162,365 

1,282,028 

119,663  L 

Total  Sunday 

220,389 

265,612 

45,223  L 

Grand  ToUl 

1,382,754 

1,547,640 

164,886  L 

SAN  FRANCISCO. 

CALIF. 

Chronicle  .... 

372,889 

419,191 

46,302  L 

Examiner  .... 

531,570 

602,797 

71,227  L 

Call-Bulletin 

. (e) 

442,546 

478,786 

36,240  L 

News  . 

. (e) 

464,572 

504,249 

39,677  L 

•fChronicle  . . . 

. (S) 

181,161 

218,398 

37,237  L 

•Examiner  . . . 

. (S) 

319,643 

374,093 

54,450  L 

ToUl  Daily  . 

1,811,577 

2,005,023 

193,446  L 

Total  Sunday 

500,804 

592,491 

91,687  L 

Grand  Total 

2,312,381 

2,597,514 

285,133  L 

SCHENECTADY,  N.  Y. 

Gazette  . . 

482,932 

524,320 

41,388  L 

Union  Star  . . . . 

. (e) 

440,873 

486,803 

45,930  L 

ToUl  Daily  . 

923,805 

1,011,123 

87,318  L 

Grand  Touf 

923,805 

1,011,123 

87,318  L 

TACOMA,  WASH. 


News-Tribune  . (e)  452,244  438,450  13,794  G 

Times  . (e)  325,735  364,341  38,606  L 

N'cws-Tribune  . (S)  139,044  148,723  9,679  L 


Total  Daily  .  777,979  802,791  24,812  L 

ToUl  Sunday  .  139,044  148,723  9,679  L 

Grand  Total  .  917,023  951,514  34,491  L 

TOLEDO,  OHIO 

Times  . (m)  96.237  98,913  2,676  L 

Blade  . (e)  789,113  834,391  45,278  L 

Times  . (S)  215,208  260,823  45,615  L 


Total  Daily  .  885,350  933,304  47,954  L 

Total  Sunday  .  215,208  260,823  45,615  L 

Grand  Total  .  1,100,558  1,194,127  93,569  L 

TORONTO.  CANADA 

Globe  &  Mail . (m)  455,075  444,247  10,828  G 

Telegram  . (e)  854,189  897,736  43,547  L 

Star  . (e)  996,539  1,007,443  10,904  L 

Star  . (w)  89,075  72,402  16,673  G 


Grand  Total  .  2.394,878  2,421,828  26,950  I. 

TRENTON,  N.  J. 

Evening  Times  (See  note)  578,013  631,715  53,702  I. 

Times-Advertiser  ....(S)  59,284  81,750  22,466  L 


YOUNGSTOWN,  OHIO 

Vindicator  Telegram. .  (e)  712,064  732,827  20,7«L 
Vindicator  Telegram.  .(S)  157,100  180,594  23,4941 


Grand  Total  .  869,164  913,421  44,2S7L 

Figures  Supplied  by  Pubiishert 


KANSAS  CITY,  KAN. 


Kansan 

Kansan 

. (e) 

. (S) 

174,937 

64,673 

216,804 

83,062 

41,W7I. 

18,3WL 

Grand 

Total 

239,610 

299.866 

60, 2K  b 

Times 
Star  . . . 
Journal 
Journal 
Star  . . 

KANSAS  CITY,  MO. 

. (e)  550,963  571,682 

. (e)  428,403  488,926 

. .  109  2.32 

54,6911 
20,719  L 

60,121  b 

. (S) 

299,922 

351.142 

5li20L 

Grand 

Total 

1,833,249 

2,129,638 

296,3*9  b 

Note:  Journal  (S),  suspended  publication,  effective  Apn. 
6,  1941. 

BRONX,  N.  Y.  C. 

Home  News  . (e)  127,357  168,143  40,7«L 

Home  News  . (S)  48.329  6t),632  12, Wb 


Grand  Total  .  175,686  228,775  53,»b 


ToUl  Daily  .  578,013  631,715  53,702  L 

ToUl  Sunday  .  59,284  81,750  22,466  L 

Grand  ToUl  .  637,297  713,465  76,168  L 


Note:  Trenton  Evening  Times  and  State  Gazette  (m)  are 
sold  in  combination. 


TROY,  N.  Y. 

Record . (See  note)  431,805  472,378  40J73  L 

Note:  Record  (m)  sold  in  combination  with  Times- 

Record  (e).  Linage  of  one  edition.  Record  (m),  only  is 
given. 


TULSA,  OKLA. 


Tribune  . 

World  . . 

. (e) 

. (S) 

487,250 

446,272 

433,067 

417,758 

111,245 

159,177 

54,183  G 
28,514  G 

World  . 

. (S) 

208,064 

48,887  G 

ToUl  Daily  . . 
Total  Sunday 
Grand  Total  . 

933,522 

208,064 

1,141,586 

850,825 

270.422 

1,121,247 

82,697  G 
62,358  L 
20,339  G 

UNION 

CITY,  N. 

J. 

Hudson  Dispatch 

...(m) 

265,283  Not  available 

WASHINGTON.  0 

.  c. 

Times-Herald  . . 

News  . 

Post  . 

SUr  . 

•Times-Herald  . 

Post  . 

tSur  . 

. (d) 

. (e) 

. (e) 

. (S) 

. (S) 

. (S) 

712,298 

502,074 

613,975 

1,247,673 

307,861 

251,935 

438,512 

747,858 

486,393 

578,377 

1,351,344 

289,865 

225,231 

447,860 

35,560  L 
15,681  G 
35,598  G 
103,671  L 
17,996  G 
26,704  G 
9,348  L 

Total  Daily  , . 
Total  Sunday 
Grand  Total  . 

3,076,020 

998,308 

4,074,328 

3,163,972 

962,956 

4,126,928 

87,952-L 
35,352  G 
52,600  L 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY.  COMIC  WEEKLY  AND  "THIS  WEfT 
FEBRUARY,  1942 

•“.\MERICAN  WEEKLY"  Linage  52.942  lines  •»< 
“CO -MIC  WEEKLY”  Linage  21,147  lines  is  included  to* 
Sunday  figures  of  the  following  papers:  Albany  Ti** 
Union,  Atlanta  Journal,  Baltimore  American,  Boston  Ad**’ 
tiser,  Chicago  Herald-American,  Detroit  Times,  Mil**** 
Sentinel,  New  York  Journal-American,  PitUburgh  Sua-I*^ 
graph,  San  Antonio  Light,  Syracuse  Herald-American, 
ington  Times-Herald. 

•  “AMERICAN  WEEKLY"  Linage  50,449  lines  to  * 
Ix)S  Angeles  Examiner,  San  Francisco  Examiner  and  Se»- 
Post-Intelligencer. 

••  “AMERICAN  WEEKLY”  Linage  52,942  lines  to  * 
Buffalo  Courier  Express,  Cleveland  Plain  Dealer, 
Herald  and  Philadelphia  Record.  50,449  lines  in  the 
land  Oregonian.  ^ 

t  “THIS  WEEK"  Linage  39,026  lines  is  included  to  * 
Sunday  figures  of  the  following  papers:  Atlanta 
tion,  Baltimore  Sun,  Birmingham  News  &  Age  Herald,  ^ 
ton  Herald,  Cincinnati  Enquirer,  Qeveland  Plain 
Detroit  News,  Indianapolis  Star,  Memphis  Commerctoj^ 
peal,  Milwaukee  Journal,  NVw  York  Herald  Tribune,  0^ 
World-Herald,  Pittsburgh  Press,  St.  Louis  Globe-Deu** 
Washington  SUr.  37,272  lines  in  the  Philadelphia 
Bulletin.  36,767  lines  in  the  Chicago  Daily  News. 
lines  in  the  Lot  Angeles  Timet,  San  Francisco  Chrookb 
Spokane  Spokesman  Review. 
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Udmen  to  Meet 
\t  Wisconsin 
^gueConfere^nce 

Display  and  Classified 
Managers  to  Participate 
At  Madison.  March  22 

The  annual  Wisconsin  Daily  News- 
piper  League — University  of  Wiscon¬ 
sin  School  of  Journalism  conference 
fill  be  held  at  the  Memorial  Union, 
gidison,  March  22.  The  Display  Ad- 
letising  Managers  Association  of  Wis¬ 
consin  and  the  Wisconsin  Classified 
Minagers  Association  are  participating 
b  the  conference. 

Joseph  Deglman.  sales  promotion 
ninager  of  the  Boston  Store,  Milwau¬ 
kee,  will  be  the  featured  speaker  at 
the  noon  meeting,  and  Robert  L. 
Schless,  classified  advertising  manager 
of  the  Chicago  Herald- American,  will 
be  the  guest  speaker  at  the  evening 
program. 

The  conference’s  program  is  ar- 
nnged  as  follows: 

11:00  A.M. — Meeting  of  Wisconsin  Classi- 
U  Managers  Association — Conducted  by  Pres- 
idtst  George  Westricli,  RactHe  Journal  Tinu's. 
Coeit  speaker — K.  J.  Nattress,  classified  man¬ 
lier,  Rockford  Newspapers,  and  2nd  vice- 
gesident  National  Association  of  Classified 
Adrertising  Managers  Association.  He  will 
dfcuss:  “Possibilities  of  Classified  Develop- 
lot  in  Face  of  Uncertain  Future.” 

11:00  A.M. — Meeting  of  Display  Advertis- 
«!  Managers  .Association — Co:iducted  by 
President  Dale  D.  Karstaedt,  Kacine  Journal- 
Tines. 

12:J0  P.M. — Luncheon,  Memorial  Union. 
Welcome  to  Conference — Prof.  Frank  Thayer, 
coehairman  introducing  Grant  H.  Hyde  of 
School  of  Journalism.  Welcome  of  Students — 
lines  E.  Olson,  president  of  Sigma  Delta  Chi. 
Guest  speaker — Joseph  Deglman  of  Itoston 
Store,  Milwaukee,  Wis. 

3:00  P.M. — Roundtable  Discussion  Groups 
local  Display  Managers,  led  by  I..  E.  Heindel, 
Kadison  Newspapers.  Display  Staff  Salesmen, 
led  by  Bill  Ahlrich,  Madison  Newspapers. 
Classified  Managers,  led  by  George  Westrich, 
Padne  Journal-Times,  and  P.  A.  Cary,  Wis- 
fDVin  Slate  Journal.  Classified  Staff  Sales- 
"es,  led  by  Phil  Gilles,  Madison  N'ewspapers. 
General  Advertising  Managers,  led  by  Howard 
Johnson,  Madison  Newspapers. 

5.30  P.M. — Dinner  Meeting,  Memorial 
I'nion.  Introduction  of  Toastmaster — Tex 
Peynolds,  Kacine  Journal-Times  columnist. 
Welcome  to  Conference — Sidney  H.  Bliss, 
president  of  Wisconsin  Daily  Newspaper 
lvalue.  Guest  Speaker— Robert  L.  Schless, 
Classified  Advertising  Manager,  Chicago  Her¬ 
ald  American  Presentation  of  Classified 
Awards — George  Westrich.  Presentation  of 
®>play  Awards — A.  C.  Nequette. 


It  Always  Happens 
To  Walter  Gonz 

Something  always  seems  to  happen 
when  Walter  (“C^  the  Spot”)  Ganz, 
Chicago  City  News  Bureau  police  re¬ 
porter,  calls  his  office. 

Last  month,  Ganz  was  telephoning 
a  story  to  the  office  when  a  gunman 
entered  the  police  station  seeking  to 
aid  his  pal  break  jail.  The  hoodlum 
ordered  Ganz  from  the  telephone 
booth  and  lined  him  up  with  the 
policemen  against  the  wall.  Ganz 
hurriedly  tried  to  convey  to  his  office 
that  “it  was  a  man  with  a  gun.”  Two 
people  were  wounded  in  the  exchange 
of  shots  which  ended  when  the  gun¬ 
man  was  fatally  wounded.  Ganz  tele¬ 
phoned  his  eye-witness  story. 

Recently,  Ganz  was  again  calling 
his  office  when  he  noticed  that  an 
insane  woman  had  begun  to  undress 
in  the  police  station.  Ganz  shouted 
to  the  woman’s  sister  in  the  next  tele¬ 
phone  booth,  but  it  was  too  late.  The 
lunatic  had  removed  all  her  clothing 
and  she  rushed  into  Ganz’  telephone 
booth. 

“Wait  a  minute,  I  have  to  throw  a 
naked  woman  from  the  phone  booth,” 
said  Ganz.  “Huhh?”  was  the  reply  in 
the  office. 

Finally,  with  the  assistance  of  a 
police  sergeant  and  the  woman’s  sister, 
Ganz  succeeded  in  getting  the  insane 
woman  out  and  away  from  the  booth. 
After  some  persuasion,  she  put  on  her 
clothes. 

And  Walter  called  the  office  to 
explain! 

■ 

DAILY  SUSPENDS 

The  Columbus  (Kan.)  Advocate  has 
suspended  as  an  evening  daily  and  is 
now  published  semi-weekly. 

Editors  Comment 
On  Features 

continued  from  page  26 

brought  an  extensive  chain  libel  suit 
against  Pearson  and  Allen,  which  has 
been  won  by  the  Merry-Go-Round 
authors  in  40  cases. 

Testimony  in  the  Viereck  trial  also 
substantiated  the  Pearson  and  Allen 
disclosure  that  Congressman  Stephen 
A.  Day  of  Illinois  in  1933  sent  a  cable¬ 
gram  congratulating  Hitler  on  his  rise 
to  power,  and  that  Congressman  Day 
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had  written  a  book  which  was  pub¬ 
lished  by  Flanders  Hall,  Viereck’s 
subsidized  publishing  company. 

Winchell  Named  in  Suit 

WALTER  WINCHELL,  Hew  York 
Mirror  and  King  Features  Syndicate 
columnist  and  radio  commentator,  has 
been  name  a  defendant  along  with  two 
other  persons  in  a  million  dollar  dam¬ 
age  suit  filed  by  Mrs.  Elizabeth  Dilling, 
author  of  “The  Red  Network,”  in  a 
cross  bill  and  counterclaim  to  her 
husband’s  divorce  suit.  The  suit  was 
filed  this  week  in  the  Superior  Court 
in  Chicago.  In  her  action  to  obtain 
$1,000,000  in  damages  from  Albert  W. 
Dilling  and  his  attorney  and  Winchell, 
Mrs.  Dilling  charged  that  on  his 
March  1  broadcast,  Winchell  said  “in 
a  malicious  manner”  that  he  had  been 
waiting  two  years  for  Dilling’s  action 
in  order  to  able  to  voice  his  own 
knowledge  of  Mrs.  Dilling’s  character 
during  one  of  his  broadcasts. 

Bulletin  Bid  Withdrawn 

THE  Philadelphia  Evening  Bulletin 
withdrew  March  13  a  bid  of  $10,000 
which  it  had  previously  made  for  the 
assets  of  the  Ledger  Syndicate,  a  sub¬ 
sidiary  of  Public  Ledger,  Inc.,  pub¬ 
lisher  of  the  defunct  Philadelphia 
Evening  Public  Ledger.  The  Bulle¬ 
tin’s  attorney  told  the  Federal  District 
Court  that  the  withdrawal  was  made 
because  there  was  some  doubt  as  to 
the  syndicate’s  ability  to  transfer  to 
the  Bulletin  the  contract  of  Dorothy 
Dix. 

Heath  Joins  NEA  Service 

NEA  SERVICE  this  week  announced 
the  appointment  of  S.  Burton  Heath, 
former  editor  of  McClure  Newspaper 
Syndicate  and  New  York  World- 


Telegram  staff  writer  who  was 
awarded  a  Pulitzer  Prize  for  his  ex¬ 
pose  of  former  Justice  Martin  Manton, 
as  chief  editorial  writer  for  NEA. 
Heath  will  take  over  NEA’s  editorial 
column  about  April  1.  The  column 
formerly  was  written  by  Willis  Thorn¬ 
ton,  who  resigned  recently  to  join  the 
Army. 

NEA  Cuts  Strip  Widths 

NEA  Service  this  week  annoimced  the 
inauguration  of  four-column  comic 
strips  beginning  April  20.  The  present 
six-column  strips  will  be  discontinued 
on  April  6  and  after  April  20  the ' 
strips  will  be  serviced  in  four-column 
and  five-column  sizes. 

/ 

Personals  and  Notes 
JOSEPH  ALSOP,  JR.,  former  Herald 
Tribune  Syndicate  writer  who  col¬ 
laborated  with  Captain  Robert  Kint- 
ner  on  a  Washington  column,  was  seen 
on  the  streets  of  Hong  Kong  the  mid¬ 
dle  of  February,  Archibald  MacLeish, 
director  of  the  Office  of  Facts  and 
Figures,  has  notified  Alsop’s  parents. 
The  columnist,  who  was  in  Manila  on 
a  mission  for  the  Chinese  government 
just  before  the  attack  on  Pearl  Har¬ 
bor,  had  not  been  heard  from  since 
Dec.  10  when  he  cabled  his  parents 
from  Hong  Kong.  .  .  .  Kelen,  of  the 
syndicate  team  of  Derso  and  Kelen, 
political  cartoonists  and  caricaturists, 
now  is  drawing  thrice-weekly  car¬ 
toons  and  caricatures  for  McClure 
Newspaper  Syndicate.  .  .  .  Irving 
Weinzweig,  managing  editor,  has  an¬ 
nounced  formation  of  the  Labor  News 
Service  with  offices  at  1480  Broadway, 
New  York.  Weinzweig  is  a  former 
labor  writer  for  the  New  York  Even¬ 
ing  Journal  and  International  News 
Service. 


A  Yo  u  can  depend  upon  the 
plasticity  of  Bursess  Chrome 
Mats  to  pick  up  and  hold 
the  finest  detail  in  halftones 
--and  that’s  something  any 
customer  will  appreciate. 
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Comics  and  Theib  Creators,  by  Martin 
Sheridan.  Boston;  Hale,  Cushman 
&  Flint.  304  pp.  $2.75. 

Inevitably  a  book  of  this  sort  had  to 
find  its  way  into  print.  The  amazing 
growth  of  newspaper  circulation  in  the 
past  decade  is  to  a  certain  extent  re- 
^xmsible  for  the  incredible  popular¬ 
ity  of  cartoons  and  the  various  gag 
panels.  As  the  ladies  are  the  dominant 
purchasing  factor  of  consumer  mer¬ 
chandise  so  are  the  children  the  pow¬ 
erful  factors  in  conditioning  featime 
editors  to  print  more  and  diverse 
funny  characters.  On  the  shoulders  of 
Tillie  the  Toiler,  Superman  and  the 
himdreds  of  other  strips  rest  the  rise 
and  fall  of  circulation  figures. 

However  this  is  not  Mr.  Sheridan’s 
problem.  The  author  contents  himself 
by  giving  brief  histories  of  the  artists 
and  their  creations.  The  book  is  more 
for  the  general  reader  of  the  strip  and 
only  helps  to  fill  a  want  for  the  many 
who  really  are  interested  in  their  ori¬ 
gin.  There  are  brief  notes  giving  his¬ 
torical  backgroimd;  although  we  feel 
a  more  comprrfiensive  study  with  its 
various  social  implications  would  add 
much  to  its  importance  to  students  of 
American  journalism. 


The  Anatomy  of  Advertising.  (Vol.  1. 
Campaign  Planning)  by  Mark 
Wiseman.  New  York;  Harper  & 
Brothers.  226  pp.  $3.00. 

Mr.  Wiseman  has  produced  a  book 
that  quires  study.  With  surgical 
precision  “The  Anatomy  of  Ad¬ 
vertising”  develops  its  own  particular 
methodology  of  campaign  planning 
from  its  conception  to  its  potential 
audience  and  sales.  Old-Timers  in  the 
profession  may  scoff  perhaps,  at  the 
precise  and  exacting  analysis,  but  the 
newer  and  more  “scientific”  advertis¬ 
ing  agency  will  welcome  this  new 
information. 

There  is  something  of  a  reverence 
in  which  Mr.  Wiseman  approaches  his 
subject.  To  be  sure  advertising  and 
its  rapid  development  has  made  great 
strides  in  mass  appeal  and  sales,  but 
we  wonder  whether  its  understanding 
is  so  complicated  as  to  bring  in  Dar¬ 
win,  John  Dewey,  Whitehead  and 
Dimnet  to  help  bolster  the  accepted 
facts  of  human  needs  and  thought 
processes. 

The  book  is  sound  and  useful.  It 
will  save  the  earnest  advertising  man 
time  and  his  client  some  money.  This 
of  course  is  important.  Much  of  the 
evidence  deduced  was  obtained 
through  the  cooperation  of  Fuller  & 
Smith  &  Ross,  Inc.,  and  the  L.  M.  Clark, 
Inc.  There  are  numerous  charts, 
graphs  and  illustrations  that  are  quite 
useful. 
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JOHN  J.  WALSH,  'wdio  for  44  years 

was  editor  of  The  Bulletin,  single¬ 
sheet  newspaper  posted  in  cigar  stores, 
billiard  rooms,  restaurants  and  other 
places  of  business,  died  March  14  in 
Washington  after  a  long  illness.  He 
was  76  years  ol^  and  a  charter  mem¬ 
ber  of  the  National  Press  Club.  He 
began  his  new^aper  career  53  years 
ago. 

James  M.  Pendleton,  for  many  years 
managing  editor  of  the  Oioensboro 
(Ky.)  Messenger,  died  March  10  at  an 
Owensboro  hospital  six  hours  after  he 
had  been  stricken  at  his  desk. 

George  Merle  Taylor,  former  Utah 
State  Press  Association  executive  sec¬ 
retary,  Salt  Lake  City,  is  dead.  He 


was  named  secretary  of  the  association 
last  September  and  recently  retired 
from  the  post. 

W.  Reed  Embry,  64,  Louisville  (Ky.) 
merchant  and  one-time  editor  of  the 
old  Danville  (Ky.)  News  &  Advocate, 
now  the  Daily  Advocate,  died  of  a 
heart  attack  March  5  at  Naples,  Fla., 
where  he  had  gone  for  a  brief  vaca¬ 
tion. 

Walter  Metcalfe,  62,  composing 
room  foreman  of  the  Victorio  (B.  C.) 
Times  for  the  past  20  years,  died  re¬ 
cently  after  a  brief  illness  in  the  Royal 
Jubilee  Hospital,  Victoria. 

Mrs.  Wilkinson  Mount,  73,  former 
garden  editor  of  the  New  Orleans 
Times-Picayune  under  the  name  of 
Lady  Banksia  and  national  known 
newspaper  and  magazine  contributor, 
died  March  10  at  New  Orleans. 

John  Lawso>  Seay,  65,  special  cor¬ 
respondent  for  the  Birmingham  News 
in  Tuscaloosa,  Ala.,  and  identified  dur¬ 
ing  the  past  40  years  with  the  Rome 
(Ga.)  Tribune,  Atlanta  Constitution, 
Montgomery  Journal,  Opelika  Daily 
News  and  the  Tuscaloosa  News,  died 
of  a  heart  attack  March  6. 

Enos  D.  Williams,  for  many  years 
publisher  of  the  old  Taunton  (Mass.) 
Evening  News  and  Taunton  Her¬ 
ald-News,  died  March  7  at  the  age 
of  78. 

Mrs.  Frank  Dwight  Throop,  62,  wife 
of  the  publisher  of  the  Lincoln  (Neb.) 
Star,  died  at  her  home  in  Lincoln, 
March  12  after  a  long  illness. 

Monteville  M.  Hansford,  68,  col¬ 
umnist  for  the  Huntington  (W.  Va.) 
Herald- Advertiser,  died  in  a  local  hos¬ 
pital  on  March  14.  He  suffered  a 
cerebral  hemorrhage  on  Jan.  26. 

Harold  Boomer  Johnston,  42,  for¬ 
mer  Springfield,  Ill.,  newspaperman 
and  executive  secretary  to  Arthur 
Cutts  Willard,  president  of  the  Uni¬ 
versity  of  Illinois,  died  last  week  in 
Chicago.  He  formerly  worked  on  the 
Springfield  Illinois  State  Journal  and 
the  Illinois  State  Register. 

Aviation  Cadet  John  J.  Clifford. 
former  sports  editor  of  the  Mt.  Clemens 
(Mich.)  Daily  Monitor,  crashed  to  his 
death  near  Fellows,  Cal.,  March  15. 

Fred  Loring  Seely,  71,  founder  of 
the  old  Atlanta  Georgian  in  1906,  and 
more  recently  a  leading  citizen  of 
Ashville,  N.  C.,  died  March  14  at  his 
home  on  Sunset  Mountain,  after  a 
brief  illness.  He  sold  the  Georgian  to 
William  Randolph  Hearst  in  1912. 

Clyde  C.  Denny,  44,  died  March  14 
at  his  home  in  Kansas  City  after  an 
illness  of  more  than  a  year.  He  was 
formerly  circulation  manager  of  the 
Kansas  City  Journal  and  has  been  in 
their  employ  over  17  years. 

Edward  Waterman  Townsend,  author 
of  the  Chimmie  Fadden  stories,  the 
Bowery  dialect  of  which  amused  ^ou- 
sands  of  newspaper  readers  at  the  turn 
of  the  century,  died  March  17  in  New 
York  City.  He  had  been  in  ill  health 
for  several  years.  His  age  was  87. 
Bom  in  Cleveland,  Mr.  Townsend  ob¬ 
tained  his  first  newspaper  job  in  San 
Francisco  as  a  young  man.  After  serv¬ 
ing  as  Washington  correspondent  for 
the  San  Francisco  Examiner,  he  joined 
the  staff  of  the  New  York  Sun  in  1892, 
then  in  its  heyday  under  the  editor¬ 
ship  of  Charles  D.  Dana.  He  later 
was  a  special  writer  for  the  New  York 
Herald  and  the  New  York  Times,  and 
in  1924  was  named  special  representa¬ 
tive  for  the  Hearst  newspapers  in 
Washington. 


ICE  CREAM  CAMPAIGN 

A  total  of  116  newspapers  is  being 
used  throughout  New  England  and 
New  York  State  by  the  General  Ice 
Cream  Corp.  to  advertise  Fro-Joy  and 
other  brands  of  Sealtest  Ice  Cream 
during  the  1942  season.  The  sched¬ 
ule  calls  for  insertions  ranging  from 
300  to  500  lines  in  size.  The  com¬ 
plete  plan  includes  newspaper  adver¬ 
tising  every  month  of  the  year,  pro¬ 
moting  the  Flavor-of-the  Month  and 
Dessert-of-the-Month  special  ice 
creams.  The  advertised  features  will 
tie  in  with  the  network  announce¬ 
ments  on  the  Sealtest  Rudy  Vallee 
Radio  Program.  McKee  &  Albright  is 
the  agency  for  both  the  ice  cream 
company  and  Sealtest. 


SULZBERGER  RETURNS 


Arthur  Hays  Sulzberger,  publisher 
of  the  New  York  Times,  who  left  New 
York  Feb.  12  for  a  rest  in  Phoenix, 
Ariz.,  and  then  went  on  a  tour  of  the 
Pacific  coast,  returned  to  his  office 
March  16. 


Placement 


in 


New  York  City 


Cariot  D.  Laoc 
PiactJ  ia 
New  York  City 


The  Dell  Publishing  Company,  pub¬ 
lishers  of  three  detective  maga¬ 
zines,  has  hired  Carlos  D.  Lane,  a 
Personnel  Service  Placement.  Lane 
does  rewrite  and  editing  on  the 
magazines — and  enjoys  his  wtwk. 


Every  week  placements  are  made  In 
the  newspaper  -  magazine  field, 
either  by  the  Personnel  Service  or 
directly  through  the  classified 
“Situations  Wanted”  ads. 


Full  details  In  classified  masthead. 


THE  PERSONNEL  SERVICE 

Editor  &  Publisher 

1700  Tines  Tower  New  York,  N.  Y. 


CLASSIFIED 

RATES 


"HELP  WANTED"  AND  ALL 
OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"SITUATIONS  WANTED" 
(Cash  with  Order) 


I  time  —  .50  per  line 
4  times  —  .40  per  line 


SECTIONS  DRAW  LINAGE 

On  the  eve  of  the  29th  annual  Inter¬ 
national  Flower  Show  at  Grand  Cen¬ 
tral  Palace,  New  York,  Sunday,  March 
15,  the  New  York  Herald  Tribune  and 
the  New  York  Times  both  published 
record  tabloid-size  annual  garden  sec¬ 
tions,  each  of  28  pages.  The  Herald 
Tribime  section,  which  featured  color 
on  its  cover,  carried  14,515  lines  of 
advertising  over  all,  according  to  Elsa 
Lang,  promotion  director.  The  Times, 
according  to  an  announcement,  car¬ 
ried  13,728  lines. 


PERSONNEL  SERVICE 
As  an  added  service  to  advertis 
a  four  time  "Situations  Wanti 
their  record  is  placed  in  the 
EDITOR  &  PUBLISHER  Personnel  S' 

This  complete  registration  assures  jdveij 
tisers'  qualifications  being  kept  before  enj 
ployers  in  the  newspaper,  magazine,  pubj 
licity,  advertising,  publishing,  and  alii 
professions.  There  is  no  fee  for  Personal 
Service  placement  to  either  employer 
employe.  Registration  card  will  b.H  Su 


avert 

vaca 

edge 

fern 

airei 

Box 


CIR 


>11- k 
pap< 
dlin 
FOI 
Mus 
posa 
for 
“go 
thin 
(Civil 
ficat 
705. 


City  e 
dail: 
refe 
Edit 


ClMtil 

pap« 

sary 

man 

mot: 

ton 

drat 

Pub 


Compc 

exec 

roor 

Ant 

grot 


VIDMER  IN  AIR  CORPS 

Richards  Vidmer,  New  York  Herald 
Tribune  sports  columnist,  wrote  his 
last  column  “for  the  duration”  March 
18  to  go  on  active  duty  as  a  major  in 
the  U.  S.  Army  Air  Corps. 


NAME  "SPECIAL" 

The  Lockport  (N.  Y.)  Union  Signal 
and  Journal  and  the  Onconta  (N.  Y.) 
Star  have  named  the  Julius  Mathews 
Special  Agency  as  their  special  rep¬ 
resentatives. 


JoMrnalism 


THE  SCHOOL  OF  JOURNALISM 

Elydia  Shipman,  Director  EST.  1921 
A  small  professional  day,  evening 
school,  two  year  coarse  with  diploma  for 
high  school  graduates.  Special  Courses 
—  News,  Fiction,  Features,  English. 
Typing.  Summer  School. 

Times  Tower.  ( IBth  fl.)  N.T.C.  BR.»-4896 
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four-time  advertisers  upon  receipt  of  cof.ii  coni 
and  payment. 

FORMS  CLOSE  WEDNESDAY  NISH 

Count  five  words  to  the  line  for  classified 
ads  of  any  nature.  Minimum  space  aceepfj 
able  for  publication  is  three  lines.  A 
EDITOR  &  PUBLISHER  Box  Number  o| 
your  own  address  as  the  signature  for  rsj 
plies,  it  considered  as  three  words. 
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Newspapers  For  Sale 


Dailies,  weeklies  for  sale  on  terms  to  qua! 
fied  buyers.  State  requirements.  L.  B 
Likely,  Times  Bldg..  New  York. _ 


Many  a  dally  man  has  found  peace  a« 
comfort  in  publishing  a  weekly.  Wrig 
today  for  a  report  on  weeklies. 
MURRAY  E.  HILL.  Bkr..  Nashville.  Ten4 


Quick  action  gets  this  bnyl  Only  newspspi 
in  largest  U.  S.  township;  32,000  popoli 
tion.  Weekly  circulation  5,000.  voluntu 
subscriptions  paying  delivery.  Establishe  _ 
18  months.  Annual  gross  $8700.  One-mi 
proposition.  Owner  now  general  msns|< 
of  Cranston  (R.  I.)  Herald.  Wife  opera 
ing.  No  plant,  but  excellent  printing  Mi  ^ 

tract  in  next  town.  $1000  can  handl - 

East  Providence  (R.  I.)  Herald.  1051 
Waterman  Ave.,  East  Providence.  R.  I.  _  rn 
Unopposed  county  seat  weokly  and  Job  pl^  cin 
midway  Pittsburgh  and  Eric.  Pa.  eiri 

miles  inland.  Model  8  linotype,  essMtis  aul 
eqnipment.  $12,000.  Also  modem  bric^  t 
bnilding.  Mercer  Dispatch  and  RepnblicaJ  nn 
Mercer.  Penna.  f'* 
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Newipopor  trokari _ ten 

Oapalrie  handling,  buying,  aelling.  mergert 
No  leases  or  trades.  Highest  5  i 

LEN  FEIGHNER  AGENCY,  Nashville.  Mjg 
HarweU  *  PoU,  Blrmlngbam,  Alalmma,  hat 
for  32  years  negotiated  for  Pul 

mbiithers.  Ask  for  folder —  wni - 
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publishers. 

BROKER!’ 


Howspopar*  Waatad 


A  partnership  between  a  highly 
successful  General  Manager  *•••* 
aggressive  Editor-Managing  Editor 
wants  to  lease  a  paper,  with  option 
to  buy. 


del 


The  records  of  these  men  will  stand 
the  closest  scrutiny.  Their  char 
acter  is  good — and  they  are  young 
enough  to  have  plenty  of  excess 
energy  and  enthusiasm. 


for 
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For  complete  information  en  these 
men,  write  to: 


I  Ki 


Editor  k  PubUsM 


_ Priafiag  Plawf  For  Saja 

Comic,  circular,  newspaper  plant— sell  w^ 


or  part.  Complete  stereo,  composin^g. 
press.  Box  751,  Editor  &  Publisher 
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Help  Woeted 


dvcrtulng  salesman:  Eastern  dailr  has 
Tscanry  for  young  man  with  some  knowl¬ 
edge  of  copy  writing.  College  man  pre¬ 
ferred.  State  age,  experience,  salary  de¬ 
sired.  draft  status  and  full  particulars. 
Box  744.  Editor  &  Publisher. 


Sitiiatioiit  Wanted 

Adrertising 

ABLE  AD-MANAOER  AVAILABLE 
Ideas  keyed  to  today’s  grim  linage  outlook; 
strong  on  sales,  layouts,  copy;  A-1  record; 
employed,  age  30.  married.  $60.  East. 
Box  635,  Editor  &  Publisher. 


Shop  at—  the  equipment  mart  -And  Sav* 

New  Equipment  and  Supplies  —  Used  MacUnery  Bargains 
For  the  Printing-Publislung  Field 
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CIRCULATION  DISTRICT  MANAGER 

.'ell-knnwn  Eastern  morning,  Sunday  news¬ 
paper  looking  for  a  roan  capable  of  han¬ 
dling  a  carrier  SALES  AND  SERVICE 
force  on  "Little  Merchant  Plan.” 
Must  have  car.  The  man  we  will  employ 
possesses  executive  ability  to  qualify  him 
for  advancement  in  recognition  of  a 
"good  job”  as  District  Manager.  If  you 
think  our  requirements  fit  you,  write, 
giving  details  of  your  experience,  quali¬ 
fications  and  salary  requirement,  to  Box 
705,  Editor  &  Publisher. 


City  editor  and  reporter  (both).  Northwest 
dsily.  State  draft  status,  salary  expected, 
references,  qualifications  fully.  Box  730, 
Editor  &  Publisher. 


Classified  adyertising  manager  for  Southern 
paper,  city  of  75,000  population.  Neces¬ 
sary  for  him  to  be  primarily  a  good  sales¬ 
man  with  ability  to  guide  and  plan  pro¬ 
motions.  Good  opportunity  for  right  per¬ 
son  from  South.  Give  complete  details  in 
first  letter.  Write  Box  745,  Editor  & 
Publisher. 


Composing  Boom  Foreman  Wanted:  able 
executive,  experienced  in  handling  large 
room,  for  midwest  metropolitan  paper. 
Answer  by  letter,  giving  complete  back¬ 
ground,  including  age,  references  and 
,  salary  expected.  All  replies  held  strictly 
t  of  co;.p  confidential.  Box  735.  Editor  &  Publisher. 

Wanted:  Experienced  editorial  writer  for 
NI6H  morning  paper  in  New  England  city.  Ex¬ 
cellent  opening  for  man  properly  qualified, 
cleuilit'  740,  Editor  &  Publisher. 


Situations  Wanted 

Adsaimstrative 


ALISM 

IT.  1921 
evening 
loma  for 
Conrses 
English. 

3.9-4806 


t  newspaper  expecting  to  stay  oaf  of  the  red 
during  war  times  must  avoid  circula¬ 
tion  as  well  as  advertising  revenue  losses. 
Having  been  successively  advertising, 
business  and  general  manager  for  3  profit¬ 
making  papers  during  depression  and 
drouth  years,  I  believe  my  unusual  20 
years  experience  should  attract  a  pub¬ 
lisher  needing  proven  ability.  Under  50, 
war  exempt.  Box  738,  Editor  k  Publisher. 


idrertising-Circalatlon  man,  familiar  with 
ip-to-date  methods.  Capable  proper  di¬ 
rection  of  all  departments  of  newspaper. 
Draft  exempt,  perfect  health,  best  refer¬ 
ence.  Desires  connection  with  small  daily, 
3  to  10-thousand  circulation,  as  advertis¬ 
ing  and  circulation  manager;  salary  and 
commission.  Greatest  results  with  small¬ 
est  expense  I  Southwest  or  South  Atlantic 
states.  Box  741,  Editor  &  Publisher. 


AVAILABLE  RIGHT  NOW 

Business  or  General  Manager — Over  20 
years  executive  capacities  with  papers 
ille.  Tend  45,000  to  200,000.  Experience  in- 
’ - ^  eludes  management  of  advertising,  cir¬ 

culation,  mechanical,  news.  etc.  Familiar 
with  labor  problems.  Complete  details 
and  substantial  references  furnished 
upon  request.  Confidential.  Opportunity 
to  acquire  interest  attractive.  Age  46, 
married,  good  health. 
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Editor  h  Publisher 


^?®wdltor-Manager,  familiar  with  up-to-date  ad- 
c^lt.  s-  I  Tertising  and  circulation  methods — elll- 
d  ^b  plsnt  ciency  and  business  detail  and  proper 
Pa.  40  direction  of  all  departments  of  newspaper 
e,  essentia  nuking. 

idem  brie.  Seven  years'  with  up-state  New  York 
Republicas  newspaper  as  reporter,  state  editor,  tele¬ 
graph  and  city  editor;  left  in  1024  to 
I  ^ome  Assistant  Secretary  to  the  N.  Y. 

I  state  Public  Service  Commission.  Re-en- 

3 _ _  tered  newspaper  work  and  became  editor 

g,  mergert  »nd  general  manager — for  fifteen  years — 
reference  of  •  New  England  newspaper, 
iville,  Miq  Now  seek  opportunity  as  editor-manager 
good-sised  weekly  that  has  a 
i  ***•*  fog  expansion.  Box  634,  Editor  ft 
•<»•«. VL-  1  Publisher. 

^neral  Manager.  Now  key  executive  in  150,- 
900  city.  Know-s  how  to  obtain  lowest 
I  possible  operating  cost  and  increase  rev- 
!  mue.  Practical  operation  knowledge  of 
I  departments,  (particularly  revenue  and 
mechanical).  Aggressive  and  seasoned 
background,  gained  in  highly  competitive 
'  fields.  Fifteen  years'  experience,  inelud- 
'ng  period  of  ownership.  Personal  reasons 
for  contemplating  change.  Age  85.  mar- 
gied.  one  child.  3-A  draft.  Box  732,  Edi- 
tor  ft  Publisher. _ 

I'hhUsher  or  Managing  Editor.  Vigorous, 
seasoned  executive — over  twelve  years  in 
present  post — wants  larger  opportunity. 
Knows  how  to  hold  down  costs,  handle 
;  men  and  build  good  will.  Prefers  city 
under  200,000.  Box  660,  Editor  ft  Pub¬ 
lisher. 
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ibUsher’s  Assistant.  Draft  exempt,  wide 
knowledge  all  branches  including  cost 
"Ontrol,  labor  relations.  Good  mixer,  Uni- 
■ersity  graduate.  Box  752,  Editor  ft  Pub- 
sher. 


Adman,  young,  married,  proven  producer  BA 
Journalism,  3A  draft,  employed  40,000 
daily.  Desire  change  with  future.  Photo, 
references,  details  on  request.  Box  605, 
Editor  ft  Publisher. 


Advertising — weekly,  small  daily.  Features, 
advertising,  printing-sales  experience.  De¬ 
ferred.  single,  age  27.  Box  667,  Editor 
ft  Publisher. 


Advertising  Manager:  twenty-three  years 
outstanding  record.  Age  42,  married,  fam¬ 
ily.  Broad  vision,  high  standards,  proven 
ability.  Well-informed  all  phases  local 
and  national;  in  fact,  all  factors  that  go 
into  well-rounded  experience.  Prefer 
North.  East  or  South.  Acquainted  fields 
35,000  to  500,000.  Box  675,  Editor  ft 
Publisher. 


Advertising  Manager,  employed,  seeks  new 
permanent  connection  —  twelve  years' 
newspaper  experience.  Experienced  in 
producing  copy  and  layouts  that  sell.  Age 
35,  married,  Protestant — handle  key  ac¬ 
counts — and  want  to  get  into  a  larger 
field.  References.  South  or  West  preferred. 
Box  323,  Editor  ft  Publisher. 


Advertising  Manager  Salesman:  fifteen  years' 
experience,  small  Eastern  daily.  Pine  pro¬ 
duction  record.  Mature  judgment.  Box 
665,  Editor  ft  Publisher. 


Advertising  Manager  and  Salesman:  Thor¬ 
oughly  experienced  in  layout,  copywriting, 
promotions  and  selling.  Age  44.  married. 
College.  Excellent  record.  Box  734,  Edi¬ 
tor  ft  Publisher. 


Advertising  Salesman  and  Manager.  Draft 
exempt.  Six  years'  all-around  experience 
— copy,  layout,  service.  A-1  linage  record. 
Box  669,  Editor  ft  Publisher. 


Assistant  Advertising  Manager  daily  200,000 
Eastern  market.  Eleven  years'  present 
stair.  Agency  partner  past  seven  years. 
Pine,  creative  sales  record.  Key  accounts. 
Expert  layouts,  forceful  copy.  College, 
married,  age  31.  8-A  draft.  East,  North, 
South  preferred.  Future — not  salary— de¬ 
termines  change.  Box  746.  Editor  ft  Pub¬ 
lisher. 


Composing  Room  Equipment  For  Solo 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing  room. 

LINOTYPE  MAINTENANCE  COMPANY 
496  Broome  Street  New  York,  N.  T. 


LINOTYPES,  INTERTYPES,  MONOTYPES 
All  Models 
Linotype  and  Monotype  Mats 
Composing  Boom  Equipment 
PAYNE  ft  WALSH  CORPORATION 
82  Beekmsn  Street  New  York,  N.  Y. 


Model  8  Linotype,  in  good  running  condi¬ 
tion,  for  sale  at  low  price — cash  or  terms. 
Box  606,  Editor  &  Publisher. 


Machanieal  Equipment  Wanted 

Duplex  Tubular  Plate  Press  or  1:1  unit  for 
.same.  Evening  Republican,  Columbud,  In¬ 
diana. 


Wanted:  Single  width  Goss  press,  13% -inch 
printing  diameter,  21% -inch  cut-off,  or 
deck  for  same.  Give  full  details  and 
prices.  Box  120,  Editor  ft  Publisher. 


Wanted:  Stereotype  casting  equipment  for 
21%"  cut-off  press.  Give  full  details. 
Box  731,  Editor  ft  Publisher. 


Situations  Wantud 

Circulation 

Circulation  Manager:  Several  years  prac¬ 
tical  experience.  All  phases.  Expert  home 
delivery.  Outstanding  record.  Excellent 
references.  Draft  exempt.  Box  615,  Edi¬ 
tor  ft  Publisher. 


Circulation  Manager:  Home  delivery  expert. 
Modern,  eflicient  and  economical  methods. 
Several  years  practical  experience.  Good 
record,  references.  Box  576,  Editor  ft 
Publisher. 


Muchanical  Equipment  For  Sale 


Duplex  Press  8-page;  model  0  Intertypes; 
Linotypes,  models  5-8-14;  Cylinder  and 
Job  equipment.  Automatics. 

NORTTIERN  MACHINE  WORKS 
Marshall  ft  Jefferson  Sts.,  Phila.,  Penna. 


Photo-Engraving  Equipment  For  Sale 


For  Sale  —  Reconditioned  Photo  En^aving 
Cameras  w-ith  arc  lamps,  several  different 
types  and  sizes — some  with  lenses. 
CHEMCO  PHOTOPRODUCTS  COMPANY 
'230  W.  41st  Street  New  York,  N.  Y. 


Photo-Engraving  Equipment  and  Metals 

E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  Clark  St. 

New  York,  N.  Y.  Chicago,  III. 


Press  &  Stereotype  Equipment  For  Sale 


Cutler-Hammer  paper  conveyor,  complete. 
18"  long.  12-Page  Duplex  Tubular,  com¬ 
plete  stereotype  equipment.  lO-DupIex 
Units,  21  %"  sheet  cut-off.  sell  any 
amount.  Also,  Goss  and  Hoe  units.  Write 
Box  491,  Boise,  Idaho. 


Scott  24-page  press;  complete  stereotype 
outfit.  In  operation  dsily.  Available  when 
occupy  new  plant  soon.  Bargain.  Courier- 
News,  Plainfield,  N.  J. 


Situations  Wanted 

Editorial  (Cant’d) 

Experienced  reporter  available  at  once.  Some 
desk  experience.  Journalism  degree.  Will 
be  draft  exempt.  Wire  collect.  Roy  E. 
Dickey,  Room  444.  YMCA.  Zanesville, 
Ohio. 


Experienced  reporter-news  editor  seeking 
job  on  bigger  paper.  Girl,  25.  Employed 
five  years  on  5,000  daily.  College  graduate. 
Excellent  references.  Box  725,  Editor  ft 
Publisher. 


Classified  Advertising  Blanager — Fourteen 
years’  experience— desires  change.  Mar¬ 
ried,  draft  exempt.  Prefer  city  40.000- 
100.000.  Available  now  I  Box  750,  Editor 
ft  Publisher. 


Hard-hitting  practical  district  managn  or 
assistant  manager,  lour  years’  experience 
Southern  dsily,  now  available.  Proven 
production  record.  Age  30,  draft  exernpt, 
new  car,  now  employed.  Box  505,  Editor 
ft  Publisher. 


Classified  Advertising  Manager  (now  em¬ 
ployed)  available  (or  city  100,000  to 
300,000;  age  35;  good  health;  no  phy¬ 
sical  defects;  no  liquor;  four  years  col¬ 
lege;  married,  one  child;  protestant;  draft 
3A;  year’s  time  on  present  job-— rates 
raised — ad  count  doubled — revenue  up 
25% — expenses  down  10% — used  car  lin¬ 
age  replaced ;  can  sell  and  can  teach  oth¬ 
ers  to  sell;  prefer  highly  competitive  field; 
references  you’ll  respect  as  to  character 
and  enterprise.  $60  weekly.  Write  Box 
720.  Editor  ft  Publisher. 


Classified  Manager,  age  42 — aggressive  type, 
family,  seeking  to  increase  or  develop  a 
classified  department  on  a  paper  of  10,- 
000  or  more  circulation.  Do  not  work 
on  theory  but  from  practical  experience 
from  the  phone  room  to  street  sales  work. 
Can  take  the  lead  of  the  sales  force. 
Have  been  classified  manager  of  papers 
in  Minnesota,  Tennessee  and  Georgia 
with  excellent  record.  Would  be  willing 
to  accept  a  salary  and  a  commission 
arrangement.  Located  now  in  Chicago; 
but  will  go  anywhere.  Available  imme¬ 
diately.  Write  or  wire  Box  697,  Editor 
ft  Publisher. 


National  Advertising  Salesman  •  Manager. 
Splendid  record,  experience!  Now  em¬ 
ployed  as  national  manager  for  paper 
with  outstanding  linage  record.  Young, 
(in  late  twenties),  draft  exempt,  married, 
family,  college  graduate.  Excellent  char¬ 
acter,  references.  Prefer  large  paper, 
city.  Box  708,  Editor  ft  Publisher. 


Salesman,  war-reduced  income,  excellent  rec¬ 
ord  selling  advertising  space  and  syndi¬ 
cate  material  (newspaper  and  direct  mail). 
Wishes  to  better  himself.  Box  672,  Edi¬ 
tor  ft  Publisher. 


Salesman  —  23  years’  experience.  Proven 
ability.  Fine  record.  Best  references. 
Age  42,  married,  family.  East,  North  or 
^uth  preferred.  Box  668.  Editor  ft  Pub¬ 
lisher. 


Solicitor,  copy-writer.  Proven  originality, 
hard  worker.  College  graduate,  draft  ex¬ 
empt.  married.  Box  733.  Editor  ft  Pub¬ 
lisher. 


Special  Page  Salesman  seeks  position  with 
daily  news^per.  Twenty  years'  experi¬ 
ence  with  Building  and  Business  Pages. 
Clean  record — finest  references.  Prefer 
work  in  New  England.  New  York  State 
or  Pennsylvania.  Commission  basis.  Box 
736.  Editor  ft  Publisher. 


Successful  Circulation  Key  Man  (3-A), 
available  April  1st,  wants  position  in 
Texas,  Oklahoma  or  Southwest.  Box  712, 
Editor  ft  Publisher. 


Situations  Wantud 

Editorial 


Able  news  man;  imaginative,  accurate,  ver¬ 
satile;  able  reporter,  feature  writer; 
knowledge  makeup,  layout,  typography: 
radio,  fiction,  trade  paper  experience ; 
New  York  area.  Box  662,  Editor  ft  Pub¬ 
lisher. 


Adaptable  experienced  deskman,  draft-de¬ 
ferred,  age  30,  wants  day  city,  wire  desk 
or  sports  editor  post.  Currently  night 
editor,  daily  12,000  circulation.  South. 
Southwest  preferred.  Ready  now  I  Box 
670,  Editor  ft  Publisher. 


Alert  woman  reporter.  Age  25.  Six  months’ 
experience.  College  education,  shorthand. 
Employed.  Want  general  reporting  on 
daily.  Box  737.  Editor  ft  Publisher. 


Astute  reporter,  feature  writer,  28.  de¬ 
ferred.  ^ven  years’  news,  photo,  wire. 
(Editor  trade  magazines.)  Herbert  Da¬ 
vidson.  545  West  112th  Street,  New  York. 
N.  Y.  _ 


Copyreader,  makeup,  telegraph  editor.  Ten 
years’  on  New  York  papers.  Draft  ex¬ 
empt.  Box  749.  Editor  ft  Publisher. 


EDITOR.  MANAGING.  NEWS  EDITOR 
Wants  post  30,000  town  or  less.  Draft  ex¬ 
empt.  Widely  experienced.  Go  anywhere. 
Box  739.  Editor  ft  Publisher. 


Editor,  Managing  Editor,  Editorial  Writer 
desires  post  in  city  50,000  to  125,000  pop¬ 
ulation.  Experienced.  Honored  three 
times  past  year  for  distinguished  service. 
Box  686.  Editor  ft  Publisher.  _ 


Executive  librarian  seeks  new  job — one  that 
has  tough  problems!  Can  direct  expan¬ 
sions  or  retrenchments.  Answer  guaran- 
teed.  Box  743.  Editor  ft  Publisher. 


:perlenced  Editorial  Writer— 14  years  in 
one  position.  Unusually  qualified  back¬ 
ground.  45  years  old.  Judgment,  per- 
‘uasiveness.  Editorials  create  discussion 
and  reader  interest.  Box  627,  Editor  ft 
Publisher. 


oerienced  news  -  feature  photographer . 
Original  picture  ideas— ^wn  equipment. 
Draft  exempt.  Formerly  with  Mirror, 
Wide  World,  other  New  York  publ  cations. 
Prefer  Southwest.  W.  Thomas  McGrath, 
le.'id  Broadway.  New  York,  N.  Y. 


LIVE  NEWSPAPERS  NEVER  DIE 

Here’s  a  shot  in  the  arm  for  poor  circula¬ 
tion:  Galleys  of  local  news,  pictures,  fea¬ 
tures,  plus  reader-getting  presentation  of 
world  events  under  top-night  managing  or 
executive  news  editor. 

Twenty  highly  successful  years — city, 
telegraph,  night,  managing  editor  in  towns 
of  3,000  to  10,000.000.  Now  responsibly 
employed  in  New  York,  but  seek  more  per¬ 
sonalized  opportunity. 

Box  722  Editor  ft  PubUsher 


Nationally-known  sports  writer  wishes  to 
make  connection.  Twenty-three  years  base¬ 
ball  specialist  and  sports  columnist  (or 
leading  New  York  dailies.  Frederick  G. 
Lieb,  136  Seventh  Ave.,  N.  E..  St.  Peters¬ 
burg,  Florida. 


No  sparkling  copy — here’s  the  angle. 
Girl,  doing  fashions,  general  news,  wants 
change  of  scene.  Box  742,  Editor  ft  Pub¬ 
lisher. 


Reporter,  copyreader — three  years’  on  me¬ 
dium-sized  daily — one  year  weekly.  All 
'round  experience.  Quick  thinking,  good 
memory,  efficient  I  Draft  deferred.  East 
preferred.  Box  747,  Editor  ft  Publisher. 


Reporter,  rewrite — ^news,  sports;  age  23; 
deferred.  College  editor — two  years’  ex¬ 
perience  general  reporting  N.  Y.  daily. 
Go  anywhere.  Box  711,  Editor  ft  Pub- 

lisher. _ 

Telegraph  Editor,  28,  Southern  city,  wants 
similar  position  elsewhere.  $45.00  to 
start.  Deferred.  Box  655,  Editor  ft  Pub¬ 
lisher. 


Young  woman,  college  graduate,  thorough 
editing  and  make-up  experience,  desires 
job  on  periodical.  Preferably  New  York, 
will  leave.  Write  Herbert,  6  Jones  St.. 
New-  York  City. 
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PROPERTIES 

Boughi,  Sold  and  Appraisod 

All  negotiations  confidential 

Palmer  and  Palmer 
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SHOP  TALK  AT  THIRTY 


IT  SEEMS  hard  to  keep  the  war  off 
this  page,  but  for  this  week  weTl 
have  a  war  story  with  a  change  of 
pace.  The  column 


War  Story 
With  Cbaa9a 
Of  Paea 


from  which  the  fol¬ 
lowing  is  condensed 
appeared  in  “Hiis 
World  of  Ours”  in 
the  Madison  Wiscon¬ 
sin  State  Journal,  under  the  signa¬ 
ture  of  Roy  L.  Matson,  managing  edi¬ 
tor.  It’s  a  grand  little  war  yarn,  in 
its  way;  it  is  also  the  story  of  what 
goes  into  the  making  of  a  newspaper¬ 
man.  From  here  out,  you  are  listen¬ 
ing  to  Mr.  Matson: 

AND  NOW  IT  IS  MURPHY’S 
turn  to  march  to  war,  Murphy,  the 
office  boy,  the  editor-in-chief,  the  gen¬ 
eral  manager,  the  slim  kid  who  got 
just  a  little  bit  above  his  share  of 
nerve,  nose,  and  nobility  the  day  they 
passed  them  out. 

He  wasn’t  bom  Murphy,  a  fact  which 
always  has  to  be  explained  to  startled 
strangers  who,  hearing  him  called 
such  the  first  time,  turn  around  to 
stare.  His  mother  named  him  Martin 
and  his  father’s  name  is  Wolman  and 


By  ARTHUR  ROBB 

“What?”  I  asked. 

“The  names.  The  kids’  names  who 
are  hurt.” 

“Who  are  you?” 

“Murphy.” 

“Who?” 

“Murphy  .  .  .  Well,  do  you  want  ’em 
or  not?” 

“Gimme,”  I  said,  “and  heaven  help 
you  if  there  is  one  letter  wrong.” 

“Want  their  pictures?” 

“Yes,  yes,”  I  said,  “we’ll  get  them 
later.  Can’t  get  them  made  into 
engravings  today.  Too  late.  Too 
late.” 

“I’ll  get  the  engravings,”  he  said. 

“You’ll  what?” 

“You  heard  me,”  he  said  and  tore 
out  the  door. 

He  was  back  within  10  minutes  and 
we  ripped  up  the  front  page  and  ran 
the  engravings,  all  of  them,  a  whole 
armful. 

When  the  presses  were  rolling,  I 
called  Murphy  over. 

“Where  did  you  get  them?”  I  asked 
him. 

“Oh,  from  the  printer’s.”  he 
shrugged.  “I  took  them  out  of  the 


page  size  dummy  sheet.  It  was  the 
Sunday  radio  page-to-be,  complete 
with  programs,  highlights,  pictures, 
and  feature  stories.  It  was  a  beautiful 
job. 

“Who  did  this?”  I  asked  him. 

“What’s  the  matter  with  it?”  he 
challenged. 

“Never  mind.  Who  did  it?” 

“Aaaaa!  Tear  it  up  then  .  .  .  but 
it’s  better  than  any  body  else  around 
here  can  do.” 

“Murphy,”  I  said,  “get  out  of  my 
sight  before  I  clout  you  one.  Who 
appointed  you  radio  ^itor,  anyway? 
Get  out  of  here  now  before  you  get 
hurt.” 

That  page  looked  swell  Sunday. 


Nobody  Ever 
Toaght 
Him  Aayfhing 


so  it  says  on  his  draft  card.  But  he  the  high  school  annual,  I 


Murphy  when  he  came  to  us 


was 
and 

1  can  remember  the  skinny  little 
kid  with  the  big  brown  eyes  and 
the  wooly  head  and  a  bundle  of  papers 
down  at  the  Memorial  Union  years 
ago.  He  always  seemed  to  sell  out 
early  or  get  somebody  else  to  sell  for 
him  or  something,  b^use  he  always 
was  around  and  about  listening  to 
committee  meetings  which  were  none 
of  his  business,  sticking  his  nose  into 
private  offices,  or,  on  a  light  day,  just 
passing  the  professors  some  free  ad¬ 
vice  on  the  conduct  of  the  world  or 
heckling  the  Big  Men  on  the  campus 
parading  down  Langdon  St. 

He  was  supposed  to  deliver  the 
Journal  to  the  Daily  Cardinal  office 
every  afternoon  .  .  .  and  sometimes  he 
did.  His  main  function,  as  he  saw  it, 
though,  was  to  sprawl  on  the  editor’s 
desk  and  tell  him  how  to  get  out  a 
better  paper,  and,  because  at  times 
the  urchin  would  drop  a  hot  tip  or  two, 
he  was  tolerated  in  an  amused  sort  of 
way. 

Morris  Rubin,  who  was  working  on 
the  Cardinal  then,  is  generally  cred¬ 
ited,  I  think,  with  dubbing  him 
“Murphy,”  just  because  the  name  was 
so  far  from  fitting.  And  Murph,  a 
grade  school  kid,  became  a  campus 
institution. 

I  can’t  remember  the  first  day  he 
started  telling  us  how  to  run  things.  I 
had  been  vaguely  conscious  of  some 
strange  being  always  under  foot,  but 
those  were  the  easy  days  when  all  the 
screwballs  and  bums  in  the  country 
seemed  to  hold  their  conventions  in 
the  State  Journal  news  room  anyway, 
so  one  more  or  less  was  no  particular 
additional  bother. 

But  I  well  recall  the  day  he  became 
really  important.  It  was  the  day  the 
Central  high  seniors  were  having  the 
class  picture  taken  and  the  bleachers 
on  which  they  were  posing  cracked 
and  tumbled  down. 

’There  were  several  children  badly 
hurt,  but  we  couldn’t  get  their  names. 
I  remember  yanking  out  a  handful  of 
my  own  hair  and  crying  out  the 
eternal  question,  “Why  did  I  ever  get 
into  this  business?”  when  the  last 
reporter  phoned  in  without  them  .  .  . 
and  then,  all  of  a  sudden,  there  he  was, 
standing  beside  my  desk  with  a  scrub¬ 
by  piece  of  paper  in  his  hand  and  a 
kind  of  superior  sneer  on  his  lips. 

“I  got  ’em,”  he  said. 


knew  where  they  were. 

“Murphy,  Murphy,”  I  shook  my  head 
and  made  out  a  slip  which  was  good 
for  five  bucks  at  the  bookkeeper’s 
cage,  explaining  that  this  was  solely 
a  reward  for  initiative  and  not  to  be 
confused  with  any  countenancing  of 
thievery  whatever. 


WEILL,  WE  lived  to  rue  that  day,  of 
course,  but  I  guess  that’s  the  way 
he  got  here. 

He  was  a  bold, 
brash  brat,  always 
making  a  noise  and 
always  sticking  his 
nose  into  staff  confer¬ 
ences,  forever  lean¬ 
ing  over  the  shoulder  of  some  re- 


Fixtd  Up 
Sunday 
Radio  Pago 


porter  at  the  typewriter,  and  spatting, 
“Phooney!  Such  a  lousy  lead!” 

He’d  sit  on  the  ciiy  desk  and  listen 
while  the  city  editor  gave  a  reporter 
assignments  and  instructions. 

“Naw!”  he’d  interrupt.  “That’s  not 
the  way.  Go  ask  So-and-So  and  So- 
and-So  .  .  .” 

Why  didn’t  we  throw  him  out? 
Hah!  As  though  we  didn’t!  We  threw 
him  out  a  dozen  times  a  day.  We 
told  him  we’d  poke  him  on  the  nose. 
We  told  him,  “Go  on,  get  out  of  here, 
get  back  to  Central  high.  Beat  it  and 
don’t  come  back.”  And  we’d  take  him 
by  the  scruff  of  the  neck  and  haul  him 
downstairs  and  out  the  front  door. 

But  he  came  back  oftener  than  we 
could  throw  him  out.  Sometimes, 
when  we  couldn’t  stand  his  noise  and 
nosiness  any  longer  and  we’d  push 
back  the  chair  and  get  up  to  haul  off 
on  him,  he’d  already  be  gone.  But 
he’d  be  back  before  we  sat  down 
again. 

He  drove  us  dippy. 

Then  one  day  in  the  early  summer 
Bill  Doudna  went  on  a  vacation  and 
we  were  looking  around  the  office  for 
somebody  to  get  out  the  Sunday  radio 
section. 

Nobody  had  ever  done  it  .  ,  .  and 
here  was  Doudna  gone.  We  wailed 
and  groaned  and  announced  somebody 
was  going  to  have  to  do  it  the  next 
day. 

But  the  next  day,  Murphy  was  sit¬ 
ting  in  my  chair  when  I  came  to  work. 
“Shove  off,”  I  said. 

He  just  sat  there  with  that  same 
little  sneer  on  his  lips  he  wore  the 
day  he  came  back  with  the  names  of 
the  students  hurt  in  the  bleacher  ac¬ 
cident.  ’Then  he  handed  me  a  big  full- 


AND  THEN  we  started  catching  him 
doing  other  things,  little  things, 
picking  up  somebody  else’s  work,  half 
fini^ed,  and  finishing 
it,  spotting  leaks  and 
potential  troubles  and 
fixing  them  without 
advice  or  order. 

Nobody  ever  taught 
him  anything.  Nobody  ever  wanted 
to  and  nobody  ever  dared  try.  He 
learned  by  himself.  He  watch^  and 
he  asked  questions  and  he  pestered 
people  and  he  learned. 

He  started  to  write.  Boy,  was  he 
terrible!  He  made  believe  he  didn’t 
care,  but  you  could  tell  that  the  more 
noise  he  made,  protesting  he  didn’t 
care,  the  more  he  really  cared.  When 
we  finally  got  that  through  our  noodle, 
we  really  began  to  know  Murphy. 

As  I  say,  I  don’t  know  when  or  how 
he  got  on  the  payroll.  I’m  not  even 
going  to  look  it  up.  It’s  better  this 
way. 

I  don’t  know  how  he  got  through 
Central  high  and  into  the  university. 

I  know  why  he  finally  quit  the  uni¬ 
versity,  though.  He  told  me  why. 

“Aaaaa!”  he  said.  “They  can’t  give 
me  anything  more  up  there.  What  is 
there  in  it?  Aaaaa!  I’m  all  through. 
I’ll  be  around  full  time  from  now  on.” 

“Who  says  so?”  I  growled  at  him. 
“Who  says  you  can  work  here  full 
time?” 

He  just  got  up  and  walked  away 
and  when  he  was  at  the  door  he  turned 
around  and  there  was  the  same  damn¬ 
able  little  twist  on  his  lips. 

I  don’t  know,  either  how  he  came 
to  do  all  the  things  he  has  done  since 
then,  since  he  started  full  time. 

He’s  a  good  reporter  now.  He’s  a 
pretty  fair  copyreader.  And  he  can 
write  movie  criticisms,  book  reviews, 
funny  stories,  sad  stories,  serious  stor¬ 
ies,  and  important  stories. 

Nobody  told  him,  either,  to  go  ahead 
and  organize  all  the  parties  for  the 
boys  who  went  to  war  from  our  office. 
But,  as  usual,  he  did.  He  went  around 
putting  the  bite  on  everybody. 

“Gimme  a  buck.  Party  for  So-and- 
So.” 

And  he’d  order  the  food  and  other 
necessities,  hire  the  hall,  and  buy  the 
presents  and  even  make  the  speeches. 

“Looks  expensive,”  he’d  say,  holding 
up  the  present  for  all  to  see.  “And 
don’t  think  it  wasn’t.  Aaaaa!  Don’t 
worry.  I  got  it  wholesale.” 


“Send  him?”  we  said.  “Nobody  sent 
him.  This  was  his  day  off.” 

“Oh,”  she  said.  “Well,  he  said  he’d 
be  back  tomorrow  afternoon.  I  sup¬ 
pose  he  meant  when  he  was  throu^ 
at  the  office.  He  worked  like  a  ’Trojan 
over  here,  hauling  boxes  and  wra^- 
ping  packages  and  sweeping  .  .  .  and 
.  .  .  well,  he  just  did  everything.” 

“Yes,”  I  said.  “Yes,  I  know.” 

I’ll  never  forget  the  Christmas  morn¬ 
ing  I  dropped  into  the  State  Journal 
office  for  a  minute  .  .  .  and  there  sat 
Murph,  all  alone. 

“Hey,”  I  said,  “What  are  you  doing] 
here?” 

“Aaaaaa!”  he  said.  “Nothing  , 
Nothing.” 

I  went  about  my  business  and  whea| 
I  left,  I  asked  him  again. 

“Go  on  home,”  I  said.  “This 
Christmas.  You  should  be  home." 

“Well,”  he  said.  “I  figured  some-] 
body  ought  to  be  around  here  today 
in  case  some  poor  kid  was  missed  and 
didn’t  get  any  toys  from  the  Empty! 
Stocking  club  and  somebody  called  up] 
here  .  .  .  Aaaaa!  Never  mind.  Go  on] 
home  yourself.” 

“Miuphy,”  I  said.  “Murphy  . 

But  I  could  only  shake  my  head 
and  turn  around  and  walk  away. 

I’ll  never  forget,  through  all  thei 
Christmases  of  all  my  life,  the  sight 
of  that  little  Jewish  boy,  sitting  in  that 
still,  lonesome  office  all  alone,  on  the 
morning  of  the  birth  of  Jesus  Christ 

Well,  we  had  a  little  party  for 
Murphy  last  night  because  he’s  going 
to  war  tomorrow,  and  we  bought  him 
a  present  but  I’m  afraid  we  let  him 
down  a  little  there.  We  didn’t  get  it 
wholesale. 

But,  so  help  us  God,  if  anybody  or 
anything  in  this  world  hurts  or  harms 
Murphy,  we’ll  go  over  there,  any-  ^ 
where,  the  people  in  this  office  who ; 
have  thrown  him  out  and  cuffed  him 
around  and  cursed  him  out,  and  loved 
him,  and  we’ll  make  somebody  pay  for 
it,  with  our  bare  hands,  if  need  be. 


Winchell  Sued  By 
"Cissie"  Patterson 

Mrs.  Eleanor  M.  “Cissie”  Patterson, 
publisher  of  the  Washington  (D.  C.) 
Ttnies-Herald,  has  filed  suit  in  Dis¬ 
trict  Court  against  Walter  WincheH 
New  York  Mirror  and  King  Feature! 
Syndicate  columnist,  the  Andrew  JerH 
gens  Company  which  sponsors  hid 
radio  program,  and  the  National 
Broadcasting  Company  whose  facili^ 
ties  carry  Winchell  Sunday  nights. 

The  publisher  charges  defamation  ol 
character  as  a  result  of  last  SundaJ 
night’s  program  (March  15)  in  whid 
she  alleges,  Winchell  implied  that  sin 
was  associated  with  the  late  Senatoi 
Lundeen  and  Nazi  agent  George  Syl¬ 
vester  Viereck. 

Compensatory  damages  of  $100,( 
were  claimed  against  each  defendani 
an  additional  $100,000  “punitive  dam 
ages”  was  claimed  against  Winchell 
In  Wednesday’s  Times-Herald,  Mo 
Patterson  reprinted  an  editors 
which  Winchell  had  criticized  and  sh^ 
expressed  pride  in  the  writing. 

■ 

PROBERS  HEAR  SCOTT 

Edmund  Scott,  PM  reporter  v 
posed  as  a  longshoreman  and  work 
on  the  Normandie  to  prove  the  sh 
could  be  sabotaged,  testified  March  m 
in  Washington  before  the  House  Na^ 

MRS.  BILL  DOUDNA  called  one  day  Affairs  subconunittee  investigating ' 
from  the  Toy  Depot  where  she  and  fire  which  destroyed  the  vessel. 

Mrs.  Lawrence  Fitzpatrick  were  di-  ■ 

OLEO  BILL  TABLED 

club  toys  to  the  city’s  Washington,  March  19— Because 
needy  children.  its  “highly  controversial  nature, 

“I  don’t  know  who  pending  bill  to  repeal  federal  licer 
this  Murphy  boy  is,”  taxes  on  retailers  of  oleomargarine  r 
she  said.  “But  he  is  a  wonder.  Can  been  indefinitely  tabled  by  vote  of 
you  send  him  over  again  tomorrow?”  House  cwnmittee  on  agriculture. 
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